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ough Proofs 


Advertising Age bragged about 
blishing the smallest issue in 
istory, 48 the result of the 


rinters’ strike. 
Why be sO non-commercial? 
-v- 


The Cubs announcer tempted 
ate by telling about plans for 
he seventh game of the world's 
eries before they had won the 
ixth, and immediately there- 
tter Hank Greenberg parked one 
n the bleachers to tie up the 
all game. 

-- . 

The new name is Kraft Foods, 
od so far nobody has explained 
he change by hinting that Bing 
rosby didn't want to give Bob 
ope the chance to refer to him 

a big cheese. 

_— 

"lehn & Fink Seeks Agency.” 
adline in Advertising Age. 

And it might be added, with 
ut stretching the truth to the 
reaking point, that quite a few 
encies areseeking Lehn & Fink. 

-v- 

Ed Von Tress is to be sales 
anager for Holiday, the new 
urtis magazine, and after main- 
aining his sales resistance at 
high level for WPB, he will 
ind the new job a perfect holi- 
ay. 

‘ 7 ; 

General Motors full-page ads 
n the newspapers warned the 
ountry of the inflation dangers 
{ strikers' demands for 30% 
age hikes, but no union man is 
fraid of inflation as it ap- 
lies to his own pay check. 

— 
Deepfreeze “is dedicated 100% 


o lowtemperature specialization," |monwealth Edison Company 


od has "no other interests to 
ake its eye off the ball." 
For a cool announcement, this 
ne might make competition hot 
nder the collar. 


-J=., 


The American Meat Institute is 
he latest toclimb onthe science 


bandwagon, and will now tell the 
tory of amino acid; in meat mt- 
ition. 


Amninos are all right, but to a 
hungry guy the sizzle of a steak 
2 the frying pan is likely to be 
uch more persuasive. 


-v- 


"Our organization knows of this 
d," the cagey boys usually in- 
ert in the classified. 

In other words, if you're dis- 
atisfied with yowr job, you're 
tvited to stick your neck all 
he way out. 


-¥- 


Maybe the movie people got 
oung Eric Johnston to take over 
or aging Will Hays in the hope 
hat a few young ideas would be 
Pplied to editing some of the 
ore sultry forms of the cinema 
-yo- 

A world series proves to econo- 
“Sts that the public demand for 
0ds and services can be satis- 
led im certain directions with- 
Mt danger of inflation. 


Copy Cus. 


WE'RE DOING A 


that we shall be able to get 


This week, with the typographers still on strike, Adver- 
tising Age comes a little closer to a complete paper than it 
did with last week's eight-page "pony." This issue contains 
32 pages, with approximately twice as much editorial content 
as last week, plus a few features and a few ads. 


The body copy is set on the Vari-Typer, and the issue is 
Produced by photo-lithography. ° 


We still have hopes -- although they are merely hopes -- 


LITTLE BETTER! 


back to normal next week. 


Retailer Wins $3,000 
in Demonstrator Suit 


STREAMLINED - This Whirlpool 
portable washer, made by Nine- 


teen Hundred Corp.,St. Joseph, 


Mich., is demonstrated by 
Shirley Claffey at the postwar 
electric appliance and radio 
show now being staged in Com- 
monwealth Edison Co.'s main 
store in Chicago. 


Chicago Appliance 
Show Premature, 


Chicago Printers’ 
Strike May Bring 
New U. S. Plant 


Chicago, Oct.10.- Although 


| Continuation of the International 


Typographical Union strike may 
lead to establishment of a 
government printing plant here, 
there were few signs this week 
that the strike which began Oct. 
2 will end soon (AA, Oct. 8). 
The only note of optimism came 


Truman Intervenes 
in Home Building 
Price Controversy 


Washington, Oct. 11.-A knock 
down and drag out fight between 
Price Administrator Chester 
Bowles and key officials of the 
Office of Reconversion reached 
its climactic phase this week on 
the eve of official resumption 
of residential building onan un- 
controlled basis. 

So sharp was the disagreement 
between Mr. Bowles and Hugh Pot- 
ter, coordinator for construction 
in the Office of Reconversion, 
that President Truman was report- 
ed to have intervened, and ordered 


Reconversion Chief John Snyder 
to take another look at the 
building situation. 

Mr. Bowles was insisting that 
topadministration officials sup- 
port his program for ceilings on 
new houses. On the other hand, 
Mr. Potter was telling building 
industry representatives that it 
was administratively impossible 
for the government to attempt to 
appraise and price thenew homes. 


in informal and completely un- 
official opinions that a com- 
promise might be effected, 

S. Frank Beatty, general man- 
ager, Graphics Arts Association 
of Illinois, revealed at a Chi- 
cago Business Papers Associ- 
ation luncheon Monday that A. &. 
Giegengack, Public Printer of 
the United States, warned heads 
of 200f Chicago's largest printing 
houses recently that if the 
commercial plants cannot provide 
Sufficient service to handle 
government printing orders he 


(Cont inued on Page 29) 


Bowles Getting Support 
From the beginning when WPB 


(Continued on Page 29) 


Circuit Court Act 
Indicates Perils of 
Demonstrator Plans 


Washington, Oct. 11.--A routine 
FTC cease and desist order has 
taken On serious consequences for 
the Elizabeth Arden Company, and 
possibly for dozens of other large 
merchandising organizations, fol- 
lowing a decision by the eighth 
circuit court of appeals that an 
Arden outlet can collect triple 
damages for alleged discrimination 
in allotting demonstrator ser- 
vices. 

The ruling is admittedly the 
most sweeping interpretation of 
the penalty clauses of the 
Robinson~Patman Act ever handed 
down by a court, and created a 
stir even among the FTC lawyers, 

If sustained by the Supreme 
Court, it would make violation 
of the anti-price discrimination 
measure a most expensive propo- 
Sition, and might force many 
merchandisers to reexamine their 
product, their allowance systems, 
and restrict the number of out- 
lets handling their products. 


Awarded $3,000 


As the matter stands today, 
the damage penalty is to apply 
only where a measurable amount 
of expense has been caused by 
the discriminatory payments. In 
the case handled by the eighth 


But Wows Crowd 


Chicago, Oct. 8.~-Visitors to 
the nation's first postwar show 
of electrical appliances at Com 
have 
been well pleased with what they 
saw, but have been unable to get 
much of an answer to their two 

ost urgent questions on appli- 
lances: when will they be avail- 
able and how much will they cost. 

The show is sponsered by the 
|Electric Association and Cemmon- 
wealth Edison has opened its 
first floor showrooms and erect- 
ed booths for association mem- 
bers and others to exhibit new 
products, 

Working models of the postwar 
wonders the public has been read- 
ing about are there, but ind- 
Cations are that the show is 
just a trifle premature. Many 
are hand made models, not yet in 
production, and upon close ex- 
amination several turn out to be 
1942, or the last prewar models, 


Ceiling Prices Not Set 

Many demonstrators estimate 
price or quote 1942 figures but 
are unable togive specific costs 
of the new appliances as OPA has 
not as yet set ceiling prices 
for them According to one dem 
Onstrator, "We just make them, 
OPA prices them "and a visitor 
to the show blamed the lack of 
prices on "these strikes, " 

Drawing the largest crowd 
this week are the Thor heseinatal 
combination clothes and dish- 
washer, manufactured by Hurley 
Machine division of Electric 
Household Utilities Corporation, 
Chicago; the cordless iron made 
by Eureka Vacuum Cleaner Company, 
Detroit, Bendix Home Appliances 


Last Minute News Flashes 


Harry Watson Takes Alexander Smith Ad Post 

New Yoek, Oct. 12.--Harry B. Watson, assistant advertising man- 
ager of Alexander Smith & Sons Carpet Company before joining the 
air forces four years ago, has been named advertising manager of 
the company and of C. H. Masland Mills, of which Smith is sole 
selling agent. Evelyn M. Barry, acting advertising manager, will 
assist him. Joseph Fiala has been named sales manager. 


Blackburn to Sell Co-op Appliances 

Chicago, Oct. 12.--James F. Blackburn, assistant sales manager of 
household appliances for Sears, Roebuck & Co. before entering co- 
op work in 1942, has been appointed distribution manager of ap- 
pliances by National Cooperatives, Inc. 


Peterson to Direct Theodoro Advertising Service 


circuit court, the award was 
$3,030 and costs, based on the 
finding that for a period of 
101 weeks the Gus Blass Company, 
Little Rock department store, 
received $10 a week less toward 
the salary of an Arden "Demon- 
Sstrator” than its next-door 
competitor. 

The circuit court said that it 
did not believe that this finding 
could be extended to such matters 
as advertising allowances and 
promotion expense accounts, be- 
cause the injury in such cases 
would depend on the results the 
advertising funds produced, and 
the discrimination would cause 


New York, Oct. 12.--John M. Peterson, until recently publisher 
of four Connecticut weeklies, has been appointed sales director of 
Theodoro Advertising Service, recently established to represent the 
Thackrey (New York Post) publisher properties in the national ad- 
vertising field. Mr. Peterson was formerly national advertising 
director of Scripps-Howard Newspapers and vice-president and gen- 
eral manager of Street & Smith publications. 


Siddall Pregicts Lower Rail Fares in 1946 


Chicago, Oct. 12.--Railroads have not paralleled the airlines’ 
encouragement of pleasure travel and exploitment of removal of ODT 
travel restrictions because the peak railway military movement will 
come next January, Hugh W. Siddall, chairman, Trans-continental 
Passenger Association, will assert Monday. His announcements will 
include a prediction of lower rail passenger fares next year. 


Coast Play Shoe Maker Appoints Ayer 

Philadelphia, Oct. 12.--Joyce, Inc., Pasadena, Cal., manufactur- 
er of play shoes, has appointed N. W.Ayer & Son to handle its ad- 
vertising. 


Formfit Account to MacFarland, Aveyard 

Chicago, Oct. 12.--Formfit Company has placed its account with 
MacFarland, Aveyard & Co., effective Jan. 1, 1946. Magazines, 
newspapers and business papers will be used in the initial campaign 
now being prepared by the new agency. 


Renner Gets 'New York Sun' National Ad Post 

New York, Oct. 12.--Conrad J. Renner, who has been assistant 
national advertising manager, has been named national advertising 
Manager of the New York Sun, succeeding the late Edwin A. Sutphin. 


Pennsy Railroad 
EnlargesCampaign 


| Philadelphia, Oct. 10.~--The 
Pennsylvania Railroad probably 
will expand its advertising 
budget for 1946, both to hold 
its business against the com- 
petition of newer forms of trans- 
portation and to observe its 
100th anniversary. For all ad- 
vertising purposes, including 
timetables, the Pennsylvania 
is nowspending about $1, 500, 000. 

The centennial campaign pro- 
bably will break in April--the 
date of founding having been 
April 18, 1846--.n national 
Magazines and newspapers through 
the railroad's territory. The 
company also is considering the 
use of network radio. 

Meanwhile, in 27 on-line cities 
of 100,000 and more population, 
the Pennsylvania has begun a 
series of ads on "What's ahead 
in train travel." 

Al Paul Lefton Company handles 


home laundry, and coger hh, 
(Continued on Page 29) 


(Additional flashes on Page 4) 


the account. 
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"Consequential? not "direct" 


damage. 


Despite a strong dissent from 
Circuit Judge Reddick, the two 
man Court majority insisted that 
$10 a week difference of payments 
represented "general damage," 
for "appellee sustained direct 
loss in the increased cost of 
the operation of its cosmetic 
department to the extent of the 
aifference in the allowance. 


Sees Direct Loss 


"To relieve the seller of the 
obligation to equalize such a 
discrimination through readily 
determinable general damages, 
would be to weaken the effect- 
iveness of thestatutein compel- 
ling obedience to its commands, " 

Judge Reddick argued that the 
court was defeating the purposes 
of the statute in awarding tri- 
ple damages, "for Blass, the 
Supposed victim of an illegal 
discrimination, now becomes the 
very definite beneficiary of it, 
while Cohn, the former bene- 


pees? 


ficiary, i» now the certain 
victim. " 

The significant legal step in 
the present case, it appears, is 
the decision that a company must 
pay triple damages for dis 
crimination under the Robinson- 
Patman Act even if the damages 
can be demonstrated. 

For the Arden company, the 
Tuling can have most Serious 
results, company officials admit, 
for only a few of the 725 depart- 
ment stores, 25 specialty shops 
and 2,250 drug stores that handle 
its products benefitted from the 
demonstrator allowances. 

In its cease and desist order 
against Arden Oct. 3, 1944, FTC 
found that fewer than 125 cus- 
tomers were provided with full- 
time demonstrator services; that 
80 partially paid demonstrators 
were provided, andthat 82 stores 
were granted commissions toward 
the salary of a demonstrator. 


’A Random Policy’ 
The court referred to FTC'S 
finding that a seller is free to 
elect the services or facilities 


= 


he will provide, but having made 
that election, he is bound to 
furnish the service or facility 
On proportionately equal terms 
to all competing purchasers, 

It rejected the defense that 
the allowances were proportioned, 
on the amount of merchandise pur- 
chased by the two firms, assert- 
ing that a study of the general 
records of the company demonst ra- 
ted that "The appellant's whole 
policy was simply one of rapuvom 
and arbitrary’ arrangement." 

For two years, beginning i 
August, 1938, the court said, 
Arden had been paying Blass $10 
a@ week, and its next door compet- 
itor, the M.M. Cohn Company, $20. 
but it was only after Cohn obtain- 
ed the line exclusively that 
Blass learned of the discrimina- 
tion, 


Retrospective Rule Scored 


The court said Arden sought 
to “Hypothetize" the situation 
by taking the total purchases of 
each store, subtracting from 
Blass the amount of goods taken 
over by Cohn at the time the ex- 
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clusive franchise went into ef- 
fect, and coming up with a pro- 
portionately equal figure by 
creditingthese goods to Cohn. 

Ruling out such “retrospect- 
ive efforts," the court conclud- 
ed, as the FTC had in October, 
that Arden "cannot claim to have 
ever had any established or de- 
terminable basis or standard 
whatsoever." 

"The allowance had been fixed 
in both instances at the time 
the purchase of goods began, and 
there it simply remained; its 
amount was arrived at by person- 
al negotiation and individual 
agreement. There was no arrange- 
ment or provision for graduating 
it to the amount of goods pur- 
chased during any period. 

"Nor was it based upon any 
other guiding factor such as a 
difference in the character of 
the stores, and the type of fac- 
ilities appointed for handling 
appellant's products." 


Personal Standards Banned 


The FTC ruling against Arden 
bad been predicated on the charge 
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Each page of The Star is specially 
edited to be an eye-stopper, thought-pro- 
voker or joy-spreader. It has “inside stuff,” 
right from the feed box. Combines the best 
features of a newspaper and magazine... 
fact, fiction, human interest, sports, amuse- 
ments, night life, 12 top colored comics in- 
cluding “Terry” and “Tracy”. Has full family 
appeal. They read and heed, eye and buy! 


that demonstrator services were 
granted chiefly on the basis of 
the firm's estimate whether the 
advantages in an individual case 
Compensated for the cost. 
Rejecting such personalize § 
standards, and insisting that 
they must be available on know, 
and equal terms to all, the com 
mission had instituted a number 
of similar complaints for 
"Prestige" standards in the 
grant of allowances. Typical of 
those pending arecases involving 
Celanese Corporation of America, 
and N. Erlanger Blumgart Company, 
New York, major marketers of 
synthetic fabrics, accused of 
giving advertising allowances to 
dozens of leading stores onal 
"Prestige" basis. 


FTC Hits Stetson 


Washington, Oct. 10. - The FT¢ 
today ordered the John B. Stetson 
Hat Company to stop providing 
"Advertising services" to som 
of its customers without making 
payments or allowances available 
On proportionately equal terms 
to other customers who are able 
andwilling to perform the same 
kind of services and facilities, 

The order said the promotion 
services, including advertising 
and window displays, had bees 
granted to a number of chain or- 
ganizations, but had not been of- 
fered to other customers. 

Stetson was also ordered to 
discontinue a "Cumulative quan- 
tity discount schedule" which 
provided additional discounts 
for large purchases on the basis 
of total buying for the year. In 
addition, the firm was told to 
Stop granting lower prices to 
some chain customers based on 
total volume of hats sold by 
separate branches, even though 
separate deliveries had been 
made to the several branches. 


Conner, walker 
Agencies Merge 

Walker Advertising Agency, Sa 
Francisco, has been consolidated 
with The Conner Company, San 
Francisco, under the corporate 
name of the Conner agency. 
Shirley Walker, president of 
Walker, becomes executive vice- 
president of the new agency. le 
has operated his own agency since 
1921, 


Kimball to Paris 

Abbott Kimball Company is com- 
pleting plans for a Paris office 
to serve as a clearing house for 
news of French collections, new 
fabrics and general industrial 
and economic development in the 
trade. Mrs. Roy P. Porter, wife 
of NBC's Paris correspondent, 
has left for France to direct 
operations. 
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Can You Spare Some Space in Your Nev 
Printing for Public Spirited Messages 4 
Planned by the War Advertising Council? 
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THE MARTIN CANTINE COMPANY 
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Here’s a market—a big market—for all sellers of elec- 
trical goods and home appliances. For one thing, many 
of these 985,499 rural homes are recently electrified, 
ay after the time when appliances were freely available. 
re yy Right now, rural electrification is proceeding at an ac- 
ial : celerated pace. 

“Lincoln Land” is a great market for other mer- 
chandise, too... its high percentage of electrification 
shows that its people are prosperous, modern folks— 
people who make farming the paying, big business that 
brings into ‘Lincoln Land” an annual farm income of 
more than two billion dollars! Add to this the cities 
and towns (‘‘Lincoln Land” is two-thirds urban) and 


you have an annual effective buying income of sixteen 


billion dollars! 
Yes, here’s a big market, a rich market . 


14,000,000 people who mean business. 


DRAIRE ANMER ' 


| SINCE — > 1841 CHICAGO 


w 
‘ee BURRIDGE D. BUTLER. President 


Of all rural homes 
: most a milton of them! 


are electrified 


Pioneered and cultivated for more than a century 
by Prairie Farmer, for two decades by WLS, the market 
path is open, inviting and productive. “Lincoln Land” 
folks know these mediums well. They read and listen 
to them every day with interest, friendliness and belief, 
Approach “Lincoln Land’ via Prairie Farmer and 


WLS, the confidence building and selling team defi- 
nitely first in the hearts and minds of its responsive 
to pene- 


people. Use them together ...asateam... 


trate deeper. 


*985,499 rural farm and 
rural non-farm electrified 
homes: U. S. Census, 1940 
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10 West Coast 
Papers to Promote 
Group Space Sales 


New York, Oct. 11.--With the 
addition of the Phoenix Republic 
on Jan. 6, Sunday magazine sec- 
tions of 10 Pacific Coast news- 
papers are planning to launch 
their first sustained business 
paper and direct mail campaign, 
as the Pacific Parade, 

The group comprises the maga- 
zine sections of the Los Angeles 
Times, San Francisco Chronicle, 
Portland Journal, Seattle Times, 
Tacoma News Tribune, Spokane 
Spokesman Review, Oakland Tri- 
bune, Long Beach Press Telegram, 
San Diego Union Tribune and 
Phoenix Republic. It offers a 
guaranteed circulation of 
1,827,970, reaching more than 50% 
of the population of these four 
states, 

About 20 different national 
advertisers have used the entire 
group, and many others have used 


One or more of them. The group 
emphasizes flexibility; group 
and frequency discounts apply 
when five or more papers are 
used. 

Pacific Parade is sold coopera- 
tively by the seven individual 
representatives of the papers. 
D. J. Worthington is general man- 
ager, and Gerald B. McDonald, 
sales manager. Both are with 
Williams, Lawrence & Cresmer, 
New York. 


Oil Companies 
Run ‘Strike’ Ads 


New York, Oct. 11.--Recent oil 
industry labor problems have 
evoked special advertising by 
the companies on their attitude 
On wage increases and reduction 
of working hours. 

Texas Company, New York, placed 
large ads in newspapers of cities 
with 100,000 or more population 
this week, through Newell-Emmett 
Company. The ads feature six 
"Salient facts about the strikes 


at our refineries." Copy points 
Out that "the strikes are in 
Violation of the no-strike clause 
in our contract with the union 
-ee- " and of "the War Labor 
Disputes Act.." 

Socony-Vacuum Oil Company, New 
York, on Oct. 5 and 6 ran strike 
copy inplant or refinery cities. 
Captioned "Who is right, who is 
wrong?", the 800-line ads gave 
Socony's views of the situation 
as it affects refinery and plant 
operation. Compton Advertising 
is the agency. 


Takes to Radio 

Sinclair Refining Company, New 
York, through Hixson-O!' Donnell 
Advertising, presented "Strike" 
announcements on the Frank 
Singiser news program on MBS, 
and on various local news and 
quiz programs. The annouace- 
ments explained how the strikes 
were holding up supplies and de= 
liveries of Sinclair products. 

Other major oil companies plana 
special strike ads but are hold- 
ing up copy pending developments 
in the next few weeks. 
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Last Minute News Flashes 
Spalding Leaves Ward for 'Boys' Outfitter' 


Detroit, Oct. 12.--Lewis A. Spalding, sales and advertising map. 
ager of Montgomery Ward stores in the Detroit district, and pre. 
viously advertising manager of Crowley, Miner Company, has resigney 
to join Boys' Outfitter, New York. Henry Witz, merchandise map. 
ager, will take over Mr. Spalding's sales management duties, an, 
M. J. Swanson, of Ward's Chicago office, will become Detroit adver. 
tising manager. 


Sweets Comoany Begins New Sales Drive 

New York, Oct. 12.--Sweets Company of Amerfca, Hoboken, N.J., is 
launching a campaign in 15 newspapers in the New York metropolita 
area for Tootsie V-M and Homemade fudge, as well as five-times- 
weekly spot announcements on Adelaide Hawley's program on WEAF, 
New York, beginning Oct. 15. The company also sponsors "Dick 
Tracy" on American Broadcasting Company. Ivey & Ellington, Ney 
York, is the agency. 


lan Smith Made Detroit Manager for K&E 

Detroit, Oct.12.-- Ian M. Smith, with Canadian Broadcasting Cor- 
poration before joining the RAF ferry command in 1942, has joined 
Kenyon & Eckhardt as Detroit manager and assistant director of «he 
"Ford Sunday Evening Hour." 


More Wurlitzer Business to Schwimmer & Scott 

Chicago, Oct. 12.--Advertising of Wurlitzer Piano Division, Je- 
Kalb, I1l., has been placed with Schwimmer & Scott, which already 
handles the Wurlitzer institutional magazine and retail store di- 
vision advertising. 


Cuban Cigar Groun Plans U. S. Camoaign 

New York, Oct. 12.--The Cuban National Tobacco Commission has ap- 
pointed Grant Advertising, S.A., Havana, to direct a campaign for 
Havana cigars which will start in U. S. media in December. 


MARKET - 


THIRD PORT OF AMERICA 


@ METROPOLITAN HOUSTON ... 
first in the South in population, in 
retail sales and in industrial develop- 
ment... is now entering the postwar 


era of even greater growth and indus- 


trial expansion and world 


A valuable asset to the industrial 


Southwest and an important factor in 


the growth of Houston 


deepwater port... third largest in 
America in 1941, the last year official 


The largest 


trade. 


is her great 


cargo tonnage figures were released. 


freight carriers operating 


in international trade can, and do, 
steam into the Port of Houston to dis- 
charge cargo and take on freight. 


Ocean-borne commerce, however, 
is only one of the many important in- 
dustries which assure Houston’s con- 
tinued growth and dominance as the 
industrial and maritime metropolis of 


the Gulf Southwest. 


Many advertisers have found that The Houston Chronicle alone can 
do the job for them in this rich and responsive market, because The 
Chronicle has by far the largest total circulation as well as over 20% 
more city circulation than any other Houston newspaper. Although hard- 
est hit by the newsprint shortage, The Chronicle’s total advertising line- 
age for the first eight months of 1945 was 11,600,886, compared with 
8,329,253 for The Houston Post and 4,855,002? for The Houston Press. 
(Media Records’ figures. ) 


The Houston Market is sold Hi 
when your story is told 
- «in The Chronicle 


TH 


R. W. McCARTHY 


Notional Advertising Manager 


E HOUSTON 


CHRONICLE 


THE BRANHAM COMPANY 
National Representatives 


Fost In CIRCULATION and ADVERTISING for the 32nd CONSECUTIVE YEAR 


with the Army air forces. Dave 
Cook has returned to a similar 
position after Army service. 
.»-Ronald J. Sweeney, recently 
discharged from the RCAF, has 


B. G. NEWTON 


Toronto, Oct. 9.-B.G, Newton, 
61, vice-president of Maclean- 
Hunter Publishing Company Ltd., 
died here Oct. 2. Mr. Newton 


joined the Maclean organization 
in 1912 as a circulation and ad- 
vertising salesman on Canadian 
machinery, and within a few years 
was promoted to manager of the 
technical newspapers division, 
Appointed a director of the com- 
pany in 1938, he became vice- 
president in 1942, when he was 
placed in charge of both produc- 
tion and the company's subsidiary 
publications in the United States 
and Great Britain. 


IRAYMOND C. R. NOREN 
Providence, R. I., Oct. 9%- 
Raymond C.R, Noren, 46, partner 


in Horton-Noyes Company, died 
Oct. 2, At the age of 14 he 
joined the George Danielson Com- 
pany, Providence advertising 
agency, as an errand boy, and 
later was associated with Liver- 

ore-Knight Company, Providence 
printer and advertiser. About 
23 years ago he joined Larcher- 
Horton Advertising Agency, which 
later became Horton-Noyes Com- 
pany. 


JOHN J. HOLCOMB 

Pittsburgh, Oct. 
Holcomb, 45, art director of 
Ketchum, MacLeod & Grove, died 
suddenly at his home here Friday. 
Formerly with several Chicago 
agencies, he managed his own com- 
mercial art studio in Chicago be- 
fore joining the agency here in 
1943, 


IHAROLD D. XEAD 

Baltimore, Oct. 9.--- Harold 
D. Read, 438, Vice-President of 
Opinion Research Corporation, 
Princeton, N. J., died today at 
Johns Hopkins Hospital. He join- 
ed the corporation as Vice-Pres- 
ident soon after it was estab- 
lished in 1938. 


9. on John J. 


Hymes to Biow Radio 


-»-John D. Hymes, former sales 
executive of WNEW, New York, and 
deputy chief of the OWI domestic 
radio bureau, has joined Biow 
Company, New York, as business 
manager of the radio department. 


...Lt. Edward F, O'Day, recent- 
ly with the Army air forces, and 
formerly with the San Francisco 
Chronicle, has joined the copy 
staff of Honig-Cooper Company, 
San Francisco. 

..-Maj. J. G, Motheral has re- 
turned to the San Francisco of- 
fices of BBDO as account rep- 
resentative after three years 


been appointed space buyer for 
the Montreal office of Young & 
Rubicam Ltd. 

...Richard F. Sheehan, former- 
ly with the advertising staff of! 
Bethlehem Steel Company, Bethle- 
hem, Pa., and James L. Breslove, 
previously with Young & Rubicam, 
New York, have joined the copy 
staff of William Esty & Co., New 
York. 


Durst Elected 
Head of Evans 

-»-Richard L. Durst has been 
elected president of George B. 
Evans Laboratories, Philadelphia, 
manufacturer of deodorants, eye 
lotions and depilatories, and 
Robert B. Durst will be secretary 
and treasurer and will direct 
sales andadvertising activities 

-+-Carroll M. Wolfinger, for 
11 years a sales executive with 
J. W. Ford Company, Cincinnati, 
has joined Monsen-Chicago, ad- 
vertising typographer, to manag: 
account production duties. 

...- Florence Smith Vincent, 
with Earl Newson & Co., New York, 
has been appointed advertisin; 
manager of S. P. Penick & Co., 
New York, producer of drugs ané 
chemicals. She was formerly 
with J. Walter Thompson Company. 
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With G.I. Joe and Josephine coming back from the ends of 


the earth, it’s time for that refreshing pause of contemplation 
—what are we going to do about it? 

That they'll be wanting things is a sure thing; all kinds of 
things: things to eat other than K and C rations, things to 
wear other than olive drab and navy blue, things to live with 
besides pinup pictures and irritating insects, things to admire 
other than broken-down scenery. An alert new world at 
home is each individual's oyster, and he’s going to like it— 
in proportion to the extent his buying wants are satisfied. 

Which puts the next move squarely up to advertisers of 
buyable products. First, to ave—or get—the merchandise; 
second, to let a resurrected world know that it is to be had. 
Eager for long-awaited wish-fulfillment as any market is now, 
it will be twice as eager with the boys and girls coming home 
from the wars saying ‘‘show me.” 

So let’s get busy and back to work. Now it can be sold— 
whatever you're selling, or expect to have to sell—pronto! 


A rejuvenated world waits. The uniformed parade is passing. 
There's another one just crossing the horizon coming this 
way ...a parade of Americans, money in pockets and many, 
many wants to satisfy; wants unsatisfied while our country 
was busy fighting a couple of wars. 

With the time here—right now—to get busy on. selling 
job, give thought to reaching the great Chicago Market, 
second largest in America. There are plenty of people here 
now ready, willing, and able to buy what you have to sell. 
Many more will be added soon as the last vet checks in at 
home... And they’re the kind of alert Americans who read 
The Sun, believe in it, act upon its recommendations. So 
much so, The Sun—a major medium speaking to a major 
audience in a major national market—rates your attention 
right now if you're looking to lead the van of the long haul 


ahead into an unhampered, unrationed future. 


THE CHICAGO SUN + 400 W. Madison St., Chicago 6 + 250 Park Ave., New York 17 


Natronal Representatives: THE BRANHAM COMPANY + CHICAGO: 360 North Michigan Ave. + NEW YORK: 230 Park Ave. + Atlanta + Charlotte + Dallas + Detroit +» Kansas City + Los Angeles + Memphis + St. Louis + San Francisco 


: uN > & 
Se tome by Next IY) ae) ae 
3 s Doi Change Speeds , 2 y NAL nS} | 
pic Navy Point ; i ) \\ ¢ | 
| 6 MILLI im - i 
* ; oe NS ZF wil f 
mat ZEN Oo 
1.900 AMONTH TO QUT ARM. SO J 
‘| 2 end 3 Divisi, > * 
| Aly Eases Poi "8 Home: ran \ | Ca e 
: oint 1 aw if 
: Truman lj Score, Age Ria —™ { 
0 W S § i - 
* peed On R > = Ws es 
i e Car  ~ “a 
es = ira q 
e ; ts f' (( ul F 
a Pe ke ; hf _= NI ies 
‘ —— an . 
: ES : 
% 
: 
. a 7 
L SS 3 > i 
” 


rd 


Christmas Issues 
of Mail Order 


Catalogs Bleak 


Chicago, Oct. 10,- The Christ- 
mas catalogs of Chicago's large 
mail order houses abound in 
seasonal good wishes, but for the 
most part still reflect the bleak- 
ness of wartime scarcity in mer- 
chandise. They expect their gen- 
eral catalogs issued next Janu- 
uary, however, to be replete with 
postwar, OPA-less goods. 

Meanwhile, the companies' cata- 
logs are profuse with full-color 
rotogravure and black and white 
illustrations, and Sears, Roe- 
buck & Co.'s holiday flyer in- 
cludes a 34-line Yuletide mes- 
age. 

Although the catalogs go all- 
Out to give space to clothing, 
dolls, furs and watches, Spiegel 
Inc., in its 228-page catalog, 
lists its "hard-to-get" line, 
which includes all-steel trailers 


with tires, Silex coffee makers, 


electric heaters and grills,|New York Ad Men 
brand name wrist watches, home|/Form Newman Agency 


freeze units, stokers and blow- 


Paul E, Newman Company, a new 


ers, garden tractors, lawn mow-|,cency with offices at 639 South 


ers and steel cabinets, 

Double the size of its last 
Christmas book, Sears, Roebuck &|] 
Co.'s 210-page 1945 Christmas 
catalog features dolls, wooden 
and paper toys, costume jewelry, 
cosmetics, clothing and house- 
hold items. 

Montgomery Ward & Co.'s 1945 
Christmas catalog is about the 
same size as last year's, 134 
pages, and stresses novelty 
gifts, games, jewelry, and toys 
influenced by the war, but for 


P.E, Néwman 


Spring St., Los 
Angeles, has been 
organized by three 
former New York 
agency men. Presi- 
dent is Paul &, 
Newman, formerly 


with Erwin, Wasey 


& Co,, as a vice- 
president and part- 
ner, and Newell- 
Emmett Company, 
both of New York. 


Robert E, Shaw, formerly art 


the first time since Pearl Har-|supervisor of Young & Rubicam, 


bor, offers band instruments. 


NC8S Elects Johnson 


North Central Broadcast ing|Doherty, 


New York, 


is vice-president and 
art director, and John Schneider, 
formerly with Newell-Emmett and 
Clifford &Shenfield, is 


System has elected floward S. vice-president and copy chief. 


Johnson, vice-president of KVOX 
Sroadcasting Company, Moorehead, 


Minn,,' and of Jamestown Broad- To Schwab & Beatty 


casting Company, Jamestown, N. D., 
as president, 
W. Boler, who becomes chairman|\ 
of the board. 


Sohmer & Co., New York, has 
He succeeds John| appointed Schwab & Beatty, Inc., 
to handle advertising 
of its pianos. 


THESE FEET 
MEAN BUSINESS 


oe) 
worth a year! 


Yep, that’s what Philadelphians spent for footwear in recent years, 
on the average, before shoe rationing came along. 47 million dollars 


—gee, we like the way that sounds! 


And if you're a budget-conscious advertiser, maybe you'll like the 
way this sounds: A large part of the total Philadelphia Area buying 
power —$2,149,036,000t annually—is influenced by ONE NEWS- 
PAPER—The Evening Bulletin. It’s the ONE NEWSPAPER read daily 
by nearly 4 out of every 5 Philadelphians—the ONE with the largest 


evening circulation in America! 


In other words, ONE DOES IT in Philadelphia—for all such practical 
purposes as telling your story to this great buying audience— 


and THE BULLETIN is that ONE! 


*Philodelphia trea fleure. Rurcon of Labor Btatiaticn end ethere. 


tinited States Census of Distribution. 


In Philadelphia—nearly everybody reads The Bulletin 
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Lever to Test 
Video on WCBW 
With Four Shows 


Cambridge, Mass., Oct. 9%-- 
Lever Bros. Company has signed 
for four half-hour shows to be 
Produced in the next three months 
On the CBS television station, | 
WCBW, New York. The programs, | 
advertising Rinso, Lifebuoy and 
Spry, are experiments with two 
of Lever's current network 
serials, "Big Sister" and "Aunt 
Jenny," a sports show and a 
Christmas production. Ruthrauff 
& Ryan, New York, is the agency. 


- Capt. Eddie on Series 

Longines-Wittnauer Watch Com- 
pany, New York, has arranged 
with Capt. Eddie Rickenbacker, 
president and general manager of 
Eastern Airlines, for a series 
of 13 half-hour radio programs 
on aviation subjects to be pre- 
sented early next year, probably 
on CBS but not yet decided. 
Titled, "The World's Most 
Honored Flights," the programs 
will cover the early days of 
flying up to the present time. 
Many of the incidents will por 
tray Capt. Rickenbacker's own 
experiences. Arthur Rosenberg 
Company is the agency. 


Revamps CBS Show 
Cresta Blanca Wine Company has 
returned to CBS with a new ver- 
Sion of its last year's show, 
"This is My Best," outstanding 
stories with a big-name cast. 
The program is heard Tuesdays, 
6:30-7:00 p.m, PST. Batten, 
Barton, Durstine & Osborn, Los 

Angeles, is the agency. 


Starts New Show 

First Nationai Stores, Inc., 
Somerville, Mass., grocery chain, | 
On Oct. 1 began sponsorship of 
"Women's Radio Journal," a new 
half-hour program, to replace 
its "Wartime Food News" show on 
six stations of the New England 
regional network, Monday through 
Friday, 9:30-10 a.m., EST. 
Badger & Browning, Boston, is 
the agency. 


"First Nighter’ Returns 

Campana Sales Company, Batavia, 
Ill., brings "The First Nighter" 
back on the airwayes Oct. 20 via 
CBS, Saturday, 6:30-7:00 p.m., 
CST, topromote its Campana Balm. 
The program, beginning its 15th 
year On the air, will co-star 
Barbara Luddy and Olan Soule. 
Wallace-Ferry-Hanly Company, 
Chicago, is the agency. 


‘Breakfast Club’ Switch 

"The Breakfast Club," heard 
six days a week since 1933, will 
switch toaMonday through Friday 
schedule, Monday, Oct. 29, over 
the American Broadcasting Com- 
pany network, 8-9:00 a.m, CST. 
Also announced was renewal of 
the 8:30-8:45 a.m. segment for 
52 weeks by Swift & Co., Chicago, 
through J. Walter Thompson Com- 
pany, Chicago. The 8: 45-9: 00 
a.m. segment is sponsored by the 


Philco Corporation, Phi ladelp»j, 


Club Aluminum Show 

Club Aluminum Products Comp ap 
Chicago, on Oct. 20 will becie 
Sponsorship on the Americ,, 
Broadcasting Company of "Club 
Time," a gospel music Program, 
9:45-9:30 a.m, CST. The pro. 
gram was placed by Trade Deve lop- 
ment Corporation, Chicago. 


_ Two Go Full NBC 

Tin Pan Alley of the Air" and 
"The National Barn Dance," ef fec- 
tive Oct. 6 and Sept. 29 respec. 
tively, are being aired on the 
full network of the Nationa} 
Rroadcasting Company. 

"Tin Pan Alley" sponsored by 
Leaf Gum,Company, Chicago, 
through Bozell & Jacobs, Chicago, 
and is now heard Saturday, 4: 45- 
5: 45 p.m., CST and 5: 30-5-45 p.m., 
CST, over 83 NBC stations. 

"National Barn Dance," sponsor- 
ed by Miles Laboratories for 
Alka Seltzer, through Wade Ad- 
vertising Agency, Chicago, heard 
Saturday, 8 p.m., CST, was 
formerly broadcast on 65 NBC 
Stations. 


General Mills Signs 

General Mills, Inc., Minne- 
apolis, through Dancer-Fitz- 
gerald-Sample, Chicago, has 
Signed to sponsor a full-hour 
variety program on thewMississ- 
ippi Valley network beginning 
Oct. 29. The new program wil! 
be heard Monday through Friday, 
6 to 7 a.m., CST. Guests, such 
as Clifford Anderson, Secretary 
of Agriculture, and other pro- 
minent farm leaders, will be 
heard on the program, which will 
feature a 15 piece orchestra, 
male quartet and soloists. (On 
each program, five minutes of 
the show will be taken over by 
each of the 75 affiliates tc 
announce local market and weather 
reports. 


_ 


Berkowitz keturns 

Lt. Mortimer Berkowitz Jr., 
with the Navy since 1942 as ex- 
ecutive officer aboard adestroy- 
er, has rejoined George A. 
McDevitt Company, publishers’ re- 
presentative, New York. 


Heads Emerson Sales 

Edgar A. Herrmann, advertis- 
ing manager and assistant vice- 
president in charge of advertis- 
ing of Zenith Radio Corporation, 
has been appointed sales manager 
of Emerson Radio & Phonograp) 
Corporation, New-York. Morris 
Rosenfeld, who has been acting 
sales manager, resumes his duties 
as eastern sales head. 


Shillito to Spadea 
Shillito's of Cincinnati has 
named Spadea Advertising Agency, 
New York, to handle special re- 
tail institutional campaigns. 


To Surclus Property 

A. Corning White, formerly or- 
ganizational adviser to the WP’, 
has been named director of the 
information and advertising 41- 
vision of the Office of Surplus 
Property, Department of Commerce, 
New York. 


PAYS OFF BIG / 


CENTRAL OHIO'S ONLY 
CBS OUTLET 
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How long will this SEZLEKS” MARKET last? 


Pathfinder 


GRAHAM PATTERSON, Publisher 


ADVERTISING 


Philadelphia, 230 West Washington Squere 


Chicage, 180 North Michigan Avenve 


OFFICES 


e New York, 420 Lexington Avenue 
. Detroit, General Moters Building 


PHILADELPHIA 5 


It’s an uneasy thought for sales managers. 
Especially for those with skeleton forces 
and few goods to sell who have been forced 


to ignore customers. 


For everybody knows that, sooner or later, 
there will be a “buyers’ market.” The days 
of sales quotas will return. There'll be a 


hustling for business. 


What will happen then in the smaller 
cities and towns which were so easy to skip 
when orders had to be cut...in the places of 
less than 25,000 population where 56 per- 
cent of the nation’s retail outlets are? Mer- 


chants don’t like to be ignored. 


This is where advertising in PATHFINDER 
is valuable. It keeps your name alive, your 
prestige up throughout small town America. 
Its readers are the leading citizens—and 
the merchants—of Main Street places. 


ONE MILLION CIRCULATION 
Guaranteed by December 1, 1946 
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Roberts Leaves Army; 

Qoens Detroit Office 

‘Maj. Homer B, Roberts, chief 
of the Negro interest section of 
the War Department's bureau of 
public relations, is to retire 
within a few days to open a De- 
troit office for Associated Pub- 
lishers, Inc., representing a 
number of Negro publications. In 
recognition of his services in 
behalf of Negroes in the Army 
since August, 1943, Maj. Roberts 
has been decorated with the Le- 
gion of Merit. 


Account to F&S&R 

United States Savings & Loan 
League, national association of 
Savings and loan institutions, 
has appointed Fuller & Smith & 
Ross, Inc., New York. 


aa 
5 ee 


AP Ruling Stands 

The U.S. Supreme Court refused 
last week to grant a rehearing 
on its June decision that the As- 
sociated Press must amend its by- 
laws so that competitive aspects 
of applications not be involved 
in admissions of members, Re- 
heersing was sought by the AP and 
by the Chicago oo and its 
publisher, Robert R. McCormick. 
The case stemmed fromthe Chicago 
Sug's unsuccessful effort to ob- 
tain AP's service (AA, June 25). 


Beck Joins Fawcett 

Burton D. Beck, formerly as- 
Sistant to the director of re- 
search of Schenley Distillers 
Corporation, New York, has been 
appointed research director of 
Fawcett Publications, New York. 


A Nationwide 


Survey of Radio and 
Electronic Technicians’ Read- 
ing Habits sent free on request. 


25 WEST BROADWAY NEW YORK 7,N Y. 
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Washington, Oct. 11.- FTC got 
its first new member in 10 years, 
with the appointment of Lowell 
B. Mason, Chicago attorney, to 
complete the term 
of the late Col. 
Charles H. March, 
The new Republican 
member of the cam- 
mission, the son of 
a former U.S. sen- 
ator from Illinois, 
was chairman of 
the public health 
committee of the 
Illinois State 
Senate, and author of the present 
Illinois Health Practice Act. 
His most recent public activity 
was as counsel of the U,S, Senate 
Judiciary subcommittee investi- 


Lowell Mason 


By STANLEY E. COHEN, Washington Editor 


of this important South Jersey segment of the 
Philadelphia Retail Trading Zone as a “bonus” 


from any Philadelphia newspaper . 


The Courier-Post reaches 5 out of 6 homes in Camden 
County ... more than that of ALL THE PHILADELPHIA DAILIES 
COMBINED. To completely sell the nation’s third largest market 


Retail sales in Camden, Gloucester, ag 
Burlington and.Salem Counties total ali 
$225,000,000—9% of the entire Phil- 
adelphia A.B.C. City and Retail Trad- 

ing Zone. If you think that you get coverage 


. . consider this: 


... the Camden Courier-Post is a MUST! 


CAMDEN COURIER-POST 


REACHES 5 OUT OF 6 HOMES IN PROSPEROUS CAMDEN COUNTY! 


GEORGE A. McDEVITT COMPANY 


NEW YORK 


CHICAGO 


National Advertising Iepresentatives 
PHILADELPHIA 


DETROIT CLEVELAND 


gating NRA in 1935- 
*s - # 


Industrialization of the South 
offers the only hope for a de- 
cent standard of living in that 
region, Secretary of Agriculture 
Clinton Anderson warns. With 
new competition in foreign cot- 
ton markets, and rayon, nylon, 
spun glass and paper cutting in- 
to domestic markets, Mr. Anderson 


believes the South must: 1, Di- 
versify its crops; 2. Shift 
1,500,000 farmers, tenants, 


sharecroppers and laborers to 
expanded clothing, home furnish- 
ing, paper and printing and resi- 
dential construction industries. 
High level buying power in the 
South will also provide oppor- 
tunities in brick, tile and con- 
crete, iron and steel products, 
cotton and leather goods, alum- 
inum, trade, transportation, pro- 
fessions and services, Mr. Ander- 
son believes. 
* * 

The Senate military subcommit- 
tee on war mobilization tackled 
a brace of bills, seeking a sub- 
Stitute for the Office of Scien- 
tific Research and Development, 
which masterminded wartime indus- 
trial research, and spawned some 
of themost important new proces- 
ses and inventions, President 
Truman is asking for a single 
research agency to: 1. Promote 
defense studies; 2. Support re- 
Search in basic sciences; 
3. Support research in medicine, 
public health and allied fields; 
4. Provide scholarships for young 
scientists; and 5. Make federal 
research data freely available 
to commerce, industry and agri- 
culture, 

o & @ 

It may be good, or it may be 
bad, but WPB reports indicate 
that the public is taking its 
time in ordering new durables, 
In fact, WPB Chairman J, A, Krug 
says he knows of a firm making 
"a2 handsome and inexpensive" 
washing machine "that isn't able 
to sell all it can make." Mr, 
Krug thinks the public is waiting 
to see what will be caming along 
later. On the other hand, OPA 
Chief Chester Bowles is preaching 
that the country will not be in 
a buying mood until it feels more 
certain about employment and 
prices. 

. J . 

In all probability, the Supreme 
Court has seen the last of the 
Associated Press anti-trust case 
for a long while, having refused 
this week to modify its decision 
requiring the news gathering or- 
ganization to liberalize its mem 
bership rules...The Justice De- 
partment scored a second big 
anti-trust victory with a consent 
judgment requiring Merck & Co., 
to issue unrestricted, royalty- 
free licenses under 60 patents, 
previously limited by a cartel 
agreement with E, Merck, a German 
firm. Moreover, Merck can no 
longer require that its customers 
promise not to campete with the 
German firm anywhere in the world. 


Officialdom, including Presi- 
dent Truman and new Assistant 
Secretary of State for Informa- 
tion William Benton, was lavish 
in promising news and radio men 
this week that there would be 
free and unfettered reporting of 
fhe forthcoming United Nations 
food conference at Montreal... 
FCC's clear channel hearings are 
postponed until Jan. 14 to give 
the commission time in which to 
handle 1, 15) accumulated stand- 
ard, FM and television applica- 
tions... Experience shows that 
there is probably less than 


$4,000,000,000 in actual cas) 
tied up in terminated war «op. 
tracts, although the value of th, 
contracts, if completed, woul, 
have exceeded $36,000, 000, (09, 
Number (105,000), not face value 
is what the Office of Contrac: 
Settlements watches. 


Back from Burope, Maj. Gen, 
Phillip Fleming, the publi, 
works administrator, Says 
Scandinavian countries are busy 
On "full employment” programs 
designed to offset shocks fron 
abroad, like the 1930 depression, 
which is supposed to have ori- 
ginated in America. Sweden, he 
Says, has an "anti-cyclica|" 
policy, involving a 21-member, 
National Planning Commission, 
representing government, indus- 
try, labor and agriculture, 
With the debate between private 
enterprise and state contro] 
"pitched on a somewhat lower key 
than with us," this commission 
has set up a "National invest- 
ment council" to relate capital 
expenditures of business and 
national and local government to 
the national employment policy, 
Sweden hasa tig housing program, 
including slum clearance, al- 
though, General Fleming says, 
"what they call a slum is a 
Palace by comparison with the 
ramshackle tenements in our own 
blighted areas." 

It will be "OPA price" rather 
than “ceiling price" from now on, 
except for food items. The tex 
expression may be used to tag 
items at ceiling or bebkow. A\1- 
though work stoppages cut third 
quarter production from an esti- 
mate of 265,000 to only 60,000 
domestic refrigerators are off 
rationing. The industry hopes 
to make 600,000 during the new 
quarter. More and better beef 
is coming. Agriculture Depart- 
ment reports show that nearly 
half the steers sold in Chicage 
in September were "choice," com- 
pared with only 22% a year ago. 

With or without industry ap- 
proval, the government is out to 
recover parts of the billion 
dollars sunk into temporary 
wartime housing, by sawing the 
units into sectional panels and 
selling them for re-use here and 
abroad as bunk houses, farm 
houses, small schools and 
churches, tourist cabins, utility 
buildings, and you-name-it. 
Philip P, Klutznick, Commissioner 
of the Federal Public Housing 
Authority, promises to show us 
a lot more about his plans early 
in December, when he will stage 
a big demonstration display © 
an 80-acre site just outside tte 
District. 


Returns to WMC 

J. C, Eggleston has resumed 
his old post of commercial ma.- 
ager of Station WMC, Memphis, 
after serving with the U. >». 


Army. 


@ Set entirely with FOTOTYPE. 
ad is just a sample of what can °° 
done with this amazing new ‘) 

© setting device-and tt cuts costs, | 

eliminating display type and he * 

lettering charges. Quick, simple. e 

nomical .. . any office girl can be 

compositor 


Write TODAY tor catalog explain 9 
the FOTOTYPE system and show 
the 60 modern types now availat 


THE FOTOTYPE COMPAN * 
625 W. Washington, Chicage © 
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Fruehauf Series 
Points Up Value 
of Plant Planning 


Detroit, Oct. 10.- Fruehauf 
Trailer Company iS inaugurating 
this month in business papers and 
newspapers an entirely new type 
of campaign on the subject of re- 
conversion planning. This new 
series of ads, placed through 
Schipper Associates, deals wit 
the subject of designing motor 
transport and its advantages to 
the postwar plant or distribution 
center. 

Insertions have been scheduled 
to run in Banking, Business Week, 
Chicago Journal of Commerce, 


1945 


Trailer Makers 
Start Ad Program 


Chicago, Oct. 10.--Trailer 
Coach Manufacturers Association, 
comprising manufacturers of the 
majority of U.S. trailer coaches, 
has begun a three-year advertis- 
ing and publicity campaign to 
promote the sale and use of such 
coaches in this country. 

"Live and Play the Trailer 
Coach Way" has been adopted as 


|tising programtostart with full 
Pages in general magazines, the 
outdoor group, trailer publica- 
tions and others. Newspaper ad- 
vertising will be carried by 


dealers in their own areas. _ 
In addition to preparing 


material to assist the dealers’ 
newspaper programs, the associ- 
ation will back the program with 
a publicity campaign featuring 
ideas similar to those in the 
advertising. MacDonald-Cook 
‘Company, South Bend, Ind., and 
i\Chicago advertising agency, 


the slogan of a national adver- |handles the account. 


Poultry Canners 
Organize; Pian 
Ad Campaign 


Pittsburgh, Oct. 10.- Formal 
organization of the National 
Poultry Canners Institute, Inc., 
has been announced by John T. 
Christian, president of Christian 
& Co., and first president of the 
group. 


Institute advertising, not yet 


decided, will carry an insignia 
of trademark identifying the 
products of members, all of whom 
have pledged close cooperation 
with the Food and Drug Adminis- 
tration and the inspection de- 
partment of the U.S. Department 
of Agriculture to maintain high 
grading and inspection standards, 
As part of its program to create 
consumer confidence in the in- 
dustry's products, the institute 
will work for federal inspection 
of all poultry canning plants in 
the United States, 


Business, New York Herald Tribune, 
New York Journal of Commerce, 
United States News, Wall Street 
Journal and various other publi- 
cations, mostly in full-page 
space. The campaign is expected 
to continue for several months, 


Savings May Be Vvasted 

In the series, attention is 
called to the value of the advice 
to be given by traffic managers, 
purchasing agents, plant manag- 
ers, architects and even profes- 
sional haulers. Copy points out 
that, im many instances, savings 
through the use of motor trans- 
port-and Fruehauf trailers-are 
largely thrown away by traffic 
congestion and improper instal- 
lations as regards platform 
height, mechanical handling de- 
vices and loading dock locations 
at the plant, 

The company's advertising man- 
ager, W. D, Wise, conducted an 
extensive survey intomany indus- 
tries to determine the extent to 
which various companies were 
building new plants or modifying 
old establishments. He found 
that, in some industries, the 
percentage of new buildings or 
extensive alterations reached as 
high as 95, With the knowledge 
that flany of the firms had been 
hampered in the use of motor 
transport-and consequently Frue- 
hauf trailers-by inadequate load- 
ing and unloading facilities, 
Mr. Wise mapped the new campaign. 


Cunningham Drug 
Plans New Stores 


Detroit, Oct. 10.- Cunningham 
Drug Stores, Inc., which operates 
some 160 retail drug outlets in 
Michigan, Ohio and Pennsylvania, 
has announced an expansion pro- 
fram which involves the acquisi- 
tion of several additional units 
in Detroit and other Michigan 
Cities, as well as the expendi- 
ture of substantial sums for the 
rehabilitation, enlargement and 
air conditioning of its present 
drug stores, 

The company has purchased a 
Site in Detroit's rapidly-growing 
lorthwest section in which, when 
construction is completed, space 
Will be leased to nationally 
kKoown mercantile enterprises, 
according to Nate S, Shapero, 
President, Another site has been 
purchased in Detroit's loop area, 
‘ lease has also been completed 
Covering a site in Monroe, Mich., 
Which will be remodeled for a 


‘rug store and office building. 


BUNTON BROWNE 
\DVERTISING 


619 NORTH MICHIGAN AVE. 
CHICAGO 11 - DEL. 8300 
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HE hardware 


The Slate’s. 
© Clean in © , 


wholesalers and _ retailers 


“down South” have long been regarded as 
the most stable, best financed and most desirable 
outlets for any products that may be sold to ad- 


vantage through 


lines. Carrying 


this line of trade. But in the 


past it has not been easy to interest them in new 


large and widely diversified 


stocks, they usually have preferred to confine 
their business to the familiar products which 
have long been sold. 


HE war has 


changed all that. It has wiped 


the slate clean of many long-time customs 
and traditions. Stocks have been worked down to 


the point where 


distributors are in position to 


make a fresh start; they have learned that they 
can sell many lines once regarded as foreign to 
the hardware business; and they are definitely 


HE one medium which offers 

thorough coverage of both the re- 
tail and the wholesale hardware trade 
over the entire South, SOUTHERN 
HARDWARE reaches the large ma- 
jority of the hardware stores in the 
small cities and towns as well as the 


large cities. And 
communities, 


with 
buying power and stable postwar in- 
come, that the best immediate market 
will be found by many manufacturers. 


it is in the rural 
their multiplied 


SOUTHERN 


HARDWARE 


SOUTHERN 
HARDWARE 


No. 3 of a series 

of messages on the 

ce herdware market in 
the South 


interested in taking on additional lines, as soon 
as they are available, in the effort to maintain 
their wartime business volume. Retailers and 
wholesalers alike are looking for new lines to 


sell in the postwar years. 


ONVINCING proof of this statement 

is found in a trade survey just com- 
pleted by SOUTHERN HARDWARE. 
Based on detailed replies from most of the 
leading hardware wholesalers and from a 
Jarge number of the hardware retailers over 
the South, it gives for each of a large num- 
ber of specialty lines, the proportion of 
both wholesalers and retailers who plan to 
sell it. Ask for copy of “Best Outlets for 


Specialty Lines.” 


hardware 


OR more than a quarter 

the most widely 
influential trade publication circula- 
ting among the hardware retailers and 
wholesalers over the South, SOUTH- 
ERN HARDWARE has been an im- 
portant factor in interesting the trade 
in new lines. A timely series of arti- 
cles on opportunities open to the 


century 
read and most 


trade in selling various 
specialty lines starts in the current 
issue. 
GRANT BLDG. « ATLANTA 3, GA. 
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Hartford Club Elects 


Walter B, Haase, manager of 
WDRC, Hartford, Conn., has been 
elected president of the Hart- 
ford Advertising Club. Other 
officers are: David Daniel, 
Hartford Times, Ist vice-presi- 
dent; Marian M, Farrell, Nation- 
al Typewriter Company, 2nd vice- 
president; Catherine Gilbert, 
Randall Company, treasurer, and 
Florence G, Farrell, Chamber of 
Commerce, secretary. 


Ajax Products Formed 

Formation of Ajax Products, 
Inc., to produce and merchandise 
a DDT product in spray and pow- 
der form under its own copy- 
righted trade name, Ajax Dee Dee 
Tee, has been announced by 
Maurice B, Frank, president. Of- 
fices are at 176 W. Adams St., 
Chicago. Midland Advertising 
Agency, Chicago, is handling ad- 
vertising in consumer and trade 
publications. 


Arthur C. Palm 
fo Klingensmith; 
Agency Men Shift 


Arthur G Palm, formerly adver- 
tising division manager of West- 
inghouse Electric Corporation, 
Pittsburgh, has been appointed 
Vice-president and director of 
industrial advertising of H. M. 
Klingeasmith Company, Canton, 0., 
agency. Also joining the agency 
is Sam K. Beetham, formerly ad- 
vertising manager of Libbey- 
Owens-Ford and Owens Illinois Can 
Company, Toledo. 

.-Charles A, Pooler, with the 
armed services for two years, has 
returned to his former position 
as vice-president and director 
of research of Benton & Bowles, 
New York. 


GIBBONS 


AOVERTISING 


J.J. GIBBO 


200 BAY STREET 


WINNIPEG 


TORONTO MONTREAL 


KNOWS CANADA 


KEGINA 


NS LTD. 


MERCHANDISING 


CALGARY, 


EDMONTON VANCOUVER 


..» Mervin A, Elliott, released 
from the Army, has joined 
Hirshon-Garfield, Inc., New York, 
as account executive, 


Vodicka Directs Branch 

--John E, Vodicka, formerly 
president of the agency bearing 
his name in Miami, now merged 
with J, M. Hickerson, Inc. has 
been named vice-president of 
Hickerson, and will direct its 
branch in Miami. Mr. Vodicka was 
with the Chicago office of Lord 
& Thomas before opening his own 
agency. 

.Ray C. Stricker has rejoined 
Ruthrauff & Ryan's St. Lovis 
office after service in the Navy. 


McArdle Changes Post 


..Robert F. Zimmerman, re- 
leased from the Navy, has return- 
ed to Beaumont, Heller & Sperl- 
ing, Reading, Pa., as an account 
manager, Robert A, Kline, re- 
cently with the Navy, has re- 
joined the agency's creative 
staff. 

.. Frank J. McArdle has re- 
Signed as advertising and pub- 
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lications manager, Holtzer-Cabot, 
Boston, to join the Howard- 
Wesson agency, Worcester, Mass., 
as copy director. 

-Col. A. L. Grosjean has re- 
turned to fielder, Sorensen & 
Davis, transit advertising, San 
Francisco, as comptroller after 
more than three years of service 
with the air forces. 


Others Shift Jobs 


---d. W. L. Arter, formerly 
Space buyer in the Toronto office 
of Cockfield, Brown & Co., has 
joined the media department of 
MacLaren Advertising Company, 
Toronto. 

..Joseph Armstrong has re- 
Signed from McCann-Erickson, New 
York, to resume his free lance 
creative business at 19 W. 44th 
St., New York. 

-McNeill & McCleery, Los An- 
geles agency, has moved to large 
offices in the Pershing Square 
building. 

-.-Albert Alop, recently with 
the Army, has been appointed 
secretary of Amerad, Inc., Chi- 
cago agency. 
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“Afraid there’s no way of getting his attention. 


The News-Sentinel just arrived” 


the days of ancient 


REPRESENTATIVES: 


@ Newspapers command instant at- 
tention. They stop the show! From 


dromes down through Roman cir- 
cuses with chariot races and gladi- 
atorial combats and on through to 
the circus of today with its eques- 
trians, aerialists, acrobats, clowns 
and jungle beasts.. 
has ever attracted large audiences. 


ALLEN-KLAPP CO, «+ 


Greek hippo- 


.the circus 113 years. 


The News-Sentinel is delivered Ly carrier every week day to 97.8% 
of all homes in Fort Wayne—Indiana’s second largest retail market. 


‘The News- Sentinel - 


Gort Wayne's “Ged Luening” Newtpaper —— 


FORT WAYNE, INDIANA 


So do newspapers! 
greatest show on earth may play to 
as many as 8,000 customers with 
two performances a day, The News- 
Sentinel plays to approximately nine 
times that many at a single perform- 
ance every day.. 
And it has been doing this now for 
The News-Sentinel domi- 
nates Northeastern Indiana. 


NEW YORK—CHICAGO—DETROIT 


_Altnough the 


. six days a week. 


Bogart To Detroit 


. Peace James, formerly a 
columnist for the Chicago Daily 
News, has joined W. Stephen Epple 
& Associates Chicago, as editor- 
ial executive, 

.. Alfred McCoy Swift has re- 
joined Murray Breese Associates 
as copy editor, after serving 
with the Army. 

...-Morgan O. Bogart, formerly 
with the New York office of J. 
Walter Thompson Company, has 
joined the creative staff of the 
Detroit office of Brooke, Smith, 
French & Dorrance. 

-Major Robert C, Chapin, 
formerly with the Army air for- 
ces, has rejoined John Falkner 
Arndt & Co., Philadelphia, as 
account manager. 

.. Gladys Seales Dewey former- 
ly with CJVI, Victoria, B.C., has 
joined O'Brien Gourlay Ltd., 
Vancouver, to direct radio pro- 
duction. 


MacManus Adds Men 


.. MacManus, John & Adams, 
Detroit, has added the following 
men to its creative staff: Seth 


Jewell, Jack Oliver and Fred 
Olmstead, Dow Chemical Company 
account; Charles MacLaughlin, 


Bendix Aviation Corporation ac- 
count; James S. Pooler and 
Darrell Roberts, Cadillac Motor 
Car division account; Gerritt 
Schurman, Poatiac Motor division 
sales promotion, -and Bd Pacult, 
to the agency's art department. 

. Paul Roman, formerly art 
director of Addison Vars Company 
and Chas, Dallas Reach, has 
joined Peck Advertising Agency, 
New York, as art director, 

-Alma Aquilino, formerly an 
account executive of Barlow Ad- 
vertising Agency, Syracuse, has 
been appointed assistant produc- 
tion manager of Agrjcultural Ad- 
vertising & Research, Inc., 
Ithaca 

.John Flynn, Formerly with 
Kenyon Research Corporation, 
affiliate of Kenyon & Eckhardt, 
New York, has been appointed 
director of market of research 
of Schacter, Fain & Lent, New 
York. 


C, Keyes have become partners in 
the firm of Alley & Richards Com- 
pany, Boston. Richard Clark, re- 
leased from the armed forces, re- 
turns to the agency as head of 
research, 


Maas To Mathes 


... Edward J. Maas, formerly 
publicity director of J. Walter 
Thompson Company, Wall Street 
office, has joined J. M. Mathes, 
Inc., as an executive in the 
public relations and publicity 
department. 


.Charles F, Gannon, with 


Benton & Bowles since May 1944, 
has been named director of public 
relations and vice-president o; 
the agency. He was previously 
vice-president of Arthur Kudner, 
Inc. 

.Charles Sandak, release, 
from the Army air forces, has re. 
joined Douglas D. Simon Advertis. 
ing, New York. 


Amory To Buchanan 


--. Stanley S. Brill, forrerly 
publishers' representative, has 
been named account executive and 
director of research of Seide) 
Advertising Publicity Agency, Ney 
York. 

.Charles Amory, released frm 
the Army air forces and formerly 
with Lennen & Mitchell, \ey 
York, has joined the new busi- 
ness department of Buchanan & 
Co., New York. 

-Hal Davis, recently dis- 
charged from the Navy and for- 
merly head of his own public re- 
lations firm, has joined Kenyon 
& Eckhardt, New York, as radig 
publicity director. 


New Vice-Presidents 


.-- Irving Whitney Lyon, for- 
merly copy chief of the New York 
office of Doremus & Co., has been 
appointed vice-president in 
charge of creative planning of 
the agency. 

- William Strosahl has been 
appointed vice-president of 
William Esty & Co,, New York. 

. Robert D, Creswell, released 
from the Navy, has returned to 
W.D. Lyon Company, Cedar Rapids, 
Ila., agency. 

...d3. James Neale, formerly 
radio time buyer of Dancer-Fitz- 
gerald-Sample, has been appointed 
director of media, Paul Flavin 
and John L, Snodgrass will con- 
tinue to direct printed media as 
heretofore and Fred Klein trans- 
fers from the media department 
to assistant account executive on 
Procter & Gamble. 

.F, BE, Davis, discharged from 
the Navy, has returned to National 
Export Advertising Service, New 
York, as account executive. 


KInodel Heads Division 
of Field Enterorises 

J. W. Knodel has been appoint- 
ed director of national sales of 
the broadcasting 
division of Field 
Enterprises, Inc., 
effective Nov. 1. 
For the past eight 
years ne has been 
with Free &Peters, 
Inc., radio repre- 
sentative, the 
last three as vice- 
president and sales 
manager, 

In his new position he will 
direct national sales efforts of 
WSAI, Cincinnati, and WJJD, Chi- 
cago, from offices at 230 \. 
Michigan Ave., Chicago. 


. Paul B, Cawanagh and Langley 


If it’s 
A TEST 


you want... 
TAKE 


NEW HAVEN 


The Register is rated* the 
7th test market in the U. S 
—2nd in New England. Wit? 
@ minimum cost you reac! 
urban and suburban popu 
lation. 


*independent Survey of Providence Bull’ 
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Spiegel Opens 
New Kind of Home 
Furnishings Store 


Chicago, Oct. 9.--Spiegel, Inc., 
has opened what it calls "the 
¥irst postwar home furnishings 
frore in the country," im the 
incoln-Relmont shoppingdistrict 
ere. 

The five-story store, one of 
our furniture stores purchased 
ast year from Straus & Schram, 
has Deen completely redesigned, 
oth inside and out, to make 
vying and selling easier than 
n conventional furniture and 
ome furnishings stores. 

The store is devoid of the 
warehouse" look of most furni- 
ure stores; allcounters, racks, 
ases and other display space 
ffer functional backgrounds for 
fficient, attractive display of 
erchandise. The lamp section, 
or example, solves the display 
roblem through a zig-zag wall 
rrangement forming individual 
iches for each lamp. Each 
section is divided into many 
vistas" enabling customers 
better to picture how the items 
jould appear in their homes. 


Same Space Employed 

Furniture is grouped in wall 
biches Or on small stages or 
built-in bays and nooks, making 
t appear asit will in the home. 
Bedroom sets are shown against 
ackgrounds of drapery material 
pnd scroll of wallpaper. Spiegel 
xecutives say that the arrange- 
ents permit display of as much 
urniture as can be shown in the 
ustomary back-to-back display 
hich tendsto distract attention 
rom each item displayed. 

The storefront has been re-~ 
odeled by use of green structu- 
11 glass around windows, low 
yindow counters permitting full 
iew of the store interior, and 
ilted windows on the second 
loor providing additional dis- 
lay space. Inside, many dis- 
lays are based on effects of 
pecial lighting, mirrors and 
nusual shelving material. 

A vacant lot at the side of 
e store has been made into an 
butdoor garden shop where perma- 
ent plantings provide a back- 
Fround for garden furniture, 
lools, etc. 

The store includes a juvenile 
epartment and is, or will be 
tooked with appliances, china 
knd silverware, wallpaper, 
Pictures, bedding, etc. 

ther store, similarly re- 
iodeled, will open here later 
this week on Madison 5St. 
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Terican Stove af 
doNsors Kange Contest 
‘nericam Stuve Company is an- 
uocing an $18,900 Magic Chef 
range design competition in 
ial advertising campaign 
duri November and December us- 
fe Architectural Forum, Archi- 
~ctural -Kecord, Arts & Archi- 
lecture and Products Engineer- 
The contest is based on a 
en of a gas range,with a 
) first prize, Architec- 
Forum is conducting the 
; {, with Meldrum & Fewsmith, 
‘eveland, cunducting the adver- 
Campaign. 


radio 


ealer 


42%o of all radio-appiiance 
Sales and service in the 
U.S. A. is handled by "RSD" 
subscribers. 

Advertising Space Open 
SWAN PUBLISHING CORPORATION 
2 MADISON AVE., NEW YORK, N. Y. 
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Joins Restaurant Group 

Ralph G, Peterson, former Chi- 
cago newspaper man, has been ap- 
pointed director of public re- 
lations of National Restaurant 
Association, Chicago, succeed- 
ing John C, Erwin, who has be- 
come executive director of the 
Northwestern University Alumni 
Association, 


Marketers to Meet . 
ing Officials will hold its an- 


nual meeting in Washington Oct, 
81 to Nov. 1. 


National Association of Market-|We' te betting on tomorrow, 


& 
dé “ 


Republic Steel 
Ad Promises 
to Keep Workers 


Cleveland, Oct. 10,- Republic 


Steel Corporation is currently 
running advertisements in 40 


newspapers promising to retain 
its workers, 


insertions present a picture of 
the reconversion problem as it 
affects Republic. 


temporary shutdowns, but that the 
outlook for Republic employes is 
"good, " 
not many Republic plants have 
reconversion problems, since with 
few exceptions the company does 
not "have to redesign plants, 
move out acres of machinery and 
wait for new equipment, " 


Titled "Certainly 


" theln ee? for steel, 


estimates of articles desired: 
"3,800,000 refrigerators; 
2,700,000 washing machines; 
850, 000 cooking ranges; 


Copy says that there will be 


According to the ad, 


As examples of the worldwide 
the ad cites 


500, 000 


hame freezers; 
automobiles; 


11 


4,000,000 or more 
more than 800, 000 
500,000 tractors. " 
is the 


trucks; 
Meldrum & Fewsmith 


agency. 


Names American Exoress 


New York Central System has 


appointed American Express Com- 


pany as the railroad's general 
foreign freight and passenger 
traffic Agent. The company will 
act as official representative 
for NYC in all countries the 


United States Canada and Mexico. 


SECOND 
QUARTER 


How ‘many shopping areas ‘ 


sane 


tracts. 


Copy gladly sent on request. 
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TOLEDO BLADE 


One of America’s Great Newspapers 


Represented by Paul Block and Associates 


rs ‘and where located? What are potential sales and 


... What is the number of drug 


Use it in planning distribution 


> 


Toledo today 
is planning for 


TOLEDO TOMORROW 
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Improving Marketing Techniques 


During recent years the tools 
and techniques of production have 
reached new peaks. Arno Johuson 
of J. Walter Thompson Company, 
for example, cites as one of the 
important reasons why a $200 
billion economy is possible for 
this country, the fact that dur- 
ing the war we produced about 
$4,000 of national product per 
employed civilian, as against 
our best previous effort of about 
$2,100 in 1929. Even on a 40- 
hour week, Mr. Johnson says, we 
are now production-wise enough 
to produce about $3,500 annually 


per employed worker. 
Despite the fact that at this 


moment the economy is limping 
along on a self-imposed schedule 
of workless days, the basic 
question facing marketing and 
advertising men is: Have the 
tools and the techniques of mar- 
keting grown in productivity 
along with the tools and techni- 
ques of production? Or must we 
attempt to distribute a $3, 500- 
per-worker output with marketing 
and advertising techniques 
scarcely good enough for a $2, 100 
output? 

Is distribution know-how ad- 
vancing step by step with produc- 
tion know-how, or are we to load 
the bright and shiny products of 
the most advanced technology on- 


Recruiting Advertising Men 


It is a strange situation that 
selling and advertising, as 
closely related as they are, are 
Strikingly different in one im- 
portant respect. Selling is 
probably the easiest of all voca- 
tions for the beginner to break 
into, while if advertising isn't 
the hardest, it ranks very near 
the top of the list. 

Every company which employs a 
sizable sales force has junior 
salesmen of one kind or another, 
but the junior adman is non-ex- 
istent. To get an advertising 
job, and particularly an adver- 
tising agency job, aman or woman 
must have experience; yet no one 
to have any clear idea 
about how such experience is to 
be acquired by those who do not 
happen to have friends 
business. 

Some years ago Chicago adver- 
tising men, in cooperation with 
Northwestern University, 


seems 


in the 


organ- 
ized a system of "advertising in- 
ternships" under which promising 
Students were given part-time 
jobs in advertising departments 
and advertising agencies while 


to the ox-carts of a distribution 
system which creaks perilously 
under the strain? Have we learn- 
ed enough about the psychology of 
selling and advertising, the buy- 
ing habits and the needs of the 
public, to move our increased 
industrial output down the high- 
way of consumption smoothly and 
without traffic jams? Have any 
Sales managers discovered a 
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AWS, Chicago Tie 
--Lichty, Chicago Times 


".-and forevery 200 'Snappo' box tops you send in you receive 
one additional unit of the ‘easy-to-tack-together' prefabri- 


cated house'|" 


method whereby the same amount off 
effort which sold $2,100 in goods 
or servicesin 1929 will now sell 
$3,500 worth? Does any adver- 
tising genius know for sure that 
the same advertising appropri- 
ation which brought in $2, 100 of 
sales before the war will bring 
in $3,500 worth now? 


These are impertinent ques- 
but surely not irrelevant 
ones. They are questions which 
every marketing executive, every 
sales manager, and every adver- 
tising man ought constantly to be 
asking himself. There are vast 
unexplored vistas in distribu- 
tion, marketing, selling and ad- 
vertising which can bring dis- 
tributive techniques and tools 
up to or ahead of productive 
know-how. It is very nearly es- 
sential that they be discovered 
and put to use before much time 


tions, 


has passed, 


Still going to school, and thus 
provided with an unusual oppor- 
tunity to gain experience at a 
level a little higher than that 
of office boy. 

Now, with an unprecedented 
amount of potentially good adver- 
tising materiai making itself 
available as a result of military 
demobilization, it might be a 
good idea for the advertising 
field to take another look at 
itself and see if it isn't pos- 
sible to inaugurate individual or 
collective systems of apprentice- 
ship which will make it easier 
for the novice to break into the 
business, and at the same time 
assure the advertising field of 
getting more top-notch talent. 

Under a well-managed appren- 
ticeship or internship system, it 
might even be possible, in the 
course of four or five decades, 
to develop enough talent so that 
the ranks of creative men, art 
directors, radio directors, copy- 
Writers and account executives 
might be kept filled by moving 
men up, instead of moving them 


in from some other shop. 


YOU CAN COME NOW 

Some months ago we told you 
that the Advertising Club of Los 
Angeles had been forced to 
restrict attendance at its 
meetings to members--no guests. 
This unusual restriction was 
caused by inability of the Bilt- 
more to handle so many people. 
Now you'11 be pleased to know 
that the hotel has straightened 
Matters out, and guests are 
again welcame. 


WALK-UP FRIENDSHIP 

One of the nicest stories to 
came out of the New York elevator 
Strike is that of Harvey Radio 
Company, New York, and its 
agency, Shappe-Wilkes, Inc., 
whose staff was marooned on the 
l1ith floor of their office 
building. 

With the aid of Harvey's engi- 
neefs, an inter-office com- 
munications system was set up, 
connecting the offices on the 
llth floor with the ground floor 
of the building at 215 Fourth 
Ave. A representative of the 
agency took up his post in the 
lobby to receive clients and 
have them speak to the offices 
upstairs; instructions to 
printers and suppliers were 
given directly as their rep- 
resentatives came in to deliver 
or pick up, and with the sup- 
plementary help of an emergency 
pulley system--an advanced de- 
Sign known as box-on-rope-- 
plates, proofs, and food too, 
were sent up and the entire 
agency was enabled to keep 
going. Not a deadline or closing 
date was missed, we're told. 


SEES ALL, INK COLOR 
Continental Can Company is 
determined to get its story 
across to brewers, no matter 
how much trouble it takes. 
Currently it is utilizing 
"Connie," a blonde cutie, in a 
ten-act sequence guaranteed to 
get attention. Connie's tour 
of the brewery field started 
with a picture postcard from New 
York, hand-written, bearing the 
intriguing message that "I'll be 
seeing you soon." Actually, it 


worked out the other way around, 
because instead of Connie seeing 
the brewers, who probably aren't 
much to look at anyhow, the 
brewers are seeing Connie in 
various delectable but sales~ 
minded poses. 

First thing the brewers got 
was a Kodachrome viewer, and a 
Kodachrome slide of Connie 
posing tastefully with the three 
kinds of beer cans made by 
Continental. At intervals of a 
week, nine similar Kodachrome 
shots are finding their way to 
brewers' desks, and no doubt 
into their viewers. 


TAX STILL ON 

Before the current conversation 
about elimination of certain 
luxury taxes next summer, furriers 
in Butte, Mont., took a full 
page in local papers to remind 
hold-back buyers that only an 
act of Congress could eliminate 
the luxury tax on furs. Rumors 
that the tax might be lifted 
quickly has had a more or less 
serious effect on sales of furs 
not only in Butte, but every- 
where else. 


SIX STIRRING YEARS 


The Pittsburgh Post-Gazette 


has published a 40-page book of 
headline highlights of World War 
II which quickly reached the 
best-seller class. Called "Six 
Stirring Years," and sold for 15 
cents at the paper's office and 


The following aocuments may 
be secured without charge fron 
companies sponsoring them, or 
through Advertising Age, by 
any national advertiser or ad- 
vertising agency executive 
Writing on his business letter- 
head. 


No. 2557. Youngstown Industria! 
Area. 

In this brochure, Station WBKy 
puts Youngstown, 0,, in its place 
as one of America's top 38 in- 
dustrial areas. The study tells 
its market story with numerous 
tables and symbols representing 
population, wages, products manu- 
factured, retail sales, etc., 
with comparative figures for 
other industrial markets.  Day- 
time and nighttime coverage maps 
are shown, with corresponding 
market data for the area and 
daytime and nighttime county 
coverage. 


No. 2558. Drug Sales in the 
Pittsburgh Area. 

The Pittsburgh Post-Gazette 
has issued this folder, which 
contains a map of the Pittsburgh 
wholesale drug area as defined 
by the National Wholesale Drug- 
gists Association, with "ABC 
Pittsburgh" and the tri-state 
market also indicated. A tabu- 
lation provides an analysis, by 
county, showingsquare-mile area, 
population, number of families 
and drug stores, and drug sales. 


No. 2559. Analysis of Reader 
Per formance. 

Comparative standings of busi- 
hess papers among readers in 
the chemical field are shown in 
this report issued by Chemical 
Industries. Thoroughness and 
regularity of readership, 0- 
Pinions on editorial policy and 
attention to advertising are 
reported, along with numerous 
comments of the readers inter 
viewed. 


No. 2560. Detailed Circulation 
Analysis of Subway Advertising 

New York Subways Advertising 
Company has issued this booklet 
containing an analysis of sub- 
way and elevated circulation in 
terms ofcollected fares as shown 
in audited reports of the Board 
of Transportation of the City of 
New York. Also tabulated are 
cash fares collected in the ave- 
rage month of 1944 at every sub- 
way and el station, as well as 
on the Brooklyn surface cars and 
buses, in which this company 
also controls advertising space. 


No. 2517. This is Fort Smith. 

This new market folder, issued 
by the Southwest American, Fort 
Smith Times Record and Southwest 


in six of Pittsburgh's depart-| Times Record, Fort Smith, Ark., 


ment stores, the book sold out 
its original print order of 
12,000 copies within 10 days, 
and another order of 15,000 
copies had to be placed. 


JOTTINGS 

Higgins Press, New Orleans, 
has justpublished "Forty Cartoons 
in Wartime", from the facile pen 


of John Churchill Chase, New 
Orleans Item cartoonist, with 


comments by Geoffrey R. Higgins 
and a foreword by Hermann B. 
Deutsch, Item associate editon 
It costs $2, and if you're 
interested in contemporary 
Cartoons, you oughtn’t to miss 
Atco 


introduces Bill Dilly, who des- 
cribes himself as "kind of 4 
happy medium ofmost of the folk 
around these parts." Bill tells 
the market story inhis ownwords, 
and the text is intersperseé 
with photographs, and statistics 
On the people, industries, te 
sources, postwar outlook and 5° 
on. 


No. 2508. Tracking Down. 

Findings of asurvey of readers 
of Macfadden Men's Group--w!° 
they are, their occupations, age 
incomes, standards of living 404 
brand preferences-~-are tabulated 
in this booklet, issued by Mac~ 
fadden Publications. 
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"WARNING! 


There is only one BYRD CLOTH 


it ls manufactured and sold by W. Harris Thurston, Inc. 


WARMING TO CONVERTERS! Bore Cid om + gener worm fy ihe Trade Math of @ 
akon mumciacoornd and whl exlonvely ty S Marme Thurwon, tars Drvesion of Rewws Graken, Hem. 
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W. HARRIS THURSTON, Inc. 


40 WORTH STREET, KEW YORK 13, &. Y. 


WARNING - A trend toward the. 
misuse of the Byrd cloth trade- 
mark was responsible for this 
ad, placed by W. Harris Thurs- 
ton, Inc., division of Reeves 
Brothers, Inc. (AA Oct. 1). 
Wortman, Barton & Goold, New 
York, is the agency. 


1945 
Davidson Starts Agency 


John Davidsoi & Associates, a 
new general agency, has been 
formed with offices at 11 West 
Monument Building, Dayton. Ser- 
vices will include public re- 
lations guidance for clients. 


Bureau to Meet Oct. 2/ 
Plans for the sales division of 
the Bureau of Advertising, ANPA, 
will be among subjects developed 
at a meeting of the committee in 
charge to be held probably at 
Rye, N. Y., the week of Oct, 21, 


Cesare Named V.P. 

Joseph Cesare, formerly assis- 
tant production manager with 
Ruthrauff & Ryan, New York, has 
been elected vice-president of 
Hill Advertising, New York. 


Idaho Potato Ad 
Budget Upped 50% 


Boise, Idaho, Oct. 10.- The 
Idaho Advertising Commission has 
voted a 50% increase in the 
state's potato advertising budget 
for 1945-46, with $90,000 ten- 
tatively approved for the current 
expenditure. This figure may be 
revised after the final crop 
report. 

The size and number of ads to 
be scheduled during the season 
have been increased, with the 
number of cities to get newspaper 
ads upped fram 80 to 49, Initial 
ads will appear in most cities 
during the week of Oct. 14. 

The commission has set Jan. 
17-27 for Idaho Potato and Onion 
Week. Last season, for the first 


time in many years, this promo- 
tion was dropped because a large 
quantity of the top-quality Idaho 
potatoes were being diverted to 
the armed forces, in both fresh 
and dehydrated form. 

The account is handled joint- 
ly by the Cline Advertising Ser- 
vice, Boise, and Botsford, Con- 
stantine and Gardner, Portland, 
Ore, 


Join Federation 

Advertising Federation of Amer- 
ica has elected the following: 
Union Pacific Railroad Company, 
Omaha; Manufacturing Confec— 
tioner Publishing Company, Chi- 
cago; Duane Jones Company, New 
York, Greenville Broadcasting 
Company, Greenville, N. C., 
Goodkind, Joice & Morgan, Chicago, | 
and Kaplan & Bruck, New York. | 


New ig pre 5 
Added by Maytag 
New home appliances being manu- 
factured by the Maytag Company, 
Newton, Ia, include an automatic 


clothes drier, both gas and elec-. 


tric, a gas range and an electric 
frozen food locker, Fred Maytag 
II, president has revealed. 
Shown at a Maytag branch man- 
agers' and distributors’ confer- 
ence in Newton, the new gas range 
and food locker. were said by Mr, 
Maytag to be scheduled for dis- 
tribution Jan. 1, He did not 
disclose the dates for the auto- 
matic washers and driers. The 
new products will be added to the 
line of conventional type wash- 
ers and ironers produced by the 
50-year-old company, which sold 
more than four million washers 
prior to war-conversion in 1942, 


Set Selling Sites 
for Long Range, 
‘Commerce’ Warns 


Washington, Oct. 9. - Manufac- 
turers planning to enter new mar- 
kets were reminded by a Depart- 
ment of Commerce expert today to 
base their plans on long run prof- 
it and cost opportunities, rath- 
er than immediate sales pros- 
pects, 

The warning appears in the de- 
partment's organ, "Domestic Com- 
merce," under signature of 
Charles H. Sevin, distribution 
unit, Bureau of Foreign and Do- 
mestic Commerce, It tells recon- 
verting firms and others that 
they should realize that competi- 
tors will find these new markets 
attractive, too, 


Beware Over-Expansion 

"For a while at least--in the 
reconversion period--orders may 
come in with little or no sales 
effort regardless of where the 
customer is located," Mr, Sevin 
points out. "The relatively low 
distribution costs for these or- 
ders may encourage a wider market 


expansion than would be profit- 


able once reconversion on a wide 
scale has been attained, 

"The profitability of orders 
obtained under temporarily favor- 
able conditions in territories 
in which a firm did not previous- 
ly sell, may be very deceptive, " 
Mr. Sevin says. "It is the cost 
and profit opportunities in the 


longer run, and under more anormal 
conditions, that should be eval- 
vated, " 


Mr, Sevin predicts that terri- 


torial cost analysis will become 
more important in the future. 
"To use the firm's average dis- 
‘tribution costs in the past as a 
Standard for estimating the cost 
of entering a new market may be 
Misleading, "he adds." Not only 
18 it usually more costly to 
break into a new territory than 
it is to operate in one already 
“ell established, but also there 
are variations in almost every 
firm's territorial distribution 
Costs which are swallowed up in 
the averages, " 


FOR POSTWAR PLANNING 


We can clip all, or typical, speci- 
ns of advertisements and editorial 
Mlicles on postwar themes. Many 
“ganizations are.building postwar 
tlerence files NOW. We have back 
Psue files of most business papers. 
Write for Booklet No. 20, “How Busi- 

Uses Clippings” that shows how 
“nulacturers and their advertising 
Sencies use this service. 


N’S CLIPPING BUREAU 


SS * earns * AAGAZING 


LASALLE ST, CHICAGO 1, ILL 


“ALL THE 


yesterday -THE WAR 


The New York Times leadership in coverage of business and 


financial news has been recognized for many years. 


Because Reconversion will be uppermost in the nation’s 
thoughts and plans during the months ahead, The New 
York Times is placing even more emphasis on this phase 


of its news reporting. 


The New Pork Gimes 


NEWS THAT'S FIT TO PRINT" 
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RMC Officers Named 

At elections recently of the 
Chicago Radio Management Club, 
Harlow Roberts, vice-president 
of Goodkind, Joice & Morgan, was 
re-elected RMC president. Others 
elected for 1945-46 include 
Margaret Wiley of J. Walter 
Thompson Company, vice-president; 
John Carey of Station WIND, trea- 
surer, and Hildred Sanders of 


Mitchell-Faust Advertising Com- 


pany, secretary. 


EVE’ CATCHERS | 


! World’s 
5 8F eatest 
collection 
adv. photos. All lines 
business . . . all situ- 
ations. Top models . . . 
fine photography. Mul- 
tiplies pull of promo- 
tions. Shot new each 
month. 10,000 subjects 
available. Money sav- 
subscription plan. 
NOT STOCK  PIC- 
TURES. FREE proofs 
and details on request. 
No obligations. No 
salesmen. 


EYE*CATCHERS, Inc. 
10 E. 38th Street 
New York 16, N. Y. 


Business Week’ 


Names Bond; 
Others Appointed 


Nelson Bond has been promoted 
from Boston district manager to 
advertising mana~ 
ger of Business 
Week. He will make 
his headquarters 
in the McGraw-Hill 
building, New York. 
Lt. Col. C. B, 
Crockett, recently 
honorably dis- 
charged from the 
Army where he 
served with the 
9th Air Force, will succeed Mr. 
Bond in Boston. 

P. D, Allen, formerly a liev- 
tenant in the Navy, has returned 
to the Chicago advertising staff, 
succeeding Ray N. Whittington, 
who resigned to become associate 
manager of the Western district. 


=. 


NAMES THAT LIVE IN 
CENTURIES 


The names BOLS and MUMM’S 
have lived through many a 
war, many a world-shakin 

crisis. That’s why national ad- 
vertising continues uninter- 
ruptedly on these famous 
beverages. Wartime condi- 
tions have not dimmed the 
glory of these two renowned 
trademarks, thanks to the 
merchandising sagacity and 
advertising courage of G. H. 
Mumm Champagne (S.V.C.S.) 
& Assoc., Inc., New York and 
W. J. Mulligan & Co., San 


Francisco. Because of this 
foresight, you can still drink 
a toast with MUMM™’S...still 
- an incomparable BOLS 
after-dinner liqueur. 

We have specialized in the 
package field for over 25 
years. During this period we 

ave grown with many great 
industrials, some of which 
were small at the outset. It is 
more than coincidence that 
most of them secure premium 
prices and enjoy top con- 
sumer preference. 


ADVER 
ESTABLISHED 


DEN 
RISACHER, VAN NOR 
. g STAFF 


ERS 


1919 


fe 


MAIN OFFICES 


San Francisco * Los Angeles * New York 


RADIO HEADQUARTERS 
Hollywood 


SERVICE OFFICES 


Portland * Seattle * Chicago * London, England 


.».-Charles Goodman of the Mu- 
tual Broadcasting System's mid- 
west sales department has been 
named head of the same area's 
co-op sales, 

... Effective Nov. 1, Station 
KOIL, 5,000-watt Omaha CBS out- 
let, will transfer to the Ameri- 
can Broadcasting Company network, 
replacing the Omaha World-Herald's 
KOWH, 500-watt station, 

«.. Yachting has announced new 
advertising rates, effective with 
the January, 1946, issue, pro- 
viding for a basic black-and- 
white page rate of $375 and a 
four-color page rate of $575, 

... The Wisconsin Broadcasting 
System, Inc., has applied for 
FCC authorization to build a new 
standard broadcasting station in 
Milwaukee, 

-..Midwest Farm Faper Unit, 
comprised of The Farmer, Nebras- 
ka Farmer, The Prairie-Farmer, 
Wallaces' Farmer and Wisconsin 
Agriculturist and Farmer, has 
announced that, beginning Jan. 
1, 1946, only one plate will be 
required for advertisements of a 
quarter-page or larger to run in 
the five papers. The papers have 
resumed acceptance of pony 
spreads and double spreads, 

-..Capt. Curtis G. Johnson, 
late of -the Army air forces, has 
joined the sales staff of Station 
KMOX, St. Louis. Capt. Johnson 
was in the sound effects depart- 
ment of Columbia Broadcasting 
System before the war. 


..»Howard M, Thompson, assis- 
tant vice-president of F, W. 
Dodge Corporation, New York, has 
been elected a director of the 
organization. Rutherford P. 
Todd, released from the Army air 
corps, has returned to Sweet's 
Catalog Service division of the 
company as assistant field sales 
manager, and Paul Cook, formerly 
Sweet's district manager in Chi- 
cago, has been promoted to spe- 
cial field sales manager, with 
offices in New York. 

.e W. Floyd Maxwell, formerly 
secretary of-the Lithographers 
National Association, has been 
appointed executive director. 
Edward D. Morris succeeds him as 
secretary. Thomas M, Flavell, 
formerly industrial relations 
director of the association, ias 
joined Kohl & Madden Ink Corpor- 
ation, New York, as general sales 
manager, 

..» Frank Kane, formerly direc- 
tor of publicity of the Confer- 
ence of Alcoholic Beverage In- 
dustries, New York, has resigned 
to form his own organization, 
with offices at 55 W. 42nd St., 
New York. 

... Ed Connolly, formerly in the 
promotion department of Radio 
Sales, New York, has joined WBT, 
Charlotte, N. C., as director of 
promotion and publicity. 

... Leslie S, Larson, divisional 
sales manager of Sears, Roebuck 
& Co., has joined Hitchcock Pub- 
lishing Company, Chicago, as man- 
ager of the export catalog divi- 
sion. Ralph A, Co@orado has 
been named director of foreign 
service. 


Kadio Men Shift 


.».Mel Kample former program 
director of WIL, St. Louis, has 
joined the advertising production 
department of the St. Louis Globe- 
Democrat. 

.»» Allan F, Kneale, formerly 
with Amos Parrish & Co., New 
York, has been appointed retail 
coordinator of Meyer Both Re- 
ports, New York. 

...Robert Z, Hall, member of 
the press department, western di- 
vision of the American Broadcast- 
ing Company, has been appointed 
head of that department, succeed- 
ing Milt Samuel. 

..-Old Dominion Broadcasting 
Corporation, Lynchburg, Va., has 
requested FCC authority to oper- 
ate a radio station on 1, 300 kc, 
1,000 watts on unlimited hours. 

-+-W. L., Rambo, formerly with 


° 
BA. 


stror®, ag 


FOR MEN - New in the lineup of men’s toiletries is Cargo, 
manufactured anddistributed by Duncan Storm Ltd., Minneapolis. 
The line includes shaving lotion, cologne, talc, and shaving 
mug, and is sold in various combination sets ranging from two 


to four items. 
is the agency. 


Harold C. Walker, Advertising, Minneapolis, 


Associated Telephone Company, 
Santa Monica, Cal., in charge of 
advertising, public relations and 
directory production, has been 
appointed account executive of 
KMPC, Los Angeles. 

... Tidewater Broadcasting Cor- 
poration, Norfolk, Va, has been 
granted a charter by the state 
to own and operate one or more 
radio broadcasting stations and 
one or more television stations, 
Winder R, Harris, Norfolk pub- 
lisher, is president. 


Changes Frequency 


... WDRD-FM, Hartford, Conn., 
has received FCC permission to 
change its frequency on Jan. 1 
from 46.5 megacycles to 94.3 meg- 
acycles. 

-.-W. D, Hart, editor of re- 
tail executive section of Women's 
Wear Daily, and with Fairchild 
Publications for 27 years, has 
been appointed promotiongmanager 
of the store equipment division 
of Women's Wear, 


...Charles Reed Jones has re- 
Signed as director of advertising 
of Republic Pictures Corporation, 
New York, to become editorial di- 
rector of Latest Hit Songs, Movie 
Songs and Song Hits, published by 

ong Lyrics, Inc. 

... Carl Leininger has joined 
the eastern staff of Liquor Pub- 
lications, Inc., New York, fol- 
lowing his discharge from the 
Army. 

..-Fur Fashions, published by 
Wells Publishing Company, New 
York, has been Launched and will 
be published quarterly to sell 
for 50 cents. 


..» WPAY, Portsmouth, 0., joins 
CBS on March 1, 1946, Owned and 
operated by Scioto Broadcasting 
Company, the station operates un- 
limited time on 1,490 kc, 250 
watts, 

»..Sam Elber, formerly with AM, 
Philadelphia trade newspaper, 
has joined the promotion and 
publicity department of WIP, 
Philadelphia. 

... Alice Thompson, former|y 
with Conde Nast Publications, 
New York, has been appointed ex- 
ecutive editor of Seventeen. 


Goodrich Joins "cGraw-Hil! 


.-»Monitor Publications, Den- 
ver, has announced two new pub- 
lications-The Atom, fall issue of 
which is now out and which will 
accept advertising with the 
spring issue, and The Young 
Scientist, quarterly to start is 
the Spring of 1946, 

..e William A, Diehl, for 16 
years an advertising representa- 
tive, has joined the Chicago 
staffof John Budd Company, news- 
paper representative, 


...L. Keith Goodrich, formerly 
with General Electric Company, 
has joined McGraw-Hill Publist- 
ing Company, New York, as an as- 
sistant treasurer in charge of 
all accounting and credit func- 
tions. Dwight Monaco, formerly 
with McGraw-Hill and more 
cently with International Prist- 
ing Ink Company, has rejoined the 
publishing house to assist i 
developing manufacturing poli- 
cies and facilities of McGraw- 
Hill Book Company. 


re- 


Subway Advertising. 


WHY does Papa read the subway cards, young 
fella? Because, like 3,000,000 men who average 
over 30 subway trips a month, he knows he 
can depend on the products advertised on sub- 
way cards and posters. 


Formula for Selling New Yorkers 


Mass Coverage X Color Impact X High 
Frequency. ..the unique combination in 


New York Subways Advertising Co., Inc. 


y 


630 Fifth Avenue, New York 20, N. Y. 


410 N. Michigan Avenue, Chicago 11, Ill. 
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Advertising Age, October 15, 


(arl Priesing Heads 
Ansco Sales; Other 
Job Appointments 


Carl W. Priesing, formerly 
president and general sales 
manager of Wahl-Eversharp 
Company, has been appointed 
general sales manager of the 
Ansco division of General 
Aniline & Film Corporation, New 
York. He will have headquarters 
in Ansco's new general sales 
office which has been moved from 
Binghamton, N. Y., to 11 W. 42nd 
Street. 

..»R.C. Krueger, for 15 years 
in charge of advertising, mer- 
chandising and promotion activ- 
ities of Kellogg Switchboard & 
Supply Company, Chicago, has 
been appointed manager of the 
company's new Koiled Kord div- 
ision. Products to be handled 
by Koiled Kord division will 
include a patented, retractive 
rubber-covered electric utility 
cord which can be extended to 
five times its retracted length. 
Distribution plants are being 
formu lated. 

..-A.0. Seehafer, with Russell 
Electric Company, Chicago, since 
1944, has been appointed general 
sales manager. 

... Joseph G. DeVico has been 
appointed advertising manager of 
Garod Electronics Corporation, 
Brooklyn, maker of radios and 
electronic products. He was re- 
cently released from the Navy, 
and was formerly an advertising 
counsel. 

-James C, Swan, formerly ad- 
vertising manager of W, A, Tay- 
lor & Co., New York, subsidiary 
\f Hiram Walker, Inc., has been 
appointed assistant advertising 
manager of the parent company. 

...Charles Cohen, formerly on 
the publicity advertising staff 
of Metro-Goldwyn-Mayer Pictures 
Corporation, has been appointed 


advertising manager of Consolida-f 


ted Razor Blade Company, Jersey 
City, maker of Berkeley blades, 

..Harry D. Shain, formerly 
advertising manager of Economy 
Grocery Stores Corporation, Bos- 
ton, has been appointed director 
of advertising and sales promo- 
tion and Louis Steinberg has been 
named advertising manager, 

..» Gil Golden, formerly eastern 
advertising manager of Warner 
Sros, Pictures, has been appoint- 
ed executive assistant to Mort 
Slumenstock, director of adver- 
‘ising and publicity. Mr. Golden 
Will continue to be in charge of 
advertising in addition to his 
new duties, 

.. Kean Ellington has been ap- 
pointed director of public re- 
lations of Republic Aviation Cor 
poration, Farmingdale, N. Y. 

H, Cartwright has been ap- 


pointed assistant to the presi- 
dent, 


Le « 


..» RR H, Chirgwin formerly ad- 
Vertising manager, has been ap- 
pointed general sales manager of 

New Haven Clock Company. Mr. 

Tgwin has been with the com- 
Pany for 14 years and has been 
Sa'es manager of the automobile 
Clock division and industrial 
manager of the company. 


..Jesse L, Livermore Jr., for- 


1945 


merly industrial engineering 
supervisor of Consolidated Vultee 
Aircraft Corporation, has been 
appointed sales promotion manager 
of Revion Products Corporation, 
New York. Mr. Livermore was 
previously a partner in the Dil- 
lingham, Livermore & Durham ad- 
vertising agency, New York. 

tee bt. Goh, 8. 4 Tafior, wie 
left Lincoln blectric Company, 
Leaside, Ont., to join the armed 
forces, has rejoined the company 
as head of the motor sales divi- 
sion, 


Returns To Lever 
-».- Ralph McLean, recently with 
the RCAF, has returned to the 
advertising department of Lever 
Brothers Ltd., Toronto. 
... Earl D'Aprix, head of Ad- 


vertiser's Service, Utica, N.Y., 
has assumed management of Jones, 
Stephenson Company, Utica print- 
er, succeeding the late Everett 
Stephenson. 

.-»F, H, Talmon, formerly dir- 
ector of personnel and public 
relations of Cleveland Steel 
Products Corporation, has been 
named general sales manager. 

.-.Dalton Young, advertising 
and publicity assistant of the 
Norfolk & Western Railway, Roa- 
noke, Va., has been appointed 
special representative of 
Southern Railway System, Wash- 
ington, 


Kichards Is Sales Manager 

.+. FM Radio & Television Cor- 
poration, Riverside, Cal., has 
appointed John W. Bodnar, for- 


merly with Brush Electric Com- 
pany, Cleveland, as manager of 
the organization's retail radio 
stores, 

.»-Clifton W. Phalen has been 
named vice-president in charge 
of public relations of the New 
York Telephone Company. 

..- Ross L. Richards, formerly 
sales manager of replacement 
sales of Prest-O-Lite Battery 
Company, Toronto, has been ap- 
pointed sales manager of General 
Dry Batteries of Canada, Toronto. 


has been appointed director of 
the new $500,000 a year adver- 
tising program for the state of 
Florida. 


... Donald Hess, with Wilson 
Brothers, Chicago, since 1931, 
has been elected a vice-president 

..-John K, Orr, recently re- 
leased from the Marine Corps, has 
been appointed director of adver- 
tising and industrial develop- 
ment of the Pensacola Municipal 
Advertising Board. 


...Harvey J, Baker has been 
appointed assistant sales manager 


features and visual unit of the 
Agricultural Adjustment Agency, 


of Plymouth Rubber Company, Ply- 
jmouth, Mass, : 
-.+Roy C. Beckman, for the| Bay oe 


past three years head of theif 


G — FILLING-IN 


RES BREE 
THE LETTER SHOP, Inc. 


431 8. Dearborn St., Chicago 5, Illinois 


a 


Paul Gallico has just told her 


a dramatic tale... 


whole-heartedly. 


vety 
posiness tad 


The preferred source 
of daily business news 
for management men in 
the nation’s greatest 

industrial area— 
the Central West. 


} veer she’s young — she’s emo- 
tional! She responds easily, quickly, 


Her mood at the moment arises from 
a thrilling tale of suspense by Paul 
Gallico — one of the talented authors 
who write for Cosmopolitan. 

And Gallico’s fiction is just one 
example of the kind of brilliant enter- 
tainment that crowds the pages of Cos- 


osmopolitan 


GREAT WRITING MAKES GREAT READING 


reading. It exercis 
whets the appetite 


ing. They're telling 


ously, she’s the so 
buys Pepsi-Cola by 


mopolitan. Great writing makes great 


So Pepsi-Cola teams up with her while 
her pulse races from Paul Gallico’s writ- 


Cola in her refrigerator signifies good 
taste and gay entertaining. For obvi- 


Pepsi Cola is reaching her 


at the right- moment! 


es the emotions. It 
for gracious living. 


the glamorous 


her again that Pepsi- 


rt of customer who 
the carton or the case. 


Good going, Pepsi-Cola! You’ve 
caught her in an emotional mood. She’s 
just been through the make-believe 
world of Paul Gallico, She's been living 


life so temptingly traced 


by Ursula Parrott, Sinclair Lewis and 
the other great Cosmopolitan writers. 


Emotion makes wars. Emotion makes 
matfriages. Emotion makes SALES! 


* An advertiser in Cosmopolitan since 1943 


Emotion 
Emotion 
Emotion 


= 
makes Wars 
makes Marriages 
v 
makes Sales 
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BNRF Finds 


320 Brands 


50 or More Years Old 


Spode Chinaware, 1770, 
Heads Growing List; 
Food, Clothing Lead 


By Lawrence M. Hughes 


New York, Oct. 10.--The sus- 
tained vigor of American ad- 
vertised brands is emphasized by 
the Brand Names Research Founda- 
tion in a compilation which now 
lists 206 brands definitely 
cited as having been on the 
market 50 or more years and at 
least 120 others as known to be 
eligible. Both lists are growing 


. daily. 


The foundation has begun to 
award centennial, diamond and 
golden anniversary "certificates 
of public service" to those def- 
initely entered, at a series of 
meetings in various cities, 
attended byall brand advertisers 
as well as agency and media 
executives. 

At the first meeting, in 
Cincinnati Sept. 25, awards were 
made to 15 brands. At a dinner 
meeting in Philadelphia on Oct. 
5, from 25 to 80 brands of that 
area will be cited. Mayor Kelly 
of Chicago is proclaiming "Brand 
Names Week," starting Oct. 7, in 
connection with the award of 
about 40 certificates at a lunch- 
eon at the Palmer House there 
tomorrow. 


Other Meetings Set 

Similar award meetings are 
being planned for Atlanta, Balti- 
more, Boston, Cleveland, Los 
Angeles, Milwaukee, Minneapolis, 
New Orleans, Omaha, Pittsburgh, 
Portland, Ore., Rochester, St. 
Louis and San Francisco. The 
largest meeting is expected to 
be held in New York in a few 
months, when 100 or more 50-year 
brands in this area will be 
recognized. 

Launched less than two years 
ago by agroup of about 40apparel 
advertisers, the foundation's 
work to foster consumer accept- 
ance of established brand names 
is now supported also by leading 
advertisers in the drug, food, 
petroleum and other industries. 

The oldest brand thus far def- 
initely entered to receive a 


But manyof theolder industries 
and brands have progressed too, 
and many of the brand names have 
been adapted vigorously to new 
industries. Studebaker will pro- 
duce many more automobiles next 
year than it produced wagons in 
1854. Kelly-Springfield has 


certificate is Spode chinaware, 
introduced in 1770. Of more 
than 320 names now on the two 
lists, 45 are foods and food 
beverages; 17, clothing, includ- 
ing underwear and garters; 15, 
soaps and toiletries; 12, bev- 
erages; 12, lye; eight, electrical 
equipment; seven, paints and 
varnishes; seven, hats; seven, 
shoes; seven, farm machinery and 
implements; five, bedding, and 
five medicine. 


Many Fields Represented 

The others range from candy 
and blasting powder to windmills 
and dress patterns; from build- 
ing materials and watches to 
musical instruments and Easter 
egg dyes; from playing cards and 
rust preventives to sporting 
goods, watches and businegs 
machines; from printing equipment 
and animal remedies to seeds, 
stoves and silverware. 

The introduction of some of 
these brand names was literally 
the birth of large industries. 
Consistent promotion applied to 
invention andprogressive manage- 
ment have kept some of the 
Ppioneers-*McCormick in farm 
machinery, for example, Singer 
in sewing machines, Borden in 
condensed milk, Eastman in photo- 
graphic equipment, Ivory in soap 
--leaders in their industries 
for generations. 

National advertising was just 
beginning to gather impetus 50 
years ago when the youngest of 
these brands were born. Mean- 
while, the bulk of the growing 
advertising volume has shifted 
largely to industries which did 
not exist in 1895. It has gone 
to automobiles and accessories, 
tires and gasoline, airplanes 
and movies, radio and rayon, 
Cigarets, plastics and newer 
types of foods and toiletries. 
Celfuloid, the first plastic, 
was introduced in 1868, but 
plastics have made nearly all of 
their promotional gains in the 
past 15 years. At the turn of 
the century, prepared cereals 
and condensed soups were just 
getting going. Cigarets did not 
become popular until after World 
War 1. 


been making tires since 1894, 
and Leonard, now an electric 
appliance division of Nash- 
Kelvinator Corporation, began as 
a brand of "household goods" in 
1882. Women dress a bit differ- 
ently today than they did in 
1880, but they're still buying 
stockings and things marked 
"Kayser. " 


Others May Come In 


Dozens of whisky brands 50 or 
more years old have fot yet been 
‘included on the official lists, 
but many may be, because they 
were sold for medicinal purposes 
during the 14 years of Prohib- 
ition. Several beer brand names 
also aremissing ~although nearly 
all leading brewers produced 
"near beer" or adapted their 
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brands to other products during 


‘the long hiatus. 


Other companies, and even 
whole industries, have not yet 
begun to cooperate. The only 
"smokers' requisites" brand name 
in either list is Mail Pouch, 
and Rameses of Stephano Bros., 
1895. Various tobacco companies, 
however, areknown to have brands 
of smoking and chewing tobacco, 
Cigars and snuff (some people 
still do chew and snuff) which 
antedate 1895. In fact, P. 
Lorillard Company, founded in 
1760, is among the nation's 
oldest manufacturers, if not of 
its advertisers. Even older, 
Devoe &:Raynolds Company, paints, 
founded in 1754, is in the 
"known to be eligible" list. On 
that list, but undated, is 
General Foods' Walter Baker's 
chocolate division, which goes 
back as a brand, about 150 years. 
Among the missing on both lists 
are the brands which bear Thomas 
A, Edison's name. 

About 15, however, already 
have been dated beyond the 


century-mark. After Spode cont 
Mallory hats, 1817; Fairbanks- 
Morse scales, 1830; McCormic;y 


farm machinery, 1831; Knox hats, 
1838. "AO" of American Optica) 
Company, Disston saws, Hecker's 
flour, Williams toiletries, Ba}. 
lantine beverages, Whitman's 
candy, Miller electrical equip. 
ment, Pepperell bedding and Bur. 
nett's vanilla are other conten- 
arians definitely listed, 


kKogers Bros. Head Group 


The first brand thus far lListeq 
for silverware is 1847 Rogers 
Bros. U. S. Seal of U.S, Rubber 
Company, 1889, is the first thus 
far listed for rubber goods; 
Stein-Block, 1854, for men's 
clothing; Utica, 1850, for bed- 
ding;. Smith Bros. cough.drops, 
1847, for "medicines; " Star, 
1875, of American Safety Razor 
Corporation, for safety razors 
and blades; Elgin, 1867, for 
watches; Kimball, 1865, for 
pianos and organs; Spalding, 
1876, for sporting goods; Rem- 
ington, 1874, for office equip- 


* 


Ir you want your sales message to reach fertile 
minds — not just circulation—then you want the 
wide-open, idea-seeking minds of Popular 


Mechanics’ over 1,500,000 men readers. 
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Conte ment. 
Armour's Star brand, 1877, is 


mick tisted first for meat products, 


lats, but Kingan, Indianapolis, has 
ical just noted its 100th year. 

er's Some manufacturers are re- 
Bal. presented byseveral brands each. 
ao's MBimong them are Bristol-Myers, 


Colgate-Palmolive-Peet, General 
Bur. MB yills, HatCorporation of America, 
1ten- MB pternational Silver and Quaker 
dats. Seven of the 12 brands of 
lye listed are owned by B.T. 
Babbitt, Inc. 


:. BNAEA Unit Okays 


bber 

thus [| World Calendar 

Ods; New York, Oct. 9.---The World 
en's Mcsiendar Association has re- 
bed- yealed that a committee on cal- 
Ops, Miodar reform of the Newspaper 
tar, Baqvertising Executives Associ- 


“et ation has voted unanimously to 
pe recommend to the NARA at its 
for Mf j.,uary meeting that it endorse 
for Mine World Calendar. 

ing, The perpetual calendar divides 
Rem- TB ite year intofour equal quarters 
=e of 91 days each, with fixed dates 


1945 


that remain constant year after 
year. Use of the calendar, it 
is pointed out, would help in 
arranging advertising schedules, 
Planning holiday features and 
making comparative analyses. 

H.R. Weaver, advertising dir- 
ector, Washington Times Herald. 
heads the NAKA calendar reform 
committee. 


Tucker Heads Ad Guild 


Stewart Tucker, McKim Advertis- 
ing, Toronto, has been elected 
president of the Advertisers’ 
Guild, Toronto. Other officers 
include: Stan G. Whalen, A.J. 
Denne & Co., secretary and trea- 
surer, and the following direc- 
tors: Jack Cooper, Canadian Busi- 


ness; Rollo H. Harris, Coca- 
Cola Company of Canada; George 


Ferguson, Reliance Engravers, and 
Lewis W. Lawson, Pickering Farms. 


Furniture Shows Set 

American Furniture Mart and 
the Merchandise Mart, Chicago, 
have scheduled winter home fur- 
nishings shows Jan. 7 to 20, 


GAIN AND LOSS PERCENTAGES - $2 CITIES 
AUGUST 1945 - 1944 LOSS GAIN 
CLASSIFICATIONS -0 -20 -10 0 10 20 x» 

—_ 
Rerain 5.4% 
Gewenar 0.7 
AuTOMOT IVE “7.4 
FINANCIAL DA 
Totar DisPray 4.3 
CLassiFicD 6.3 
TOTAL ADVERTISING 4.8 
Department Stores .. 3.8 
JANUARY | - AUGUST 31, 1945 - 1944 
Reva 0.0 
Generar 5.5 
AUTOMOTIVE w1h.4 
FiNANCciAL 13.6 
Tota Disrray 1.4 
Crassiricd 1.0 
Tota ADVERTISING 0.9 
Department Stores 2.8 
-30 -20 -10 () 10 2 x» 


LOOKING UP - August newspaper linage measured by Media Records 
in 52 cities shows the automotive classification the only one 
which took a loss, ina comparison with August ,1944. Financial 


was way ahead of last year, with a gain of 29.4%. 


In the 


Jan. 1--Aug. 31 record finanoial led, and total advertising 
showed the slight loss of 0.9%, compared with the same eight- 


month period of a year ago. 


VTE ENTERPRISE 


1) (hn 
ka 


Four years of war has imposed severe restrictions upon the business activi- 


ties which help to make America great. Now some of these restrictions are 


being removed. Business soon will be free of barbed wire entanglements, 


again working for the good of a nation at peace. The future of this country 


well may depend upon what business does with its regained freedom. . . the 


goods it makes, the jobs it offers, the way it utilizes advertising to sell a 
greater output that means more jobs. Aggressive firms already have advertis- 


ing plans ready to go, plans that include Champion paper for the job ahead. 


THE Champron Viger AND FIBRE COMPANY... HAMILTON, OHIO 


District Sales Offices 


NEW YORK ~- CHICAGO - 


Manufacturers of advertisers’ and publishers’ coated and uncoated papers, bristols, 
bonds, envelope papers, tablet writing and papeteries . 


MILLS AT HAMILTON, OHIO. 


. . 2,000,000 pounds a day 


.- CANTON, N. C.... HOUSTON, TEXAS 
PHILADELPHIA 


* CLEVELAND - BOSTON ~- ST. LOUIS - 


CINCINNATI - 


ATLANTA 


Business Paper 
Ad Volume Gains 
15% in September 


Chicago, Oct. ll----With all 
major Classifications sharing in 
the advance, business papers 
carried 15.4% more advertising 
in September issues than in 
similar publications of a year 
ago, according to their monthly 
reports to Industrial Marketing. 
All papers reporting are 13.4% 
ahead in ad volume for the first 
nine months of 1945, 

Industrial publications, with 
107 reporting, carried 18, 621 
pages of advertising in Septem- 
ber, up 12.2%. The gain for the 
nine-month period, compared with 
1944, is 11%, 

Thirty-five trade publications, 
with 4,731 pages in September 
issues, were 28.2% ahead of Sep- 
tember, 1944, issues in ad vol- 
ume. This group is 25.5% ahead 
for the nine-month period. 

In the export group, 15 papers 
reported a total of 1,608 pages 
of advertising in September, up 
24.8%, with the nine-month gain 
at 18.7%. 

Twenty-two class publications, 
carrying 2,205 pages in September 
issues, gained 13.1% over the 
previous year. For the first 
moaths this group is 10.5% ahead 
of the same '44 period. 


State Ad Program 
to Warn Against 
Poor Land Buys 


Raleigh, N.C., Oct. 10.--~What 
is perhaps the first state- 
sponsored real estate advertising 
campaign designed to warn pro- 
spective investorsagainst unwise 
buys is being planned by North 
Carolina for this fall. 

The campaign will be based on 
a booklet, "How to Select a Farm 
in North Carolina," prepared and 
distributed by the State Agri- 
cultural Extension Service. This 
type of campaign was decided on 
by the state's advertising com 
mittee because farm land values 
in North Carolina have risen 
higher than any others in the 
nation. From 1985 to 1945, 
cotton has risen and maintained 
a 15% increase in crop value; 
tobacco, leading cash crop of 
the state, has made and kept an 
even 50% increase. 


A ]-course 
BANQUET 4. 


every 
morning é 


What a feast we serve 
the Buffalo market 
every morning! 


And, now, to top it off, 

we've added 

the world-famous Reuters 
Foreign News Service— _ 
with 2000 correspondents / 
and a 100-year career 

of news scoops 


With AP—UP—INS*— 
ChicagoTribune*- NewYork 
Times*—Reuters*——and 
brilliant local coverage 


' the Courier-Express 
Delivers the Goods! 


*AND these are exclusive! 


TAORNING & SUNDAY NEWSPAPER 
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Milder Ottoman 
Graces New Turco 
Cleaner Package 


Los Angeles, Oct. 9. ---Having 
solved the problem of what to do 
with its menacing Ottoman trade- 
mark, Tureo Products, [nc., maker 
of Turco all-purpose cleaner for 
many years, will invade the con- 
sumer market in California in 
November with its cleaner, now 
renamed "Tay." 

Turko's introductory campaign 
will include 1,000-line newspaper 
announcement ads intwo colors in 
17 metropolitan dailies, followed 
by weekly small-space insertions 
in the same newspapers, 24-sheet 
posters and car cards featuring 
the theme, "A Better Household 
Cleaner," and spots on a number 
of California stations to estab- 
lish familiarity with the new 
name "Tay." New markets will be 
added next year. 


Turko's problem ofentering the 


consumer field wascomplicated by 
its long-established use on in- 
dustrial packages of the large, 
heavy-bearded face of "Turko," 
a trademark figure with scimitar 


brandished. This character, while 
useful in convincing industrial 
purchasing agents ofthe strength 
of Turko cleaner, was recognized 
as probably ahandicap inattract- 
ing women buyers. 

Brisacher, Van Norden & Staff, 
appointed last summer to handle 
the consumer product account, 
solved the problem by redesigning 
the trademark, making "Turko" in- 


to a smaller, animated and mote 
civilized-looking figure. The 
new trademark, recent tests have 
shown, has definite feminine 
appeal, company officials say. 

Besides the change inthe trade- 
mark and addition of the short, 
alliterative andeasily remember- 
ed name "Tay, " the package hasbeen 
redesigned with air=brush treat- 
ment of cobalt blue, a benday 
strip carrying the Turcosignature 
and a blue-and-black panel for 
copy. 

In addition to the consumer 
advertising, Turco has announced 
to the trade, through Kelley 
Clarke Company, Turko's brokers, 
a liberal introductory offer en- 
bracing advertising and display 
allowances. 

Riordan &Messler, Los Angeles, 
will continueto handleindustrial 
advertising. 


Plan Jewelry Paper 

Technical Publications, New 
York, has scheduled a new trade 
publication, American Jeweler, 
for December publication. 


Talking to Post people, you meet an audi- 
ence responsive to ideas and quick to act. 


For the Post 


is built to the requirements 


of alert, active, go-ahead readers. Their 
incomes are steady and substantial. Arid 
they are not afraid to spend money for value 
received. Furthermore, the Post appeals 
primarily to men and women still in their 


acquiring age. 


... And Yesterday’s Mirror Pool Is Today’s Beauty Parlor 


The Cincinnati Post 


THE NEWSPAPER FOR ACTIVE CINCINNATIANS 


Robert K. Chandler, National Advertising Manager 
CINCINNATI 2, OHIO 


Represented by the National Advertising Department of Scripps-Howard Newspapers 
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‘Holiday’ Account 
fo Lewis & Gilman; 
Others Appointed 


Lewis & Gilman, Philadelphia, 
has been named to handle adver- 
tising of Holiday, new monthly of 
Curtis Publishing Company, sched- 
uled to appear Feb. 15 covering 
the recreation and travel field. 


..- Hill Blackett & Co., Chica- 
go, has been appointed to handle 
advertising of Lustre-Creme 
shampoo and a general line of 
cosmetics manufactured by Kay 
Daumit, Chicage. Chester Foust 
is the account executive, 


... Western Frozen Foods, Com- 
pany, Watsonville, Cal., has 
placed its advertising and pub- 
licity account with the Mayers 
Company, Los Angeles, with 
Cecil B. Mark as account execu- 
tive, 


Linhall Names Frankel 


.-.»Linhall Company, St. Paul, 
has appointed Jones Frankel Com- 
pany, Chicago, to handle nation- 
al advertising and merchandising 
for Chic De Luxe Creme Cold 
Wave, Magazines, newspapers and 
radio will be used. 


... The account of Lucky Heart 
Laboratories, Memphis, manufac- 
turer of DDT Destro, household 
insecticide, has been placed with 
Goldman & Gross, Chicago. 


... Davis Emergency Equipment 
Company, Newark, manufacturer of 
first aid and safety equipment 
and gas alarm systems, has ap- 
pointed Mercready & Co., Newark, 
to handle the account, 


... Ferry Novelty Company, Pro- 
vidence, R. I., jewelry, has 
placed its account with Bo Bern- 
stein & Co., Providence, using 
trade publications, 


Gets Toy Account 


..-Hero Mfg. Company, Middle- 
boro, Mass., knitting needles, 
has named George T. Metcalf Com 
pany, Providence, to handle adver- 
tising. 

..»-Joni and Gerry Toys, Cin- 
cinnati, has appointed Leonard 
M. Sive & Associates, Cincinnati, 
as advertising counsel. Media 


plans include radio and direc; 
mail. 

... Trent Tube Mfg. Company, 
East Troy, Wis., has placed its 
account with Charles Meissner 4 
Associates, Milwaukee agency. 

«+. Buclid Road Machinery (i. 
pany, Cleveland, has appointeg 
Bayless-Kerr Company, Cleveland, 
to direct advertising using busj- 
ness publications and direc; 
mail. 


Casket Company Appoints 


... Guenther Bradford & Co, 
Chicago, has been appointed ty 
place advertising for Moder) 
Casket Company, Chicago, formerly 
Merit Ordnance Company. S&S. A, 
Peterson will handle the account, 

... Advertising of the New Hamp- 
shire-Vermont Hospitalization 
Service, Concord, N.J., has been 
placed with Alley & Richards 
Company, Boston. 

..-Edmilton Products, Ridge- 
field, Conn., maker of Florette 
perfumer, has named Moser & 
Cotins, Inc., New York. 

.». Trail Metal Products Com- 
pany, Miami, has appointed Norman 
D. Waters & Associates, New York, 
to handle advertising of a stain- 
less steel wrist watch band, 


...Kemmerrer, Inc., Hollywood, 
has been appointed agency for 
Aviation Films, Los Angeles, and 
Hollywood, producer of industrial 
and special feature films. 

...-Ross Advertising Agency, 
St. Louis, has resigned the ac- 
count of North American Electric 
Lamp Company, St. Louis. 


Hat Account Appoints 


..- Frank Stack Hats, South 
Norwalk, Conn., has appointed Ber- 
mingham Castleman & Pierce, Inc., 
New York. 


-+- Iwan Hill, Advertising, Chi- 
cago, has been appointed to de- 
velop a new advertising campaign 
for Thomas J. Webb Company, Chi- 
cago, maker of coffee. 

...-Honig-Cooper Company, Seat- 
tle, has been named as agency 
for Seattle Tent & Awning Com- 
pany, using direct mail, and the 
laundry supply division of Van 
Waters & Rogers, Inc., Seattle 

... Hill Advertising, New York, 
has been appointed as agency for 
Arc-Lite lighter, Colen-Grubhs, 
Inc., New York, national sales 
representative, has announced. 


M. eet 


ARLETH 
HAEBERLE 


Purveyor of Glamour... | - 


... at the kitchen sink! - 3m 


Six days a week “AROUND THE TOWN WITH ARLETH 
HAEBERLE” is heard by more women than any other 
home-maker’s program! Her Testing Bureau (organ- 
ized before the war) is all set to go to work for new 
products now. Details and future participating avail- 


abilities on request. 
es 


The Great Minnesota (and Wisconsin) audtence demands, deserves and GETS the best in radia! 
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MINNEAPOLIS « ST. PAUL, MINNESOTA 
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WOW 


AMERICAN BROADCASTING CO. 


FREE AND PETERS National Representatives 
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‘Perfect’ Office 
Recorder Plugged 
by Morecorder 


Baltimore, Oct. 9,---"The per- 
fect electronic dictating 
machine" is being advertised cur- 
rently in Fortune, New York 
Times, U.S. News, Wall Street 
Journal and other national maga- 
zines and metropolitan newspa- 
pers, by Morecorder Mfg. Company, 
new division of Swartz Mfg. Com- 
pany, military uniform manu fac- 
turer. 

The ads assert that the More- 
corder voice recorder, which 
weighs less than 20 pounds, per- 
mits “absolutely true voice re- 
cording"; “records both ends 
local and long distance telephone 
conversations--perfectly," and 
has the “lowest initial cost-- 
lowest upkeep cost. " 

No larger than a cigar box, 
the machine records on a plastic 
cylinder which may be reused in- 
definitely, for recordings are 
erased by frictional heat rather 
than by cylinder shaving. Var- 
ious attachments may be obtained 
to meet needs of various business 
and professional men, including 
"start and stop voice control" 
for surgeons and others. 

Executives of Leon S. Golnick 
& Associates, agency for More- 
corder, say the instrument's 
telephone attachment is the only 
one that can be legally used and 
surpasses any other formof elec- 
tronic recording on the market. " 
Morecorder, they insist, will 
"produce as radical a change in 
the transaction of the nation's 
business. . . as the advent of 
the telephone reduced the need 
for tedious letter writing. 


PLUGS WIRE RECORDER 


Chicago, Oct. 9,---Standard 
Business Machines Company, which 
made specialized fluorescent 
lights before the war, has begun 
making wire recorders for office 
use, which will be sold through 
established office machine deal- 
ers by December. 

Through Gourfain-Cobb Advertis- 
ing Agency, it has begun promot- 
ing the dictation machine in The 
Office and Office Appliances, 
and plans next year to run ads 
in Business Weex, Fortune and 
other business magazines. The 
recorder will feature a desk- 
type microphone, "dictation era- 
sure" and other advantages. Ads 
and dealer brochures point out 
that magnetic wire recording 
costs nothing, compared with 21¢ 
per hour for plastic disc dicta- 
tioa and 38¢ for wax cylinder 
dictation, 


‘mercury’ Denies FCC 
Deception Charge 

Millions of paper-covered edi- 
tions of mystery novels have been 
Sold, and no purchaser has ever 
Complaineti that he was misled or 
deceived, American Mercury and 
its officers, Lawrence E, Spivak 
and Joseph W. Ferman, said last 
week in answer to an FTC charge 
that the Mercury reprints fail 
to establish clearly that its 
25-cent reprints are abridged. 
The company said that since 1940, 
the copyright pages have carried 
Statements explaining that the 


books have been cut. 


Bus iness Be saben, 
Institutes Mappe 

1 series of 60 ormore business 
planning institutes to help re- 
tailers plan improvements and 
step up efficiency will be held 
throughout California this fall 
by the bureau of business educa- 
tion, California State Department 
of Education, Sacramento. 


Plans for advertising partici- 
pation have been worked out with 
the Pacific Advertising Associ- 
ation, San Francisco. Advertis- 
ing clubs in each community will 
be asked to cooperate when clin- 
ics are held in their city or 
region. A cooperative undertak- 
ing of the State Department of 
Education with business, labor, 
service and civic organizations, 


Fs ok 


the first of the clinics will b 
held in Burlingame for San Mateo 
county, with President Herbert 
Kirschner of the San Francisco 
Advertising Club making the open- 
ing night's talk. The clinic 
will include six two-hour meet- 
ings, held once a week. 


N. Y. AMA Plans Awards 

A plan to establish an annual 
award for leadership in marketing 
was approved last week by the 
New York chapter of the American 
Marketing Association. Meritor- 
ious service citations will be 
awarded, in addition, to those 
individuals who have made, next 
to the winner of the leadership 
award, the "most outstanding con- 
tribution in the field of market- 
ing." 


USES, Pulp Group 
Begin Job Drive 
for Industry 


Oct. 9.- Using 
daily, weekly and periodical 
newspapers, the U.S. Employment 
Service and the War Activities 
Committee of the Pulpwood Con- 
suming Industries yesterday 
launched a joint national reem- 
ployment campaign - the first 
such campaign of government and 
industry since the close of the 
war. ; 
To operate in 24 major wood 
producing states, the drive is 
focused upon surplus labor areas 
to recruit workers from these 


Washington, 


pools for jobs in the pulp and 
paper industry. Paid advertising 
and material for news and publi- 
city will be furnished the news- 
papers, and paid radio spots will 
be used over key stations in the 
campaign field. 


Using a "push-pull" technique, 
ads addressed to ex-servicemen 
and war workers say, "Steady 
Jobs, Good Pay," and "A Steady 
Job for You" in an industry which 
manufactures more than 700,000 
necessities of life. A simul- 
taneous advertising program, to 
appear in 900 weekly community 
papers, will say, "Come Back 
Home, Jobs are Waiting," and will 
stress the advantages of working 
and living in rural sections and 
mill communities, 
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because our audience 
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IT’S THE STATION 
THAT KNOWS HOW 
TO SAY GOODNIGHT 


Not just another 
late hour filler, 
"Sleepy Serenade” 
is a top production, 
a WGAR nightcap 
of music and poetry 
which thousands of 
Clevelanders have 
learned to enjoy 


seven nights a week. 
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What, You Too? 

To the Editor: When I was in 
newspaper work | was told by my 
city editorthat there was nothing 
quite so reprehensible as a mis- 
quotation. 

I have just been reading your 
"Rough Proofs"cclumn in the Oct. 
1 issue of your publication. 
When I read the item about the 
Old couplet about the cannibal 
of Timbuctoo, I couldn't resist 
the temptation to remind you 
that it was not a cannibal but a 
Cassowary. As a matter of fact 
I have an idea that a cannibal 
might have choked on the hymn-~ 
book while a cassowary might re- 
gard it as a new type of break- 
fast cereal. 

Just toget the record straight, 
as I recall the rhyme it was not 
a couplet but a verse that went 
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This department is a reader’s forum. Letters are welcome. 


about as follows: 

Once there was a Cassowary 

On the plains of Timbuctoo, 

And he ate a missionary, 

Hat andcoat andhymn book, too. 

The verse originated as I re- 
call when some agile versifier 
won a wager that he could not 
think up a rhyme for the word 
Timbuctoo. 

Outside of that your item was 
probably correct. 


H. S. Hoover, 
News Director, 
Crosley Corporation, 
Cincinnati, Ohio. 
° . a 


Challenges Buckley Claim 
to ‘Direct By-mail' 

To the Editor: On page 39 of 
your Sept. 24 issue you give 
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credit to our mutual friend, 
Homer J. Buckley, for having 
Originated the term "direct-by- 
mail", and this claim the writer 
challenges. 


Judging from your article, 
which gives no definite date on 
which Mr. Buckley originally 
used this term, it would seem 
that it was somewhere along in 
1905 or 1908. 


It was back in 1904 that the 
writer joined what was then the 
Curtis Advertising Company, later 
known as the Curtis Company, 
Originator andproducer of direct- 
by-mail, and it has always been 
my understanding that Fred A. 
Curtis, now deceased, and at 
that time president ofthe Curtis 
Company, was the first man to 
have used the term "direct-by- 


CHICKEN MONEY pays 


comes up against some of lowa’'s amazing 


facts of life! 


money — the hog money — the 
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higher quality home furnishings. Spent 
to the tune of more than three quarters 
tlie 


of a billion a year in 


into one compact, profitable market. 


for today and for the postwar years to come, 


Metropolitan lowa- 
, THE DES MOINES REGISTER ann TRIBUNE 


retail sales alone! 


Yes, urban lowa rates as one of America’s 
..» because The Des Moines 
Tribune covers urban lowa. 


Packages it... ties towns and cities together 


.. delivers 


state-wide coverage of your best prospects. 


Put this urban gold mine high on your list — 
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Nationally represented by Osborn, Scolaro, Meeker & Co., New York, Chicago, Detroit. 
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mail". 

At any rate, when I joined the 
Curtis organization back in1904, 
that term had already been in 
use for 10 or 15 years, and [I 
regret that I do not have any of 
the old literature to prove this 
claim. 

One of the artists who was 
with me atthe time and who later 
did the artwork on the first 
Ford Motor Company catalog, which, 
by the way, was produced by the 
Curtis Advertising Company, is 
Still among the living and will 
substantiate my claim. 

Another old friend and an out- 
Standing direct-mail man, who, 
I believe, has passed on some 
time ago, was Charlie Hall of 
Milwaukee. [ can't be sure, but 
I do believe that Charlie would 
also substantiate this claim if 
he were among the living. 

I rather question whether 
Homer Buckley made claim to the 
statements as appeared in your 
paper, for he was also a friend 
of the Curtis organization. 

Homer Buckley is undoubtedly 
an outstanding direct-mail man 
of the old school (same age as 
the writer), and I only wish 
that there were more of them to 
handle present-day needs. 


Chas. Schweim, 
Charles Schweim Company, 


Advertising, Detroit. . 
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Calls Poem 'Quite Mild’ 

To the Rditor: Re your foot- 
note to the poem on Page 72 of 
your Oct. 1 issue: In view of 
the practices I've come across 
in advertising (and merchandis-~- 
ing), it would seem that Mr. 
Cohn's contribution is quite 
mild and barely scratches the 
surface. 

Sorry I can't append my sig- 
nature. 


A Reader, 


St. Paul, Minn. 
. . J 


'AA' Charts Help Tell 
Own Sales Story 

To the Editor: After enjoying 
your most enlightening talk be- 
fore the Columbus Advertising 
Club, I attempted to convince 
our board of directors that they 
had to become sales-minded in 
Order to go through the period 
ahead of us. 

I was at a loss to know how to 
present my story until I heard 
your talk before the club, and I 
Want tothank you from the bottom 
of my heart for the use of your 
charts. [| think they did the 
trick. 

When I came back to the office 
from the luncheon I rehearsed in 
front of the rest of our sales 
department, and they were keenly 
interested in the information on 
these charts. 

I think if more salesexecutives 
would present more facts to the 
directors andmanagement of their 
companies, they would probably 
get better results. We are con- 
tinually trying to sell con- 
sumers, dealers, and distributors, 
but too often we neglect to sell 
Our Own Organization, and after 
four years of saturation with 
Production problems I believe 
this has to be done to make the 
over-all selling ormerchandising 
job a success. Of course when I 
say "selling" I mean merchandis- 
ing, sales promotion, advertising, 
and the act of selling. 


L. P. Finley, 
Vice-President, 
Union Fork & Hoe Company, 


Columbus. 
a . 7 


Answers Clatfelter 

on Government Grades 
To the Editor: In your issue 

of Aug. 20, Harry Clatfelter, 

head of the Peoria advertising 


the world that he is “heartily 
for grade labeling." 

I take it that, bygrade labe}- 
ing, Mr. Clatfelter means A-B-¢ 
labeling, imposed by the govern- 
ment. Jt is because he, in com- 
mon with some others, seems not 
to havethought thematter through 
that I am writing this letter. 

Mr. Clatfelter takes us back 
Lto the "well~remembered days, " 
when, ashe recalls, "the average 
small-town store ‘watered! the 
oysters on Saturday afternoon to 
make more quarts. . .when dried 
fruits were opened and left un- 
covered until the box was empty 
(regardless of how well'inhabit- 
ed' they became - and the same 
goes for cheese of that day) and 
when an occasional rat in the 
butter merely meant death for 
the rat and the loss of a little 
nearby butter; and when bread 
was 'fresh' until it broke when 
it dropped..." 


In those same old days, Mr. 
Clatfelter goes on, "the grocers 
were bitterly resenting pure 
food laws, which threatened some 
of their rightful ‘rugged in- 
dividualism'" 

Asa matter of historical fact, 
of course, what cleaned up the 
corner grocery was not the pure 
food laws, to whichMr. Clatfefter 
ascribes the credit, necessary 
and wholesome as those laws are. 
What really wrought the change 
was the substitution of packaged 
goods for bulk goods, of branded 
goods for unbranded, the growth 
and development of a custom of 
distribution in which the pro- 
ducer's own standards of value 
and of quality and his pride in 
his product became "priceless 
ingredients" inmost ofthe things 
that people eat and wear and 
otherwise consume. 

That development is what trun- 
dled out the cracker barrel. 

Mr. Clatfelter goes on: "I 
believe that my wife and every 
other wife is entitled to know 
whether the peaches or peas she 
is lLookingat are'company grade,' 
or of a quality that her family 
disapproves and leaves 'un-et.'" 


That is a right, of course, to 
which every consumer isentitled. 
Among certain kinds of merchand- 
ise, that right already is in- 
sured by descriptive labeling. 
But Mr. Clatfelter plumps sled- 
length for grade labeling. And 
that, Ishould like to point out, 
is an apricot of an entirely 
different color. 

Consider foods. For the con- 
sumer's protection and satis-~- 
faction, how would the govern- 
ment--or, for that matter, Mr. 
Clatfelter, himself--grade such 
Qualities and attributes as 
flavor, aroma, and nutritive 
value? 

In wearing apparel, in house- 
hold furnishings, in a score of 
other kinds of products in which 
esthetic appeal ranks equally 
high with such qualities as 
serviceability, how would the 
government, or Mr. Clatfelter, 
grade style? 


To him and to many others, 
grade labeling sounds like 4 
form of governmental guarantee 
of quality. But for most of the 
things that consumers consume, 
grade labeling would not work. 
It would fail atits very source. 

However, assuming thatit would 
work, under grade labeling, what 
would become of our present 
method of brand-name distribution 
and of advertising? Brand names 
would disappear. And, if all A- 
grade productsin agiven category 
were the same, and all B-grade 
and C-grade products, the need 
for advertising would cease; an¢ 
the end of advertising would 
bring on the end of a free press 
and a free radio. 

Meanwhile, at a time when we 
hope to see a lightening of the 
burden of taxation, grade label- 


agency that bears his name, told 


ing would add hundreds of thou- 
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sands of employes to the federal 
payroll. 

Where, then, are we left? I[ 
submit that, with our brand-name 
method of producing and distribu- 
ting merchandise, we are left 
yery well off, indeed. The 
cracker barrel and all its un- 
wholesome contemporaries that 
saddened Mr. Clatfelter have 
gone-~not because the law drove 
them out, but because producers 
willed it so. 

Thanks to the brand-names 
method, we get better and better 
merchandise at lower and lower 
prices. We get uniform merchand- 
We get merchandise we rec~ 
We get the 


ise. 
ognize and trust. 
merchandise we like. 
And, thanks to the brand-name 
method of producing and distribu- 
ting merchandise, we Americans 


1945 


Maca Distribution 
Goes to Kraft; 
Drive Resumed 


Chicago, Oct. 1ll---Beginning 
in January, four-color ads will 
promote Northwestern Yeast Com- 
pany's Maca granulated yeast in 
Country Gentleman, Farm Journal, 
McCall's, Progressive Farmer, 
Successful Farmer and Woman's 
Home Companion, the first time 
the company has used four-colors 
for Maca. Column space will also 
be used in Family Circle, House- 


hold and Woman's Day. 


Meanwhile, Northwestern has be- 
gun advertising for Maca in 60 
metropolitan dailies and 27 state 
and sectional farm papers to an- 


nounce that the compressed, long- 
lasting yeast is "back from the 
war." Dealers have been informed 
that Kraft Foods Company will 
distribute Maca nationally, tak- 
ing over the job formerly handled 
by jobbers from Detroit to the 
Pacific Northwest. 

During the war, the government 
took all Maca turned out, and the 
company substituted its Yeast 
Foam and Magic Yeast for the con- 
sumer trade. Production of these 
two yeast products again will be 
dropped as Maca distribution re- 
sumes. 

MacFarland, Aveyard & Co. 
handles the account. 


HENRY TRITSCHLER 


Chattanooga, Tenn., Oct. 9. - 


Henry Tritschler, 69, partner in 


the Nelson Chesman Company for 
more than 35 years, died Sept. 
26 of a heart attack. He had 
been associated with the agency 
for the past 56 years. 

Joining the company's St. Louis 
office, he was transferred 35 
years ago to Chattanooga. Mr. 
Tritschler later purchased the 
company and closed the St. Louis 
office. He was sole owner of 
the agency until last year when 
a partnership was formed, 


EDWARD M. MARKS 

New York, Oct. 9.- Edward M. 
Marks, 41, production manager of 
Maxon, Inc., and a well known 
authority on the graphic arts, 
died suddenly Oct. 3 of a heart 
attack while on a business trip 
to Schenectady. Mr. Marks had 
been with the Fiffe & Bond, 
Blackman Company (now Compton Ad- 


vertising) and J. Stirling 
Getchell agencies. 
LEO A. MCCLATCHY 

San Francisco, Oct. 9.- Leo A, 


McClatchy, 538, -chief editorial 
writer of the San Francisco Call- 
Bulletin, died of a heart attack 
Oct. 1 while writing an editor- 
ial in his office at the news- 
paper. He was the grandson of 
James McClatchy, who founded the 


Sac ramentc Bee in 1857, 


THOMAS R. SCHLUETER 

Chicago, Oct. 
R. Schlueter, 32, of the Army 
air forces, was killed in a ve- 
hicle accident in Germany Sept. 
13, Corp. Schlueter, former 
director of research for Ruthraoff 
& Ryan, had been on leave from 
the agency since 1942, 


9.- Corp. Thomas © 


continue to enjoy what might be 
called the fifth freedom--the 
freedom of choice in the market- 
place. 


J. W. Darr, 
President, Institute of Public 
Relations, New York. 
> - # 


'Right on the Head' 

To the Editor: On page 72 of 
your Oct. 1 issue, you ask for 
comments on the "ad" by David L. 
Cohn in the Saturday Review of 
Literature. 

The ad is priceless, wonderful 
and terrific. [In certain quar- 
ters, where attempts to cash in 
on the flag have broken all re- 
cords for bad taste, I hope it 
gets read with crimson faces. - 


I am thinking particularly of 
two large liquor advertisers, a 
certain motor Car manufacturer, 
and (most monstrous of all) 
hand lotion that claimed it was 
winning the war because the 
nurses in the Army hospitals 
used it on their hands, and the 
boys sniffed the aroma and thought 
of home. 

I am no lover of the Saturday 
Review of Literature or its con- 
cepts, andit has again attempted 
to indict all advertising by 
judging the many by the few. 
This is one time when they cer- 
tainly hit the nail right on the 
head. 


Weston Hill, 
Hill Advertising, Inc., 
New York. 
Still Coming In: 


To the Editor: On the editor- 
lal page of the Sept. 17issue of 
Advertising Age, under the cap- 
tion "Ad Libbing", you carried 
an article about a newspaper ad- 
Yertisement for the Sullivan Box 
Factory. As the copywriter re- 
Sponsible, I wonder if you could 
Send me about six tear sheets of 
the page? 

You may be interested to learn 
that four similar insertions in 
a list ef seven newspapers in 
Illinois, Indiana and Missouri, 
have already produced more thaa 
$2,250,000 in box and crate 
business. And the returns are 
Still coming inl 


M-yer Sacks, 
Gardner Advertising 
‘ompany, St. Louis 
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Es. 1906 
.. FRENCH RESTAURANT 
REAL FRENCH CUISINE 


LUNCHEON From $1.50 
DINNER From $2.00 


Famous French Candies 


15 EAST 52d ST. 
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Don’t overlook 
The American Girl... 


she’s tomorrow's 
American woman! 


Just $3240... for 12 single 
columns ...a small price 
indeed for the opportunity to 
teach a market /earning to use 
your product, to ask for it by 
name. Do you know a better 


way to invest advertising dollars 


i 


than here —where women 


learn their buying habits? 


Selling to Women While They're Young 


OOO SSF O66 OS C666 OO 0 6 OE OOSESE OO OEE 6HEOSHOE88SS4S66 66H SSEOS6SSOSSSSHESHSSSSSESSSSEOOODGHOOGO OOS S 


LEE FFF EE 


800,000* readers say —"'Grow along with us!...$810 per page...225,000 ABC 
PUBLISHED BY THE GIRL SCOUTS, 155 E. 44sh St... N.Y.17 © MEMBER OF THE YOUTH GROUP 
Based on readership survey tubuluted by I. B, M, 


Meredith Names 
Mugge V.P.; Other 
Media Changes 


L.H. Mugge, director of circu- 
lation of Meredith Publishing 
Company, Des Moines, publisher 
of Better Homes & Gardens, has 
been named a vice-president and 
will become executive head of a 
general promotion department 
covering all company promotion 
except advertising sales. He 
will also become executive head 
of all public relations activ- 
ities, 

.-- William J, Katsch has join- 
ed North Central Broadcasting 
System, Chicago, as vice-presi- 
dent in charge of sales, Since 
1942 Mr. Kutsch has been with 
Swift & Co., Chicago, as radio 
director and in charge of adver- 
tising of Swift's premium ham 
and bacon. 

~+-Allan S, Waldo, with the 
Army since 1941, and previously 
with the circulation and promo- 
tion staff of the Army Times, 
Washington, has rejoined the 
newspaper as advertising direc- 
tor. 


Dempsey Joins Agency 


..-Roy Dempsey, account execu- 
tive with Dan B, Miner Company, 
Los Angeles, for the past two 
years has resigned to join Gift- 
wares, Los Angeles, as advertis- 
ing manager. 

...5, Andy Andrews has been 
appointed classified advertising 
manager of the New York World- 
Telegram succeeding Monroe Gens- 
ler who has joined the department 
store division of the paper's 
advertising department. 

...-Qutdoors, Boston, hereto- 


A Western guest may find himself lounging on a terrace 
or under a walnut tree; relishing China Run Curry in 
an outdoor dining room; stirring Mexican Gulachi over 
an open barbecue. However he’s entertained, he has a 


feeling of belonging . . . is comfortable as an old shoe. 


Western living which follows a pattern all its own 
is mirrored in the pages of Sunset for its quarter-million 
readers. That's why, when a Westerner starts a “project,” 
you'll likely find him mulling through how-to-do-it plans 
in his carefully-saved file of Sunset Magazines. 


Sunset knows 
the Pacific Coast 


S 


THE MAGAZINE OF WESTERN LIVING 


San Francisco 


fore published only 10 times a 
year, will publish on a straight 
monthly basis after February, 
1946, with the addition of an 
August and January issue. 


New Paper Started 


--. Robert M Cunningham Jr., as- 
Sociate editor of Hygeia, has 
been named managing editor of 
Modern Hospital, Chicago, 

...Radio & Television News,a 
new trade weekly will be publish- 
ed in Hollywood with offices at 
1717 N. Vine St. Carl. Post, 
formerly in charge of publicity 
for several network radio shows, 
will be editor in chief, and 
George Gale has been named ad- 
vertising manager, 

... Panadero Latinoamericano, 
a new bakery trade journal for 
Central and South America, will 
be published quarterly beginning 
in December by Southwestern 
Baker, Houston, Tex. 


To "New tquipment Ligest’ 


.. Lt. Owen DeWitt Young, USNR, 
will join Industry & Power, St. 
Joseph, Mich., upon his imminent 
release from the Navy. 

... Toiletries Stylist, publish- 
ed by Bert Butterworth, editor 
of West Coast Druggist, will be 
published monthly beginning in 
November from offices at 1606 N, 
Highland Ave. Circulation will 
be between 3,500 and 4,000 to 
western départment stores, spe- 
cialty shops, drug stores, whole- 
salers and representatives, Ad- 
vertising rates are $120 a page. 


New kates Announced 


...United States News, New 
York, will shortly issue a new 
Tate card to become effective 
May 3, 1946. The new open rate 
of $1,625 is based on a circula- 
tion guarantee of 250,000. 

...Parents' Magazine has in- 
creased its page rate from $2, 650 
to $2,875 effective with the May, 
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circulation guarantee of 800, 000, 

... Television Corporation of 
America, with offices at River- 
side, Cal., has been organized 
to engage in television program 
production and transmission. The 
organization is headed by W. L. 
Gleeson, president of Broadcast- 
iug Corporation of America 


To ‘American Weekly' 

-+-L. W. Marvin, recently re- 
leased from the Army and formerly 
advertising manager of the Florida 
Citrus Commission, has joined 
The American Weekly trade exten- 


Sion division with headquarters 
in Chicago. 

... Frank W. Vanderhoff, former- 
ly with Iron Age, New York, has 
joined the eastern sales staff 
of Metal-Working Equipment to be 
published in Weveubes by Sutton 
Publishing Company, New York. 

... Effective with the March, 
1946, issues, Maclean-Hunter 
Publishing Company, Toronto, will 
return to prewar standard cize, 
83/4 x 115/8, for 18 business 
publications and to other prewar 
sizes for its other various sized 
publications, 


Finch Elects Directors 

...-Newly-elected director of 
Finch Telecommunications, Inc., 
Passaic, N. J., are Capt. W. H, 
Finch, founder, just released 
from the Navy; Vincent Stanley, 
president of Gamewell Company, 
Newton Falls, Mass., and Herbert 
L, Petty, executive director of 
WHN, New York, and all stations 
affiliated with Loew's, Inc., 


and Metro-Goldwyn-Mayer, and for- 
mer secretary of the Federal 


Communications Commission. 

... American Home, New York, has 
announced that it plans no in- 
creases in advertising rates in 
the immediate future, 


To Issue Directories 
... Fairchild Publications, New 
York, shortly after the first of 
the year, will issue two new 
specialized directories for re- 
tail store buyers, covering 
sources of men's and women's 
wear supplies in midwestern and 

southern producing centers, 
... George Diefenderfer, on 
leave from NBC's central division 


network sales department since 
1943 as a lieutenant in the Navy 
returned to his former position 
Oct. 1. He replaces Lou Tilden, 
who resigned Sept. 1 to head the 
radio department of Sherman ¢ 
Marquette, Inc., Chicago. 

..-Lloyd Weber, formerly Obi, 
district manager ‘of MacRae'; 
Bluebook, has joined the sales 
staff of New Equipmeat Diges: 
and Revista Industrial, Clev-- 
land, W.J. Lowitz, formerly 
with Thomas Publishing Company, 
Chicago, has been added to the 
magazines’ Chicago sales staff. 

..-1,W. Barnett, formerly with 
the Chicago sales staff of 
Clopay Corporation, has joined 
the eastern division sales staff 
of Parade. 


Changes xadio Jobs 

... Kemper M, Wilkins, formerly 
with WOWO, Ft. Wayne, Ind., has 
joined the local sales staff of 
KMOX, St. Louis, as accouat ex- 
ecutive. 

... Fred Silman has been ap- 
pointed classified advertising 


manager of the Toronto Evening 
Harry Johnston, for- 


Telegram. 
merly with the display advertising 
field. 

...Bugene Brockhaus has joined 
the Chicago sales staff of Asso- 
ciated Farm Papers. 

..-John di Kelly, formerly with 
Merck & Uo., has joined the ad- 
vertising gales staff of the 


druggist edition of Chain Store 


Age, New York. 


Make Transit Study 

... Stan Holland, formerly with 
Carnegie-Illinois Steel Corpor- 
ation, in Gary, Ind,, has joined 
the sales staff of WLS, Chicago. 

... Researchers for the Continu- 
ing Study of Transportation Ad- 
vertising are conducting a study 
of street car and bus advertising 
in Milwaukee during October. The 
report, to be issued after Jan. 
1, will provide data on audiences 
obtained by the medium for the 
following advertisers; Burma 
Shave, Calvert gin, Gridley dairy, 
Sealy mattress, Wildroot hair 
hair tonic, Wm. WrigleyJr. Campany, 
Sunkist, First Wisconsin National 
Bank, Milwaukee-Western Fuel 


Company and the Boston Store. 


acknowledge many 


1946 issue and announces a new 


In Memory 


With deep sorrow, this Corporation 
announces the death on September 29th 
of its Founder and President, 


WAYLAND H. EVANS : 


The Associates, who now carry on. 


debts of gratitude 


to their deceased leader—particularly 
the foresight with which he organized 
an Advertising Agency functioning 
without sole dependence on himself or 
any other individual Associate. 


To the many clients, suppliers and 
friends who have directly or indirectly 
conveyed their sympathy this adver- 
tisement is an acknowledgment until 
more personal responses can be made. 


EVANS ASSOCIATES, Jncor porated 
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Arcady Reorients 
Promotion Around 
Rare Calf Quads 


Chicago, Oct. 10.---Borden may 
have its famous cow, but Arcady 
Farms Milling Company has aquad- 
ruplet of calves which are al- 
ready promising to become just 
as famous in their own field as 
Elsie or the Dionne quintuplets 
in theirs. 


It all started on April 18, 
1945, when a cow on the farm of 
Charlie Lucas, in Dyer, Ky., 
dropped not one but four calves- 
-an event at least as rare in 
bovine circles as it is among 
humans. Overcome by his new re- 
sponsibilities, Charlie immedi- 
ately got in touch with Arcady, 
whose feeds he had used for a 
long time, in an effort to keep 
the remarkable family alive. 


Intrigued bythe possibilities, 
Arcady moved in, developed a 
special vitamin emulsion for use 
during the first few months, and 
gave the budding family all the 
care to which bovine children 
would like to become accustomed, 
with such good results that all 
four--three bulls and a heifer-- 
are not only alive, but very 


WHAT ARE THOSE CALVES 
(oowe went iM TURKEY wouor) 
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FOUR ARCADY - Quadruplet 
calves, born on a Kentucky 
farm this spring, provide an 
entirely new promotional ve- 
hicle for Arcady Farms Milling 
Co. This ad is addressed to 
turkey raisers. 
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well, thank you. 


Arcady also made a deal with 
Charlie Lucas to use the calves, 
as well as their mama and tfe 
bull who had serviced her, in 
advertising and promotion; and 
to supervise their feeding and 
exhibit them. Mama and papa were 
promptly named Adam and Eve 
Arcady; the youngsters have no 
names as yet, but Arcady Farms 
probably won't fail to let the 
public in on the naming contest. 

Even though the first blush of 
publicity had worn off before 
the milling company was sure that 
it was worth while publicizing 
its connection with the fragile 
animals, the quads have gotten 
an enormous amount of public 
notice, and they will spearhead 
all promotional activities of 
Arcady from here on. They have 
had their pictures and their 
stories inhundreds of newspapers, 
have appeared on at least four 


big-time radio programs, have 
been in the movie shorts, and 
have received a special award 
from the governor of Kentucky as 
a result of their first public 
showing at the Kentucky State 
Fair last month. 


Sells Regionally 


Their appearance on the scene 
has turned half a dozen execu- 
tives of Burton Browne Advertis- 
ing, Arcady agency, into live- 
stock experts almost over night, 
and has not only changed the 
whole face of the company's 
promotion, but has resulted in a 
very substantial boost in its 
advertising appropriation, as 
well. 

Arcady is one of the "big 
small" feed mills, making no 
other products and selling its 
Output primarily in 13 states 
around Chicago, although it has 
some sales elsewhere, notably 
for use on broiler chickens in 
the Delaware-Maryland area. Con- 
sequently, most of its advertis- 
ing--now running at a rate of 
better than $100,000 a year--is 
concentrated in regional or sec- 
tional papers, and in dealer 
papers. 

It isnow using Feed Bag, Feed- 
stuffs, Flourand Feed and Poultry 
Supply Dealer to reach dealers, 
and the following to reach con- 
sumers: American Egg and Poultry 
Review; Daily Drovers Journal; 
Dog World; Michigan Farmer; Qhio 
Farmer; Peninsula Broiler Journal; 
Prairie Farmer; Progressive 
Farmer; Southern Planter; Turkey 
World, and Wisconsin Agricultur- 
ist. Quarter-pages and full 
pages intwo colors are the rule. 


Quads Get Promotion 
All advertising and other pro- 
motion is being based on the 
Arcady quads, eventhat addressed 
to dog owners, and turkey and 
chicken raisers. In Turkey 
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World, for example, abig gobbler 
wants to know what those calves 
are doing in the book, and is 
informed that they are "a living 
demonstration of the value of 
Arcady's scientific feeding 
programs. " 

Convinced thatscientific feed- 
ing programs are just as import- 
ant as the feed itself, Arcady 
expects to hammer home both 
points with the aid of its quads 
and the assistance of its sales 
and service men who go to farms 
to help develop feeding programs 
and to spread the gospel that 
both the feed and the manner of 
feeding are important. Turkey 
raisers arealready being offered 
a "five-point program" of care 
and feeding in a24-page booklet, 
and similar full-care literature 
is being developed in other 
fields. 

And the Arcady quads are having 
book kept on them as never be- 
fore. Their life is being ir- 
revocably recorded ondocumentary 
film, and their every action 
will bemade available for scien- 
tific and promotional uses. 


Dress Makers 
Form Council 


Chicago, Oct. 9.- Associations 
of dress manufacturers meeting 
here recently formed the Council 
of the Dress Industry of America 
to promote fair trade practices 
on discounts, Compilation and 
dissemination of trade infor- 
mation and advancement of the 
dress industry. 

The organization will set up 
headquarters in Washington, after 
the member associations’ boards 
ratify the action taken here. 
Members include National Dress 
Manufacturers’ Association, Chi- 
cago Association of Dress Manu- 
facturers Association, Popular 
Priced Dress Manufacturers' 
Group, and Philadelphia Waist & 
Dress Manufacturers’ Association 


CHECKERS - Jay Dusek, ad manager 
of Arcady Farms, looks over 
publicity with Burton Browne, 
head of the Arcady agency, Bur- 
ton Browne Advertising, Chicago. 


Nash-Kelvinator 
Plans $8,650,000 
Plant Expansion 


Detroit, Oct, 9.- An outlay of 
$8,650,000 within the next few 
months will be made by Nash-Kel- 
vinator Corporation to expand 
Nash Motor, Kelvinator and Leonard 
refrigerator manufacturing facil- 
ities, George W. Mason, presi- 
dent, stated in a letter to 
Stockholders. 

If materials are available, 
Mr. Mason said, production of 
cars and refrigerators should 
start very soon and output should 
reach prewar volume some time in 
January. Annual production goals 
have been set at 250,000 cars, 
trebling the prewar rate, and 
1,100,000 refrigerators and other 
appliances, twice the peacetime 
level. 

The expansion of Nash Motor in 
Kenosha and Milwaukee, Wis., 
calls for the expenditure of 
$6,500,000 in addition to 
$7,500,000 spent there in 1941, 
Mr. Mason said. Refrigerator 
final assembly is to be carried 
out in Grand Rapids, where 
$2, 400,000 will be spent as part 
of the corporation's general ex- 
pansion program. 


Start 'Plane' Meetings 

Sales and advertising execu- 
tives of Wilcox-Gay Corporation, 
Charlotte, Mich., launched a ser- 
ies of regional distributor 
meetings Oct. 7, plenning to 
cover Chicago, New York, Salt 
Lake City, Oklahoma City and 
Atlanta via a twin motored Cessna 
and single-motor Howard plane, 
each painted with the legend 
"Recordio by Wilcox-Gay." Dis- 
tributors will be shown new mod- 
els of Recordios and informed 
about merchandising plans for 
combination radio, phonograph 
and home recording instruments, 

The contingent will include W, 
L. Masemeier, Wilcox-Gay vice- 
president in charge of sales, 
D. E. McGraw, assistant sales 
manager, and Robert F, Timm, ac- 
count executive of Cramer-Kras- 
selt Company, Milwaukee agency 
which handles the Recordio ac- 
count, 


Emphasis Will 
Be on ‘Juniors,’ 
PAA Clubs Decide 


San Francisco, Oct. 11. -~Plans 

to attract more "juniors" into 
the field of organized advertis- 
ing in the West will occupy , 
sporciight position in programs 
of Pacific Advertising Associ- 
ation clubs this fall, according 
to Clair Drew Forbes, promotion 
manager, Rhodesdepartment store, 
Seattle, and chairman of the 
junior division of the PAAs', 
senior advisory committee. 
" "We need more juniors who wil] 
follow oniz improving and buila- 
ing thegreat force ofadvertising 
in the years ahead,"she declares 
in the current issue of the "PA, 
Voice." “Advertising can be 
only as strong as the people in 
it.* 

After outlining the special 
junior activities slated this 
fall at Los Angeles, San Fran- 
cisco, Fresno and Seattle, she 
points outthat sponsoring senior 
clubs can bring more juniors 
into advertising Dy: (1) En- 
couraging and sponsoring schools 
of advertising for juniors; (2) 
making surveys of jobs available 
to juniors, and providing counsel- 
ing service to veterans inter- 
ested in advertising; (3) de- 
voting at least one meeting a 
year toa Junior Advertising Day; 
(4) encouraging closer coniact 
between seniors and advertising 
students at nearby universities; 
(5) encouraging organization of 
junior departments by sponsoring 
senior clubs; (f) sponsoring 
junior contests in advertising 
production; (7) establishing 
round-table sessions On copy, 
art, layout, radio writing, etc, 
and on consumer reactions to 
advertising. 


Set Conference 
Date for Midwest 
Promotion Men 


Des Moines, Ia,, Oct. 9,- At 
a conference sponsored by the 
Des Moines Register and Tribune 


Nov. 5-6, midwestern promotion 
managers will discuss outstanding 
promotions and exchange postwar 
ideas. Guest speakers will in- 
Clude Maj. Gen, Claire lL. 
Chennault, who developed the 
"Flying Tigers” in China, pub- 
lishers and promotion managers. 

Round-table topics to be dis- 
cussed include employe-public 
relations, circulation promo- 
tions, how to use radioin 
newspaper promotions and adver- 
tising promotions. 

Besides Gen. Chennault, other 
Speakers will be Joyce Swan, 
publisher of the Minneapolis 
Times; S.R, Bernstein, editor of 
Advertising Age; Harold Green, 
midwestern editor of Printers’ 
Ink, and George Brandenburg, mid- 
western editor of Editor & Pub- 
lisher. 
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for better function, easier, more 


More than ever the EYE will determine postwar consumer pur- 
chasing. Here products are STYLED to sell on sight— DESIGNED 


specialists in all types of materials for all kinds of merchandise, 
both consumer and industrial. Products styled by Barnes & Reinecke 
will sell in excess of one billion 
dollars per year post-reconversion. 
BARNES & REINECKE, Industrial 
Designers and Engineers, 230 East 
Ohio, Chicago 11. Delaware 6350. 
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(hicago Appliance 
Show Premature, 
But Wows Crowd 


(Continued from Page 1) 


Corporation's bagless vacuum 
cleaner. 

Thor stresses the portable 
feature of its washer, which 
does not require any attachment 
to the floor and vibrates imper- 
ceptibly despite rotation of its 
unit at 600 rpm A stainless 
steel tub with racks for dishes 
may be left in the washer for 
six days a week and replaced on 
wash day by the clothes washing 
tub. Production is under way, 


Shae 
Me 


1945 


handy shelves on either side. 
It will sell at between $35 and 
$40 and should be available lat- 
or this month, 


Chicago Flexible Shaft Company,| 


maker of Sunbeam appliances, of- 
fered free cups of coffee made 
in a Sunbeam coffeemaker, and 


free shaves with its Sunbeamtrailers and vacation trips. 


Shavemaster. The Sunbeam Iron- 
master is beginning to trickle 
into stores now at prices estim- 
ated at slightly above prewar 
levels. The Shavemaster will 
retail at $15.75. 


Dormeyer Taking Orders 

Dormeyer, Corporation, Chicago, 
maker of Dormeyer mixer, has re- 
ceived an OPA ceiling price of 
$20.95 for the unit and is one 
of the few firms taking orders 
from customers. Electromode 
Corporation, Mishawaka, Ind., is 


also taking orders from custom 
ers for a limited number of 
one model of its portable room 
heater priced at $29.50. 

The Whirlpool "Baby" portable 
washer produced by 1900 Corpor- 
ation, Chicago, is designed esp- 
ecially for small apartments, 
It 
holds two pounds of clothing and 
two and a half gallons of water 
and is expected to retail about 
$34.50, 


Farley Heads Committee 

James A, Farley, chairman of 
the board of Coca-Cola Export 
Sales Company, New York, has been 
named chairman of the New York 
Committee of the 32nd national 
foreign trade convention to be 
held Nov. 12 to 14 at the Wal- 
Jorf-Astoria, New York. 


Business. Paper 
Editors on MBS 


New York. Oct. 11 - Recon- 
version problems, related to 
merchandising, transportation, 
food, building and other indus- 
tries, were discussed on a Mut- 
ual Broadcasting System program 
last night at 8-8:30 p. m, EST. 
The program, arranged by the 
Associated Business Papers in 
behalf of the National Conference 
of Business Paper Editors, was 


director, Haire Publishing Com 
pany; L. V. Burton, editor, Food 
Industries; Sam Dunn, editor, 
Railway Age; Julian Chase, ed- 
itor, Automotive & Aviation In- 
dustries; Eric Bramley, execu- 
tive editor, American Aviation, 
and §. R Bernstein, editor, 
Advertising Age. 


Becker Succeeds Horn 

Robert D, Becker has been ap- 
pointed manager of the utensil 
division, Reynolds Metals Company, 
Lovisville, replacing M &, Horan, 


titled, "Reconversion and Jobs." 

Participants included Edgar 
Kobak, president of MBS; Paul 
Wooton, president of the 
National Conference of Business 
Paper Editors; Kenneth Stowell, 
editor, Architectural Record; 
Julian Elfenbein, editorial 


SIGNS OF LONG LIFE" 
FOR QUANTITY BUYERS 


THE ARTKRAFT® SIGN CO. 
, Artkraft® Menutecturing Corperation 
900 Kibby St., Limo, Ohio, U.S.A. 

The World's cone Semmens 
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but adequate supplies will pro- 
bably mot reach dealers until 
February. The unit will retail 
at $129.50 with $50 extra for 
convertible attachments, 


Stresses Leadership 

The similar Bendix Home Laundry 
stresses its position as leader 
in the field and emphasizes ease 
of operation, The Bendix de luxe, 
available soon, will retail at 
$189.50. Some onlookers, appar- 
ently apartment house dwellers, 
questioned the practicality of 
the washer in apartments since 
it is a semi-permanent install- 
ation and must be bolted to the 
floor. 

Demonstrators of the new Eureka 
cordless electric iron would 
quote no prices closer than from 
"five to 20 dollars" and expect 
the iron will be available the 
end of October. [In this latest 
type iron, the base provides all 
the heat, and the iron itself 
moves free of entangling cords, 
sben in place on the base unit, 
it quickly absorbs heat, which it 
holds for a long period. 

McAllister Corporation, Chicagg 
expects to have its bagless vac- 
uum Cleaner in the stores about 
the first of the year, to retail 
at about $89. It offers the 
housewife freedom from emptying 
the dirt-filled vacuum bag by 
substituting a metal dust recept- 
acle, The cleaner will also pick 
up suds and rinse water permitting 
home laundry of rugs and up- 
hoistery. 


Kitchenaire New 


Radio Companies represented 
were Philco, Zenith, Sonora and 
the Radiocraftsman, Zenith dis- 
played only prewar models, stat- 
ing that postwar radios are 
coming soon and will be complet- 
ely new, not just "dressed up” 
prewar models. 

Philco showed dummy cabinets 
of prewar styles, predicting Nov- 
ember or December for the new 
models which will be available 
from $25 up. Sonora Radio & 
Television Company expects to 
get into production about the 
first of the year, and its large 
floor model combination made by 
Sadio Craftsman, Chicago, will 
te priced at between $200 and 
$250. One innovation in the 
Tadio field was the Kitchenaire, 
nade by Radio Craftsman, 
vhicago, a five-tube model in 
Yhite plastic, designed espec- 
‘aly for the kitchen, with 


NO USE TURNING 
CUSTOMERS AWAY 


\nd yet you may If You 
ioing just that 
vee a? billion} Manufacture 
lar market you and Sell 
COSMETICS 


ld encourage 

imply by letting 
‘ese people know you'd welcome their 
ness. For the Negro looks to his race 
Ss for guidance. Your advertising in 
Negro papers can earn his confi- 
e, good will and regular patronage. 
whether your product is cos- 
food, drink, wearable, or any- 
else, it will pay you to write to 
rstate United Newspapers. Inc., 545 
: Ave., New York, for the facts on 
he success stories built out of reach- 
‘g this great and growing market. 


t 
c 
g 


One pair of eves in the refinery is looking at 


the overall picture of 
competitive position. 


Another pair of eyes in the same refinery 
is secking lower operating costs, efficient 
maintenance and technical operating data. 
This is the operating man. 

You have to sell boih. And there is one 
publication in which you can do it. It is the 
Refinery Section of National Petroleum News 
‘cat supplement which has grown into a 
full-fledged monthly magazine in its own right. 

In the Refinery Section, both pairs of eyes 
keep up with the new processes, technical de- 


velopments, improved 


ating methods that spell profits. The Refinery 
Section reaches men already launching im- 
provements and expansion for the increased 
competition of tomorrow—men who have been 
thinking ahead and now move into action. 

Matching every page of advertising with two 
pages of editorial content, the Refinery Section 


methods, markets and 
This is Management. 


maintenance and oper- 


of NPN gives “special position” visibility to 


every advertiser. Your message is seen by 


the eyes of both important buying groups... 


in the one magazine which gives good re- 


finery operating coverage, plus management. 


REFINERY SECTION 
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If you need an 


ART 
DIRECTOR 


—und are located in New York 
or Chicago (preferably) and 
the man you have in mind is 
identified with these qualifi- 


cations: 


@ 15 years between the board 
and the clients’ satisfaction. 


®@ Those years with two of the 
country's foremost agencies. 


@ When we said the “board,” 
we meant that—not a layout 
buyer. 

@ Much of the experience has 
been on food, drug and pack- 
aged goods accounts but not 
typed to any product. 


@ Still only 38—married and 


two children. 


Advertising Age, 100 E. Ohio 
Street, Chicago, Ill., Box 6274. 


THE ADVERTISING MARKET PLACE 


The rates for this department are as follows: ae Wanted,” “Positions 
and “Representatives Available,” 50 cents a line, min 
Wednesday noon preceding publication date. 


imum charge $2. 


he 


Terms cash with order. 
Display advertisements take card rates. 


Advertising Age, October 15, 1945 


Wanted,” “Representatives Wanted,” 
Forms close 
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HELP WANTED 


HELP WANTED 


HELP WANTED 


ADVERTISING & PUBLISHING 
All types of Positions 
Placements anywhere in the 
United States 
GEORGE WILLIAMS--Personne!l . 
209 S. State St., Har. 2063, Chicago. 


ART DIRECTOR--Tired of doing things the 
other fellow's way? Here's the finest 
Agency Art Director job in the South 
with one of the South's leading agencies 
possessing a reputation for doing out- 
standing work for every client. Congenial 
associates, a good city to live in, and 
a futare that's just about asything you 
want to make it. The man we want must 
be an excellent general artist--good on 
figures--strong on layout. He mast have 
executive ability. He must know how to 
do things bimself and how to get things 
done. He must have a pleasing persoa- 
ality, and the ability to get along with 
people. So called "temperament" has no 
place in this organization. If you're 
the right man, this is the last time 
you'll scan the classified. This is a 
permanent connection, Write fully, 
giving experience, salary expected and 
whes you will be available. e need you 
quickly--we can assure you fast action 
from this end. If you cam interest us, 
we'll wire for samples. Some well- 
rounded, capable man with his ear to 
the door will realise this is Opportunity 
knocking! 
Box 7665, ADVERTISING AGB 


100 B, Obio St., Chicago 11, I11. 


ART DIRECTOR for Chicago publisher. 
Exceptional opportunity for top-notch 
executive, mas or woman with advertising 
ageacy or national magazine experience. 
Create ideas, make Layouts, design letter- 
ing. 90% of purchases are fine full 
color paintings fromleading illustrators 
Please state age, exp. and salary. Inter- 
view will be arranged in your city. 

Box 7697, ADVERTISING AGE 

100 B, Ohio St., Chicago 11, 111. 


ARTISTS, ILLUSTRATORS, 
LETTERING AND LAYOUT MEN, 
PRODUCTION MAN, DRAFTSMAN, 

PHOTO RETOUCHER. 


Americaés leading organization in mer~ 
chasdise presentation, point-of-sale 
advertising and displays, is in the 
process of a post-victory expansion 
program We need immediately the follow- 
ing types of experienced men. 


WANTED: Key personnel for large food 
distributing organization. Competent 
managers, purchasing and sales executives, 
legal advisors, salesmen, bookkeepers, 
auditors (C,P.A.), and warebouse fore- 
men desired. This company expects to 
establish operations in Kentucky, West 
Virginia, Obio, Tennessee, and Virginia. 
Only higbly qualified applicants should 
apply. . 

BOX 7700, ADVERTISING AGB 

100 B. Ohio St., Chicago 11, I11. 


« ILLUSTRATORS. ; 
Thorough knovledge of figure work, 
readering and design. 


+ LETTERING AND LAYOUT ARTISTS. 
Capable of good layout, brush agd 
reproduction lettering. 


« PRODUCTION MAN. 

Must have kaowledge of printing, type, 
plates, sources of supply, papers, etc. 
10 years experience essential. 


WRITER--Trade Magazine - 25 to 385 years 
of age. Familiar with baking industry 
to interview executives; write management, 
merchandising and production articles; 
cover meetings and copy. Write full 
qualifications. 

Box 7699, ADVERTISING AGE 

100 Be Ohio St., Chicago 11, I11. 


- COPYWRITER 
Able to produce original ideas for all 
types of promotional literature, know 
layouts, etc. 


PHOTO RETOUCHER. 
General, knowledge of B. & W. art, 
offset, letterpress and fake color 


Advertising service manager for out- 
standing weekly trade paper located in 
Chicago. Prepare copy and layout sug- 
gestions for advertisers, advertising 
sales promotion pieces and some outside 
contact work. State experience, education 
and salary expected ia first letter. 
Box 7689, ADVERTISING AGE 


100 B. Ohio St., Chicago 11, I11. 


We are planning to publish a directory 
in a new, non-competitive field and seek 
an advertising space salesmaa accustomed 
to earn $10,000 a year or more. In 
addition to his own territory, he will 
be capable of developing and supervising 
4 nation-wide staff. For a lifetime 
connection, interviews will be arranged 
with those who present a complete resume 
of verifiable experience, All corre- 
Spondence will be kept in strictest 
confidence. 

Box 7706, ADVERTISING AGE 

330 W. 42nd St., New York 18, N.Y. 


printing. 


. DRAFTSMAN. 
Sufficiently experienced to handle store 
layout and perspectives. 


Main studio located im Chicago, easy to 
reach. 

Box 7708, ADVERTISING AGE 

100 B. Ohio St.,, Chicago 11, I11. 


POSITIONS OPEN 
With agencies, advertisers, publishers 
and in radio for both men and women. 
No obligation to register. 


WANTED 


EDITOR for 
Leading Trade Journal 
* 


Here's the Opportunity You 
Have Heen Looking For 


Li" Neo gare creative writer, 
apable of planning and writ- 
ne stimulative and construc- 
tive material and directing 
ind coordinating the work of 
others, vou will weleome this 
opportunity te become editor- 
in-echief of a progressive, suc- 
cessful ond well established, 
national trade journal, the 
jeader in its fleld 

Included in your opportunities 
will be trade contacts and 


engagements. Sub- 
stuntial salery. Pleasant work- 
ne conditions, Chicage head- 
quarters, Send photograph and 
complete information, Confi- 
‘lential 


speaking 


Sy de te A De A Ae Dy A by A bb he bh bb bh hh he he ed 


Write 
Hox 6271, ADVERTISING AGE, 
100 be. Ohio St... Chlengwo It, TM, 


Rn eme 


wor 


TOP-FLIGHT 
COPY WRITER 
for 4-A Agency 


Were willing to pay the price 
for a brilllant writer! A man 
who hes a broad background 
of eXperience on Important 
nat accounts and whose 
writine is sufficiently flexible 
to udapt itself to a wide range 
techniques 


we select will be in a 
benutiful spot to grow. If he 
can prove he has the stuff, 
th. Copy Chief's job is open to 


The man 


We're au medium-sized 4-A 
ireney lane in New York 
‘ity, with an unusually inter- 
xroup of accounts and 
i long record of suecessful 
When you write, 
your past #Rency 
e\berience, the accounts you Ve 
worked on and your ideas re- 
uarding «a starting salary 


uted 


formance 
te us uleeut 


(tur people know about this ad 


Hox O2T7, Advertising Age 
BBO W. 42nd S¢. 
Vew York Is, NS. ¥. 


llanted ...... 


ADVERTISING MANAGER 


the Middle West, this utility 


department. The advertising 


ness promotion manager, he 


We are more interested 


zation know of it. 
BOX 


POG & PUL IC Pity 


Located in a medium-large city of congenial people in 


the nation’s leading states for commerce, industry and agri- 
culture. Primary media now used are newspapers, radio and 
customer literature. Due to our retirement plan the age limit 
cf the man should not exceed forty by many years. 


He will be in charge of creation, production and sched- 
uling of advertising as well as supervision of the display 


with and without an agency, and his opinion will help govern 
the future policy on this matter. He will prepare his own 
budget, subject to approval of managemertt. Under the busi- 


licity, home service, dealer promotion and sales departments. 


The successful applicant must be well graunded in ad- 
vertising. Experiefte with a utility or in handling such an 
account with an agency would be helpful. We like to make 
the blue pencil the exception — not the rule. 


The man going great guns in his present position or 
seeing a clear path ahead will not be attracted by the start- 
ing salary. We hope to uncover a good man who feels 
blocked by circumstances beyond his control. He will be 
willing to accept ample living for his family with good 
cpportunity for advancement as his value proves itself. 


lengthy presentations of campaigns. If you reply, tell how 
you work and just what part you play in planning and exe- 
cution of advertising. A few samples might be helpful and 
they will not be returned unless you request it. If it can be 
determined that we may have a common interest, a study 
can be made later of more specific work. Tell us something 
ef your family circumstances and your outside activities. ’ 
Please state the minimum salary you would consider in mak- 
ing a change and if we can pay more than this figure we 
will do it. Replies will be held in strict confidence. This open- 
ing was created by a promotion and members of our organi- 


100 E. Ohio St., Chicago 11, Illinois 


ee 


serves a large area in one of 


department has worked both 


will cooperate with the pub- 


in a letter at present than in 


6272, ADVERTISING AGE 


FRED J. MASTERSON 
ADV. & PUB. PERSONNEL 
185 N. Wabash Ave., Chicago 


Young veteran, living in Chicago, inter- 
ested in learning advertising agency 
business. Salary open, depending on age 
and previous experience. Write fully, 
giving reasons for interest in adver- 
tisinag. 

Box 7698, ADVERTISING AGE 

100 & Ohio St., Chicago 11, I11. 


OPPORTUNITY FOR 


Advertising 
Manager 


(Some Mail-Order Expertence) 


One of the leading firms in the 
rew, industrial, postwar South, 
a concern widely known for its 
young, progressive manage- 
ment, its enlightened person- 
nel-policies, and the unusual 
opportunities it offers to men 
of ability, needs an Advertis- 
ing Manager. 

There are no restrictions as to 
age, experience, or education 
...and the salary is open. The 
requirements are chiefly exec- 
utive ability—necessary to or- 
ganize your department and 
your relations with the Com- 
pany'’s advertising agency so 
as to produce a volume of 
work on definite schedules— 
and a decided liking and apti- 
tude for mail-order copy and 
techniques. 

This firm sells around two- 
million dollars’ worth of build- 
ing-material per year to farm- 
ers and rural property-owners 
by straight mail-order meth- 
ods. In recent years, it has 
branched out as an industrial 
manufacturer on a wide scale, 
requiring steadily. increasing 
amounts of publication, news- 
paper, and radio advertising. 
To a man of ability and vision, 
this is an unusual opportunity. 
This firm is gcing places. The 
tcp executives are a young, 
friendly bunch, gathered from 
all sections of the country.... 
Living-ccnditions are extreme- 
ly pleasant...and your salary 
will include a yearly bonus 
and a profit-sharing arrange- 


ment. 

Drop a line today, to Box 6261, 
Advertising Age, 330 W. 42nd 
St.. New Vork 18, N.Y. 


i i i i hi hi hi hi ha hi hi hi ha hi hi ha hi hi i hn 


Artist wanted for lettering--layouts-- 
illustrations for national advertising 
accounts in large eastern art studio. 
Write giving age, experience and salary. 
Box 7678, ADVERTISING AGE 
100 B. Obio St., Chicago 11, I11. 


PRESENTATION MAN--Promotion Dept., 
leading N.Y. daily. Experienced plas- 
ning, developing, writing complete pre- 
Sentatioas from research analyses. 

Box 7706, ADVERTISING AGE 

830 W, 42nd St., New York 18, N.Y. 


ART DIRECTOR—flair for dramatic and 
unique ia visual layouts for fashion and 
general national accounts. B8xperienced, 
must be worth $7500, LESTBR HARRISON, 
INC., 341 Madison Avenue, New York City. 


na 
Director 


For 4-A Agency 
* 


We'll pay the price for a really 
top - flight art director. We're 
looking for a man with imagina- 
tion and originality, a capacity 
for broad - gauge creative work 


Wanted 


Experienced 
Copy Writer 


This growing medium-sized 
4-A Agency offers an excep- 
tional opportunity to man or 
woman with at least five years’ 
ugency experience on national 
accounts including food or 
drug products 


Must have good, sound sell- 
ing sense and be able to plan 
and write complete campaigns. 
Ability to contact desirable. If 
you can fill requirements, we 
have a pleesant, permanent 
spot for you in a friendly, for- 
ward-looking organization. 
Salary and increases depend 
on you. 


Please reply by letter only, 
telling age, advertising back- 
vround, accounts worked on. 
Your letter will be held in 
strict confidence, 


= 
Copy Chief 
ARTHUR MEYERHOFF & CO. 
410 N. Michigan, Chicago 11, Il. 


and a flair for the unusual. 


He must have, in addition to his 
own ability to turn out striking 
layouts, sufficient knowledge of 
art sources and art values to be 
able to buy to the best advantage. 
And he should be thoroughly fa- 
miliar with type and how it can 
be made to werk. 


We're a medium-size outfit, lo- 
cated in New York City, with a 
variety of interesting and impor- 
tant national accounts. When you 
answer, let us know the jobs 
you ve held, the type of accounts 
you ve worked on and your ideas 
about salary. Interviews will be 
arranged in New York. 
Box #276, Advertising Age 

330 W. 42nd St... New York 18, N. Y. 


TWO GREAT 
OPPORTUNITIES... 


Large manufacturer, of essen- 


tiel line of peace-time prod- 
ucts for home and industry. 
has opening in Advertising De- 
partment for two sales promo- 
tion men 

Must be experienced in devel- 
oping jobber, dealer, and chain 
store promotions embodying 
display material—merchandis- 
ing devices —.sales presenta- 


tions— contests, etc 


Salary commensurate with 
ability to handle the job. Write 
complete qualifications and 
salary expected in first lette! 


Box N-6278, Advertixing Axe. 


R20 W. 42nd, New York 18, N. ¥- 
———— 
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Advertising Age, October 15, 


HELP WANTED 


1945 


HELP WANTED 


AFA Looks Ahead 


WANTED 
Bditor and make-up man forold estabdlished 
liquor trade publication, located in 
Chicago. Brcellent opportunity, good 
salary. Write stating age, experience, 
references, etc, 
Box 7702, ADVERTISING AGE 


100 Be Obio St., Chicago 11, I11. 


Assistant advertising manager for large 
masefacterer. Ageacy experience desir- 
able Write complete application to 
N.P, Bagby, Box 889, Waco, Texas. 


with Six-Point 
Expansion Plan 


ARTIST-LAYOUT--Promotion Dept., leading 
N.Y. daily. Visuals, finished lettering 
and figure work in line and wash. Five- 


ARTIST 
Advertising display design asd layout 
for big same accouats in apparel field. 
Brcelleat salary, moving expenses. This 
organisation young, aggressive, and 
mediom-sise. L.A, Saver, Display Corp., 
257 8 Brie St., Milwaukee 2, Wisconsin. 


day week. 
Box 7704, ADVERTISING AGE 
$80 W. 42nd St., New York 18, N.Y. 


POSITIONS WANTED 


Above average advertising salesman and 


COPY DIRECTOR 
Take compl@te charge creative department 
ie ad. ageacy. Flair for unusual in 
fashion and general national accounts. 
Brperienced $150. 
Box 7701, ADVERTISING AGE 
330 W. 42nd St., New York 18, N.Y. 


sales executive with more than 20 years 
successful space sales on top sewspapers 
and national magazines. Successful 
staff leader. Interested in publication 
requiring first class representative in 
Chicago aad midwest. 

Box 7708, ADVERTISING AGB 

100 B. Ohio St., Chicago 11, I11. 


—— 


ACCOUNT 
SEEKS 
AGENCY 


Avricultural division of lepding 
corporation will welcome solici- 
tation from an advertising agency 
offering sound knowledge of agri- 
fultural marketing, complete fa- 
cilities, and the will to devote 
more than moderate emount of 
creative attention to its growing 


CHICAGO GIRL seeks job as a copywriter 
or assistant to adv. ageacy exec. Brief 
but good exp. copy, prod. Secretary. 
Box 7709, ADVERTISING AGB 
100 B Ohio St., Chicago 11, I11. 


Responsible production job wanted vy 
young womdn, 30. 7 ygs.' publishing 
experience. Can carry thru all details 
On printing jobs. Thorough knowledge 
of magazine production, type, engravings, 
offset and letterpress printing. Familiar 
with paper aad book production. 

Box 7707, ADVERTISING AGE 

100 B. Ohio St., Chicago 11, I1L. 


iccount on a strictly 15 per cent 


basis. 

Present billings are small but 
offer good potential. National 
and Regionel Farm Papers, 
Newspapers, Spot Radio and 
Outdoor form the basis of pro- 
jected program. 

LOCATION: New York. 


A meeting will be arranged on 
receipt of pertinent information. 
ADDRESS: 
6254, ADVERTISING AGE, 
42nd St., New York 18, N. Y. 


hON 
0 W 


Lady artist able to orig*nate, make 
rough sketches and high class fisished 
drawiags waats work in or outside of 
Chicago. What have you? Might consider 
basiness partner waatiag to invest ia a 
mfg. busisess needing 
Miss G. G. Howard, 6078 Newburg Ave., 
Chicago, I11. Phone Newcastle 1287, 


an artist. ¢ 


a 

New York, Oét. 11.--The Adver- 
tising Federation of America, 
under its first paid president, 
who assumed office in September, 
Elon G. Borton, announced this 
week a six-point expansion pro- 
gram for the next 12 months: 

1. More "grass roots" work 
with local advertising clubs and 
groups--including organization 
of clubs in cities having none. 

2. Vocational counseling and 
replacement for veterans consider- 
ing advertising and marketing. 

8. Intensified training and 
educational work "with the many 
new people coming into adver- 
tising and with present adver- 
tising peoplewho need refreshing 
for postwar competition. " 

4. Continuation of war acti- 
vity committees of local groups 
and the federation "to finish the 
war effort and aid the transi- 
tion to peace." 

5. Closer tie-ups with Better 
Business Bureaus in eliminating 
"excesses and untruth in adver- 
tising,” and work for “good 
taste in advertising." 

6. "A better public relations 
job for advertising and other 
phases of distribution," 


Circulation director, or assistant to 
publisher, with 18 years’ solid back- 
ground in sales, promotion, production, 
pobdlishing management and editorial for 
top sational publications. 


Copy Writer 


Manufacturer of electrical spe- 
clalties nevds shirt-sleeve copy 
writer to prepare consumer lit- 
erature, dealer promotions, edit 
house organ. 

Mlectricel applianee, radio, 
lamp, and hardware = experi- 
ence helpful, but not essential 
Write complete qualifications 
and salary expected in first 
letter, 


Box H-627s, Advertising Age 
330 W. b2nd, New York 18, N. Y. 


Hillis to Carnation 

Paul H. Willis, 
formerly assistant 
to John H. Platt, 
vice-president in 
charge of advertis- 


Box 7711, ADVBRTISING AGB 
r MISCELLANEOUS 


ing of Kraft Foods 
Company, Chicago, 


100 B. Obio St., Chicago 11, I11. 
An 18 month old industrial research 
publication (does sot carry advertising) 
grossing $1000 a month in subscriptions 
must be sold. Price $15,000. Only 
replies giving bask references will be 
considered. 

Box 7710, ADVERTISING AGB 

330 W. 42nd St., New York 18, N.Y. 


has been appointed 
advertising man- 
ayer of Carnation 
. Company, Milwaukee. 
Paul Willis He succeeds the 
Late Stanley D. Roberts. 


Calvert Starts Series 

Calvert Distillers Corporation 
is featuring "talking" animals 
in a new campaign for Calvert 
Reserve and special whiskies in 


AN EXCELLENT OPPORTUNITY 
IN INDUSTRIAL ADVERTISING 
FOR A YOUNG MAN 


An internationally known man- 
ufacturer of electricel equipment 
in Ohio is interested in employing 
a man between the ages of 25 and 
‘2 in its industrial advertising 
department. A collegwe education 
is desirable, an interest in tech- 
nical copy is necessary, and the 
ability to write is essential. The 
man we are seeking may have 
had little or no advertising expe- 
rience but has a creative mind 
end a Keen sense of merchandis- 
ing. He must have ambition, a 
xreat desire to learn, and the 
ability to get along with people. 
This is a real opportunity for a 
returned veteran or a young man 
inxious to learn the industrial 
advertising business as well as 
the manufacturing business. Sal- 
ary commensurate with responsi- 
Sility. Advancement limited only 

individual's initiative and per- 
formance. Please send full par- 
liculars, salary expected, and 
photographs. All replies strictly 
k nfidential. Box #211, Advertising 

A 


xe, 100 EE. Ohte St... Chicago 11, 


271 newspapers and a long list of 
magazines, with combined circu- 
lation in both media of nearly 
47,000,000. Lennen & Mitchell, 
is the agency. 


woodbury in New Post 

E. J. Woodbury, formerly with 
Kling & Associates, Chicago, has 
joined Geer-Murray Advertising 
Company, Oshkosh, Wis., as di- 
rector of market research. 


Heads Cory Advertising 

N. H. Schlegel, with the War 
Department as assistant chief of 
the inspection branch, Chicago 
Ordnance District, for the past 
two years, and previously adver- 
tising manager of Cribben & Sex- 
ton Company, has joined Cory 
Glass Coffee Brewer Company, Chi- 
cago, as advertising manager. 


Blankenship Named 

Harvey W. Blankenship, for- 
merly sales promotion manager 
of the industrial division of S. 
C, Johnson & Son, Racine, Wis., 
has been appointed advertising 
manager of Universal Oil Prod- 
ucts Company, Chicago. 


COPY WRITER 
WANTED 


Post war plans of a Southwest- 
ern publisher call for greatly 
increased promotion program 
tor 1946, both direct mail and 
trade paper. If vou have a 
background of newspaper or 
radio promotion and want to 
join a fast-stepping, fast-grow- 
ing organization on a perma- 


oe 


NAME ARTIST 
WANTED 


\ very largwe mid-western art 
tudio wants a neme artist 
Vhose annual income has been 
ip in the five figure bracket. 
Work will entail illustration 
or national advertising cam- 
paiens, Write » letter describ- 
ne background. Do not send 
amples now. All letters will 
e held in strict confidence. 
Only top-flight artists need 
ipply. 


Rox 6281- ADVERTISING AGE 
‘(00 EE. Ohto St., Chiengo 11, ID, 


nent basis, send detailed facts 
about yourself to: 
Box 6275, Advertising Age 
100 E. Ohio St., Chicago, 11 


Mitchell Appointed 

SamG Mitchell, formerly sales 
and promotion manager of tamilton 
Radio Corporation, New York, has 
been named general sales manager 
of Iceberg Kefrigerated Locker 
System, Inc., New York. 


Pumpian Rejoins Agency 
Lt. Comdr. Charles Pumpian, 
former media director of Henri, 
Hurst & McDonald, Chicago, has 
rejoined the agency as head of 
merchandising after serving 
nearly four years in the Navy. 


Unusual Opportunity for 


INDUSTRIAL 
ADVERTISING MAN 


Leading St. Paul manufacturer 
of diversified industrial prod- 
ucts offers excellent opportu- 


nity for young man with ability 
to create fuctual trade paper 
advertising, direct mail, book- 
lets; circulars. ete. Chemical 
background helpful but not 
essential. (iive age, experience, 
salary desired. Include few 
samples of work and recent 
photo which will be returned. 
Replies confidential 
Box @250, Advertising Age, 

100 FE. Ohio St., Chieago 11, Ill. 


MAGAZINE WANTED 


I am interested in representing a 
trade journal or national maga- 
zine on a commission basis 

My acquaintance with practically 
all of the top agency executives 
in the middle west combined with 
a remarkable advertising sales 
record makes it possible for me 
to handle a publication strictly 
on a percentage basis 

[, naturally, want to protect an 
enviable reputation in the adver- 
tising field and care only to sell 
the space of a reputable estab- 
lished publication 

My headquarters in Chicago 


BOX €270. ADVERTISING AGE, 
100 kK. Ohle Street, Chicage ti, I. 


are 


An Opportunity 
to Live on the 
Pacific Coast 


A BANK with resources in excess of $300,000,- 
000.00 is in the market for a thoroughly seasoned 
advertising man to spearhead its sales promotion 
and advertising activities. 


First qualification is the ability to do AN EX- 
CELLENT JOB OF WRITING. 


The man selected must be able to get along with 
people and also know his job. 


He will be expected to work with department 
heads and branch managers in the development 
of plans to sell credit in its manifold phases. This, 
for example, means sizable commercial loans; 
term loans; mortgage loans; F. H. A. loans; agri- 
cultural loans ; automobile loans; appliance loans; 
and personal loans—in fact, the whole loan cate- 
gory will be embraced. 


He will be expected to handle releases to the 
press and bulletins to the organization. 


The job is an important one to start with and 
offers almost unlimited possibilities for self- 
expression and growth. It can be as big as the 
man. 


The crew with which he will work are sales- 
minded bankers. They understand advertising as 
a keen cutting sales tool when ably handled. He 
will encounter no problem on this score. 


However, as a note of caution, we must remind 
readers of this advertisement that this is a work- 
ing job. Hi-balls for lunch are out. Character 
and background are such obvious factors that it 
hardly seems necessary to mention them. 


Financial advertising experience may help, pro- 
viding it has been the proper kind. Lack of such 
experience should not deter an applicant who has 
initiative, an open mind and a merchandising 


slant. 


In reply to this advertisement, please give 
full information—write in detail for whom you 
have worked and how much you have earned. The 
man considered will approach this job with the 
idea of making it a life career. 


You can address this agency in complete con- 
fidence as your letter will be reviewed solely by 
a small committee of senior bank officers. Appli- 
cants considered will be accorded personal inter- 
views. 

J. Wm. Sheets 
National Advertising 
Central Bidg. 

Seattle 4, Washington 


Please address letters: Personal Attention, Mr. Sheets. 
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St. Louis Club Elects 

C. C, Tapscott, 
manager and director of public 
relations, McQuay-Norris Mfg. 
Company, has been elected presi- 
dent of the St. Louis Advertising 
Club. Also elected were Frank- 
lin J. Cornwell, 
manager, Brown Shue Company, Ist 
vice-president; Frank J, Pren- 
dergast, sales manager, WTMV, 
2nd vice-president; Leonard Horn- 
bein, publicity and advertising 
director, Famous-Barr Company, 
3rd vice-president; Robert L, 
Johnson, Johnson Printers, secre- 
tary, and Kenneth F. Moore. 
Graham Paper Company, treasurer. 


Art Directors Elect 
Ernest 4, Turner, Batten, 
ton, Durstine & Osborn, 
geles, has been elected presi- 
dent of the Art Directors 
of Los Angeles. 


Rar- 


Kai Jorgensen, 


Hixson-O' Donnell, was named vice- 


president; George ¥, 
Heintz Fickering, 
Gwynne , Kirkpatrick, 
& Belding, treasurer, 
erick Kopp, Ruthrauff & Ryan, 
publicity director, 


Boyer, 
secretary; 


advertising 


advertising 


Los An- 


Club 


Foo te, Cone| 
and Fred- 
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Super Lubratorium 
Revealed by Shell 


New York, Oct. 
Company today unveiled its post- 
war service station, a $15,000, 
highly functional service center 
and showroom combination whose 
design has been worked out by 
leading consultants indesign and 
marketing experts, in cooper- 


ers, 
180,000 motorists’ preferences. 
The 200 Stations which Shell 
expects to build om the new 
model by next spring will give 
aid and comfort to gagmen long 
accustomed to joking about 
palacial lubratoriums. The new 
Station office is twice the size 
of Shell's standard prewar office 
rooms, expanded to accomodate a 
wider line of merchandise which 
will include not only a wide 
variety of automobile accessories 
but an expanded line of home 
specialties, as well as hardware, 
garden supplies, small electrt- 
cal appliances, games and toys. 
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Sell Impulse Goods 

Merchandise will be of the so- 
Called "impulse sale" variety, 
small enough not torequire in- 
Stallation or-servicing. Many 
of Shell's approximately 10,000 
Stations carried some of the 
items during the war, a large 
factor in the company's record 
of closing only 11% of its 
stations in wartime, compared 


Station operators are seen as 
merchants rather than as "grease 
motkeys," a point Shell empha- 
sizes in a new 40-minute motion 
picture, "Tomorrow's High Road," 
prepared for dealers. 

Station equipment developed 
during the war includes mobile 
Maintenance units which enable 


WORLD PETROLEUM sit o."° to pistol autos 


Under the Management of 


@ REX W. WADMAN 6° 


2 WEST 45TH STREET» NEWYORK I9,N Y 


in one-third less time than was 
taken before the war, The equip- 
ment permits attendants to lub- 


pis 


10,--Shell Oil) 


ation with service station deal-| 
following a survey of| 


“SERVICE STATION OF TOMORROW’ UNVEILED - Sheil Oil Co.’ 


Advertising Age, October 15, 


Aaa 


Ae Re eg See, 


s new idea, which was unveiled in New York 


Oct. 10, is the result of nearly three years of study by time and motion experts, industrial de. 
signers, the company's marketing specialists and service station dealers, guided by preferences 


shown in a survey of motorists. 


with an industry average of 18%. 4 
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| York, 


ricate without soiling their 
uniforms. 
Pumps Are Shorter 

A new 54-inch-high gasoline 
pump, about two-feet shorter 
than old pumps, contains the 
sales-recording device at the 
customer's eye level. The short- 
er pump permits much better views 
of the office display room 
(which has two sides of glass 
from floor to ceiling). The 
pump island embodies a service 
cabinet and a display case for 
showing canned motor oil. Air 
and water hoses are longer and 
automatically reel out of sight 
when not in use. 

Shell officials revealed that 
their survey of motorists’ pre- 
ferences shows that two-thirds 
of mtorists prefer to pa*ronize 
neighborhood stations rather 
than stations near their place 
of work, and buy gasoline in the 
afternoon or early evening. 


Pick Up ‘Lost’ 
Army Magazines | 


New York, Oct. 11.--With tons 
of undelivered magazines and 
Newspapers now being sent to 
Army institutions, because re- 
deployment and demobilization of 
the armed forces have "lost" 
addresses, National Publishers 
Association has arranged with 
American News Company to pick up 
undeliverable copies of magazines 
daily by truck at the New York 
and San Francisco Army post 
offices and return them to the 
publishers. 

Cost of the service will be 
apportioned among the publishers 
who want these returns, On a 
ratio of quantity of returns and 
methods of returning basis. 

American Newspaper Publishers 
Association and the Army are now 
working out plans for undelivered 
newspapers. 


Hoyt Anpointed 

Charles W, Hoyt Company, New 
York, has been appointed agency 
for Heywood-Wakefield Company, 
Gardner, Mass., maker of furni- 
ture and baby carriages. 


Y&R to Mexico City 

Young & Rebicam has estab- 
lished a subsidiary in Mexico, 
and a service office in Mexico 
City for clients interested in 
the Mexican market. William FP, 
Geeslin has been named acting 


manager with headquarters at 

Plaza de la Kepublica 46. 

Rite-Form Apnoints 
Rite-Form Carset Company, New 


has appointed Frederick- 
Clinton Company, New York. The 
company .sS planning to expand 
advertising in women's service 
magazines. 


Antolini Heads 
New Firm; Others 
Take New Posts 


New York, Oct. 10.---Transocean 
Merchandise Exchange, Inc., has 
been formed here to act as pur- 
chasing agency in export and im- 
port trade, as well as to give 
counsel on distribution and 
marketing generally, through 
offices to be set up on a world- 
wide basis. 

Alberto G. Antolini, former 
executive of R. H, Macy & Co. and 
until recently vice-president of 
the Allied Control Commission in 
Italy, has been named president. 
Transocean, nowat 535Fifth Ave., 
will move topermanent offices in 
the Empire State building Oct. 20. 


Canadian Shifts Posts 

-.+b, Harris has been appoint- 
ed advertising manager of Cana- 
dian Liquid Air Company, 
treal, 
James S. Moss. 

-.. Frank G, Hall has been ap- 
pointed general sales manager of 
Imperial Oil Ltd., 
marketing activities in Canada 
and Newfoundland, He had been 
coordinator of sales and vice- 
chairman of the marketing cum- 
mittee, A, G. Demont has becume 
general sales manager. 

.»»Mrs, Elizabeth Jordan, for- 
merly with American Broadcasting 
Company and NBC, has joined the 
staff of Advertising kesearch 
Foundation, New York. 


Boucheron To Farnsworth 

.+» Mundy I, Feale, managerof 
the Indiana plant of Republic 
Aviation Corporation, Farming- 
dale, N. Y., has been appointed 
vice-president in charge of 
sales, 

»+-d. R, Keenan, vice-presi- 
dent in charge of Boston oper- 
ations of Reid, Murdoch & Co., 
Chicago, has been promoted to 
Vice-president in charge of 
sales, merchandising and adver- 
tising. 

..-Capt. Pierre H. Boucheron, 
USNR, bas been appointed direc- 
tor of public relations of Farns- 
worth Television & Radio Cor- 


Mon- 
following the death of 


poration, Chicago. Before being 
Galled to active duty in 1941, 
Capt. Boucheron had been sales 
manager of the cumpany,. 


.eeH, H. Proskey, recently re- 
signed from Lehn & Fink Proa- 
ucts Corporation, New York, has 


been named sales and advertising 
director of the Michigan Cheni- 
cal Corpuration, St. Louis, Mich, 

. Donald Macaulay has resign- 
ed as New York district sales 
executive of S. D. Warren Com- 
pany, Boston paper manufacturer, 
to form the Donald Macaulay | a- 
per Cumpany, division of Lathro, 
Paper Company, at 461 hight 
Ave,, New York. Formerly *r. 
Macaulay was European advertis- 
ing manager of Carnation Milt 
Company. 

»»Michael Daroff, formerly 
vice-president and general sales 
manager of H. Daroff & Sons, 
Philadelphia manufacturer of 


Botany-Daroff clothing, has been 
elected president, 
..-Harry Welch, formerly ad- 


vertising manager of Borden's 
Pioneer ice cream division, (as 
been named assistant advertisine 
manager of Borden's grocery 
products division, 


to direct 


500,000 


STOCK PHOTOS 


WRITE FOR INFORMATION =~ 


vlna & FABRY 


S. WABASH AVE 


GS eect CHICAGO for 
400,000 Negro population 


NEW YORK OFFICE: 1/0! Park Ave. 


For Best Results Advertise in — 


““CONCENTRATED”’ 
NEGRO MARKETS 


great Negro market. Chicago, with its more than 
CAGO DEFENDER — largest concentrated A.B.C. 


Negro circulation in the world. 


Write for information: 
GEORGE T. HOPEWELL, Exclusive Representatives 
CHICAGO OFFICE: 75 E. Wacker Drive 
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Truman Intervenes 
in Home Building 
Price Controversy 


(Continued from Page 1) 


limits on housing were ordered 
off as Of October 15, the cards 
had been stacked against Mr. 
Bowles; but recent Labor develop- 
ments and mounting pressure from 
consumer and veterans' groups ap- 
pear to be strenghtening his 
hand. 

Probably the most serious set- 
back to the original plans work- 
ed out by Mr. Potter and the WPB 
is the West Coast Lumber strike, 
which has so badly crippled 
production that, instead of be- 
coming readily available, lumber 
is now a critical shortage item. 

According to WPB plans, Lumber 
was ‘O be in plentiful supply by 
springs While these plans were 
being made, however, AF of L 
West Coast lumber workers walked 


and will-include complete re- 
packaging of the entire line. 

-..Zonite Products Corporation, 
New York, has appointed Erwin, 
Wasey & Co. to handle advertising 
for the Larvex division and for 
its wholly-owned subsidiary, A. 
C. Barnes Company, manufacturer 
of Argyrol and Ovoferrin, effec- 
tive Jan. 2. 

.»» Boyle=Midway, Inc., manu- 
facturer of Old English powdered 
cleaner, has appointed Al Paul 
Lefton Company, New York. 

«»-JOhnson, Stephens & Shinkle 
Shoe Company, St. Louis, has 
named Gardner Advertising Com- 
pany, St. Louis, to handle ad- 
vertising for Thythm Step shoes. 
Fashion, women's sérvice and 
trade publications will be used. 


Tunnicliff to Aurex 

Morey Tunnicliff, with the 
Chicago office of Collier's for 
the past four years, has resigned 
to openanoffice in Quincy, I[11., 
where he will be in charge, for 
Aurex Corporation, Chicago, maker 
of Aurex hearing aids. 


Chicago Printers’ 
Strike May Bring 
New U. S. Plant 


(Continued from Page 1) 


will be forced to set up a gov- 
ernment printing plant here. 


Calls Demands Unreasonable 

Contrary to expectations, the 
government has not reduced its 
orders for manuals and other 
printed material since the war 
ended, and Chicago continues to 
handle more of this business 
than do commercial printers in 
any other city. 

J. Norman Goddess, attorney 
for the Franklin Association, 
which represents the strikebound 
plants, said at the meeting that 
the plants are fighting un- 
reasonable demands for shorter 
hours and higher overtime wages, 
that the right isin the interest 
of publishers and that publishers 
should strongly support the 
shops. He asserted that associa- 


tion members have no intention 
of meeting the union demands, 
but are willing to negotiate, 
The union leaders, he added, 
will not resume negotiations, 

Publishers of many monthlies 
not due in the hands of readers 
until late this month expressed 
pessimism about their chances to 
come near deadlines, Some, as 
well as weeklies and semi-week- 
lies, have already resortedto 
planograph, mimeograph and other 
makeshift means of getting out 
abbregiated issues. Some have 
given up plans to publish until 
the strike ends, So far, pub- 
lis hers have made no concert- 
ed attempt to intervene in the 
matter. 


Agencies Feel Pinch 


Advertising agencies, it is 
learned, have begun to feel the 
pinch in failure to get plates 
made, Several agency executives 
report that their clients in 
other cities are now taking care 
of engraving, typesetting and 
similar matters usually handled 
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by the agencies. 

Presses continue to roll this 
week, but it is thought certain 
that continuation of the strike 
for several more weeks will 
gradually bring press operations 
to a very low rate. Meanwhile, 
shops are unable to take care of 
many new orders for catalogs, 
books and other printed material. 


tiurtt Joins Schweizer 

Franklin &. Hurtt, formerly 
with Blaine-Thompson, Inc., New 
York, has joined Schweizer Air- 
craft Corporation, Elmira, N.Y., 
maker of gliders, as advertising 
manager. 


! Cover Catholic. 
Schools, Churches, 
and Institutions 


thru 


35 W. WELLS ST., MILWAUKEE 3, WIS. 


out in am argument over pay dif- 
ferentials, and there is no in- 
dications when they will return 
to the woods. 


Black Market Feared 

Meanwhile, the Patman small 
business committee of the House 
harged that Lifting of 1-41, the 

jing "ceiling" order, would 
open the way for the bigges' 
black market in the war as the 
competition for building mate- 
rials got under way. If the boom 
is uncontrolled, it warned, 
1,500,000 returning servicemen 
may find it difficult, if not 
mpossible, to buy homes. 

n the other side of the Capi- 
‘ol, the Senate small business 
ommittee, which had previously 
reflected the demands of the 
building trades that the ceiling 
come off home construction, sud- 
denly canceled hearings which 
were intended, according to Sen- 
ator Tom Stewart, "to show what 
bowles was after." 

‘he senate hearings were Can- 
teled, it was learned, at the 
ersonal request of President 
Iruman, who ordered Mr. Snyder 
'9 break off a western tour to 
fly back to Washington. 


OPA To Lift Restriction 

On his return, Mr. Snyder said 
he intended to consult all the 
agencies involved inthe building 
Problem to determine what is 
lecessary tO encourage the in- 
dustry, and to guard against an 
laflation spiral. He said he 
Would announce “in a day or two" 
Wie'her he would go along on the 
-ontrol program, There ap- 
Pears to be no doubt that 1-41 
be lifted on schedule Mon- 
even though WPB was today 
Istructed to continue a number 
lothing style restrictions 
interest of conserving 
Sarce materials. 


in the 


lin Appoints Federal 


_++. Jean Jordeau, Inc., South 
‘Tange, NoJ., manufacturer of 
‘ip depilatories, deodorants, 
oe Osmetic items, has appointed 
pderal Advertising Agency, New 
‘Ork, to handle advertising, 
"lich will begin about Jan. 1 


+. 


Accoplance 


Family demand maintains 


PAPER () FOR 


AN AMERICAN 


A HEARST 


leadership 


NEWSPAPER 


in evening 


circulation. 


AMNationally Refresented ty HEARST ADVERTISING SERVICE 


E alae 
| | ie 
ee 
ae 
ee a 
a ae 
, ™ ——— : 
| | 
| : . 
: 1 I m 
‘ork } ’ RTY i a 
lees le MINISTRATION 
—— | | AD 
Sing | | ee 
941, : 
re- 
rod- | F 
has 
S$ ing 
em i- ad = 
ich, i gens 
ign- ia 
ales ee 
C, me , See 
irer, é ail 
| fa = 
thror : E 
goth : | 
Mf, 
tis- 
Milk 
bb 7 
sales & * 
Te) 1S, _— 
or of _ 
beep i 
y ad- = 
den's “< ses) 
, nas F < 
ising pore 
ycery , = - Gs 
S| Bb CHICAGO . e 
eratd=ss¢-A merican 
‘ = ay is toe eS 
a mmm) 0 TAR Le rnc} FEO) 2 ' 
= 
. a 
by we ; 
“WRERE 
‘i . 
rie e 
oP Ao a 
| sO AP Gg my 
ge ot? ; 
| 2° yet . 
Lb xo 
Rost 5 * \ \\ \ \ 0° : 
Dd) GOT . 
u . # 
Zo AY 08 pe | . 4 
‘cS a> sno coe? 


ae mI Pe oe 
eee La SE ee 
ie SoS as. a Er? » PL . 
: + Poke - ei 
| “> é 
; § ix; 
. pate 

: % Pe te 
n Sas 
é 'y 


lon 


SSS eee 
— Se hittgss 


Potato Purveyors and Squash Sellers, Tomato 
Traders and Rice Retailers -- not to mention 


Doughnut Dealers -- dote on the Boston Globe! 


How do you know? Well, look at these figures: 


In August, 1945, the daily Globe led all Boston 
newspapers with 42,554 lines of national food 


advertising. 


And, for the first 8 months of 1945, the daily 
Globe led all Boston newspapers with 369,466 


lines of national food advertising. 


Why? Because the Globe is Boston’s only all- 


day newspaper. The more than 300,000 Bostonians 


who read and prefer the Globe, buy what they 


see advertised in the Globe. 


If food is your business, you'll be wise to 


make a note of this! 
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All Linage Figures from Media Records 
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WATCH FOR ALL THREE of these fomows 
Fratt cheddar verwhes Any ore of mem wil gre 
you wonderful, swe woth cheese sauce Ur grand 
roosted sandwiches For cheddar Howor Mots neh 
yet mad, there's the lames chee hood Vererta, 
ae in good wepty ut food vores. for medium 
owtow cheddo: flows Frat Amercan, noe “ore 
widely ovodoble than in @ tong time. And tor 
he wrorpness of tong aged heddur. id Enyinn 
@ begweing to return to stores @ lemted quonht, 
Wovlde’t you love © wulfid mow dit like thus? 
Kraft Foods Campuny, Chicago 


+ for ounce there's \ 
no basic food that equals Y 

CHEESE 
for completes high-quality protein 
... for calcium, phosphorus and 
other nutrients from milk! 


Take advantage of this important “war 
time dimovery "| As thet evernment meeds 


NUTRITION STORY - Scheduled for November, 
is part of Kraft Foods Co.’s new campaign. 
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this four-color page 
(AA, Oct. 8.) 
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You'll Find He's a Great Guy 


4 tan a gemme bee and variety of 
paling povndeecte— thee Fanos $” 
Vartetew—Sen dtgnt Rawsar Voor Howsen ¢ 
Came. Me pretvabls can't pice vou 
ee 
carcnies, bes bel be fate im vow 

Been he mete pune © yaur pire 
Ce ee re 
Honing phar o> eeoes 6 shen: car te yom 
a, 4 prot 

te beeps pray Hews seks ooganived 
wad checked te frewaneess He kevnes 
wertwmding ix ume te. He ber o hoes 
fewse. phe the hace term, ter inereaee 
aap Th tea bewece sit revs prom 
ites Yoome Metre Mies —and te can be > 
wat help tee prime tender: 


i 


SELLS SALESMEN - H.J. Heinz 
Co., Pittsburgh, has scheduled 
@ series of advertisements, of 
which this is one, in a list 
of business papers in the gro- 
cery field, Maxon, Inc., 
Detroit, is the agency. 
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“No other is just as good” 


WOODBURYS 
Facial Soap 


“Pass it Along 96 
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A PURE ANTISEPTIC 


TOILET SOAP 


vee oe East Cl, Sl. 
The best of all cereals for breakfast * 
and a source of delicious entrees and 
desserts * - As pure as it looks - 


JOHN H. WOODBURY DERMATOLOGICAL INSTITUTE 


127 W. 494 Sereet, New York City 
don indatphin, Chino Ht A 
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Roberr H Ingersoll § Bro. Depts4 


OLD. TIMERS AMONG NATIONAL ADVERTISERS - - These advertisements, 


carrying some of 
the country's long- familiar trademarks, represent a few of the 206 brands cited 
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0, OF Orne, Ak & table drink 
Horlwk's Maited Mill as @ ompicte food om strelf beece the Conger ff ocing 
lace wet prt act requires me udditaen fF mele 
Prepared. without cooking, by ebeipdy Cievdving (he pueden in water 
Malted Mth Talbots dimes! ve reads y 
Homples scat, prepaid, upon requcct. Sold by all Arngyrlers 
HORLICK'S FOOD COMPANY, Dept. 1. 
Mamnfacturers of Pex Matted Foods, 
. Raewena. 
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CALENDAR READY - B-1 Beverage Co., St. Louis, has released 
its 1946 calendar to B-1 bottlers. The design is reproduced 
in full color from a peinting by Earl Moren. 
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ALTED MILK Wherever 1 96 


Schlitz beer, wherever ff 


you find it, healthful. 


» Wicomin, US A 


LET THE 
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BUILDINGS | aS = 
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SAPOLIO! ao 5 
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Colledes Hospitats, y 
3 | deh ‘ 
Asytums and all ey 
Public Institutions Ay 
find SAPOL!O usefu 
Its Cleanang -s thor 
and very quichly dane my iit 


COCOA 


As an Article of Diet. 
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by the Brand Names Research Foundation as having been on the market 50 years or 


more. (Story on Page 16.) 
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Columbus KNEW from his reading that the world was round .., that by sailing west you could eventually reach 
the east... and this knowledge gave him courage to carry on even in the face of mutiny 4000 miles at sea. 


are a B: 
is an e2 
that the 


a GREAT NEW WORLD |. 


offers ' 
morning, 

But wi 
insist 
MUTINY!...In the narrow waist of the flagship the little fleet creeps westward... westward toward _ the pages of The American Weekly. A few of the articles in a orange | 
E: Santa Maria is gathered a group of hot-eyed, angry _the greatest landfall in history .. . toward the vast new —_—‘recent issue tell the story: “Saga of the Sun God,” “The Case 

J men. Tense but calm above them stands the Captain _ continents of the Americas! of the Devil's Telephone,” “Peaicillia’s New Ally,” “Too North 
pe General. The date is October 10, 1492. The position is Little Help for Gifted eet adverti 
g 4000 miles W.S.W. of Portugal. Reading a Spur to Progress These articles portray life’s loves, hopes and fears... the purchas 


; < ; : wonders of science and history . . . the beauty of art and estate | 
The ringleaders speak. For thirty days they have The great men and women who, like Christopher Columbus, _jirerature . . . the inspiration of religion . . . all graphically That 1 


sailed into the unknown, Already they are long past _ have revealed new worlds of geography, art, science, almost —_ sex forth in the pages of The American Weekly, the magazine an 
the spot where he predicted land. To go farther would —_ Without exception have been inspired and sustained by reading. — distributed through a group of great Sunday newspapers of Sost! 
be madness. They must turn back, For it is the impression value of what one sees that regis- | and read by men, women and young people in more than 
i i i TrTy. i 8,000,000 h f c+) t. 
The Captain General replies. Serenely, confidently, ters indelibly and is never forgotten nd reading alone omes from coast to coas heeall 


he whole field of ’s knowledge . . . includes aii 
he allays their fears. For the faith that is in Christopher pong be fs ra ee” ys . 7 The oe al sing his ve - is buile 
Columbus is a deep faith born of tireless reading ... ee een ae vence is tying pueeae 


P : : 1: : whos 
reading about navigation, geography, exploration, Such reading, at its varied best, is found in abundance in greatest known force in advertising. —s R 
ih, about seamanship, about the size and shape of the earth. atten th 


HE AMERICAN _ |{-.. 


pencil 


Greatest ~~ * pe 
Circulation. othe ry 
in the World faa t's 


“Two books in particular,” says Samuel Eliot 
Morison in his great work “Admiral of the Ocean Sea,” 
“the Imago Mundi and the Historia Rerum, show by 
their multitude of marginal notes that Christopher 
read them over and over again... .” 


So, once again, Columbus rises magnificently to the 
challenge of a world that doubts... holds unflinch- 
ingly to the promise of a life-long dream. Muttering, 
the men withdraw. And on again over the glassy swells 
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